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USA  TODA  Y  reporter  Gary  Fields  visits  The  Glorious 
Church  of  God  in  Christ  in  Richmond,  Va.  The  church  is 
being  rebuilt  after  an  arson  fire. 


The  trend  was  unmistakable  —  and  alarming: 
A  series  of  fires  set  at  black  churches  through¬ 
out  the  South. 

Led  by  reporter  Gary  Fields,  USA 
TODAY  jumped  on  the  story  in  early  1996, 
examining  the  cause  and  effect  of  such  arsons. 
Reporters  conducted  more  than  500  inter¬ 
views,  probed  fire  records  in  every  Southern 
state,  visited  the  scenes  of  45  church  arsons 
and  reviewed  more  than  250  others  dating 
back  to  1 990. 

USA  TODAY  has  published  more  than 
100  stories  since  February  1996,  gaining 
national  attention.  As  a  result  of  the  newspa¬ 
per’s  investigation,  Congressional  hearings 
were  held  and  President  Clinton  created  the 
National  Church  Arson  Task  Force.  Periodic 
updates  on  arson  investigations  and  the 
rebuilding  of  churches  continue  in  the 
newspaper. 


Bringing 
People 
Together 
to  Right 
L  a  Wrong 

For  his  work  on  the  church-arson  series. 
Fields  in  July  was  named  journalist  of  the 
Year  by  the  National  Association  of  Black 
Journalists.  He  also  won  the  Southern 
Christian  Leadership  Conference’s  Ed  Clayton 
Journalism  Award  for  excellence  in  journalism. 

But  more  important  than  winning  awards. 
Fields  and  USA  TODAY  have  brought  jjeople 
together  -  people  of  all  walks  of  life  who 
shared  in  the  outrage  and  offered  their  time 
and  money  to  help  rebuild  the  churches.  They 
resp>onded  not  on  the  basis  of  race,  but  on  the 
basis  of  right  and  wrong. 

Fields  sums  up  the  p>ower  of  the  series 
simply:  “The  No.  1  impact  is  I  know  that  this 
Sunday,  somewhere  in  America,  because  of 
what  this  newspaper  did,  some  80-year-old 
pastor  is  going  to  preach  a  sermon  from  a 
pulpit  of  a  church  that  would  have  ceased  to 
exist. . . .  That’s  enough  for  me.” 
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DAILY  news  on  our  Web  site  Editor  &  Publisher 
Interactive.  It’s  the  most  accessed  newspaper  indus¬ 
try  Web  site,  with  an  emphasis  on  new  media.  Includ¬ 
ing  Steve  Outing’s  Stop  the  Presses!,  Tom  Mangan’s 
Newsies  on  the  Net,  Madanmohan  Rao’s  Global 
Interactive  News  Briefs,  the  Web  News  Site  of  the 
^eek,  reports  from  Editor  &  Publisher  and  Free 
Paper  Publisher  magazines,  conference  data,  help 
Ranted  classified  advertising  and  more  ... 


Me dialKFO .com  Weekl: 


WEEKLY  news  reports  in  this  completely 
redesigned  section  of  Editor  &  Publisher  magazine. 
Formerly  called  Interactive  Communications,  this 
section  -  reflecting  the  look  and  tone  of  online  news 
pages  -  brings  you  how-to  articles,  briefs  of  the 
hottest  items  of  the  week, Web  site  reviews,  and  Web 
site  references  for  related  background  and  research. 


This  NEW  QUARTERLY  is  part  of  your  Editor  & 
Publisher  subscription  but  it’s  a  self-contained  pub¬ 
lication  just  for  you  -  members  of  the  online  news 
industry.  In-depth  articles  look  at  the  issues  facing 
new  media  professionals  at  newspapers,  radio  and 
television  stations  and  other  media  companies  using 
digital  means  to  serve  readers  and  advertisers. 
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ithe  Online  News 
industry 


Advertising/subscriptions/more  information,  contact  Editor  &  Publisher, 
1 1  W.  19th  St.,  NY,  NY  1001 1-4234  •  E-mail:  denniso@mediainfo.com 
•  Voice:  (212)  675-4380  ext.  510  •  Web  site:  www.mediainfo.com 
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Paul  Wilborn,  19%  Best  Reporter  in  Florida 


Florida’s  best 

The  Florida  Society  of  Newspaper  Editors 
presented  its  1996  Paul  Hansell  Award 
for  Distinguished  Achievement  in 
Florida  Journalism  to  St.  Petersburg  Times 
colunmist  and  reporter  Paul  Wilborn. 

In  being  judged  the  best  reporter  in  the  state, 

Paul  carries  on  a  tradition  of  excellence,  becoming 
the  third  Times  reporter  in  five  years  to  capture 
the  prestigious  award. 

The  Times  news  staff  won  a  total  of  11  awards  fi*om 
the  Florida  Society  of  Newspaper  Editors  this  year 
-  more  than  any  other  Florida  newspaper  - 
capturing  first  place  honors  in  Ae 
Daily  Deadline  category  for  our  coverage  of  a 
racial  disturbance  in  our  community,  as  well  as 
first  place  awards  in  the  Page  One  Design, 
Editorials  and  Information  Graphic  categories. 

We  deliver  on  our  promise  to  give  our  readers 
winning  coverage.  It’s  one  more  reason  why 
we’re  Florida’s  best 

^Petersburg  ^inies 

Florida’s  Best  Newspaper 

http://www.sptimes.com 


CALENDAR 


JULY 

31-1  E&P  Editorial  Issues  on  the  Web  Conference, 

Sheraton  New  York  Hotel  &  Towers,  New  York 

AUGUST 

14-16  Inland  Press  Association  Newspaper  Special  Sections 
Conference,  the  Drake  Hotel,  Chicago 
14-17  Mid-Atlantic  Newspaper  Advertising  and  Marketing 
Executives  Summer  Meeting,  Marriott,  Chattanooga, 
Term. 

28-31  National  Lesbian  and  Gay  Journalists  Association 
Convention,  Sheraton  Chicago  Hotel  &  Towers, 
Chicago 

SEPTEMBER 

4-6  Maryland-Delaware-District  of  Columbia  Press 
Association  Summer  Convention,  Dunes  Manor 
Hotel,  Ocean  City,  Md. 

10- 12  Inland  Press  Association  Newspaper  Group 

Executives  Conference,  the  University  Club,  Chicago 

11- 13  Washington  Newspaper  Publishers  Association 

Annual  Convention,Tri-Cities 
17-20  National  Newspaper  Association  Convention, 
Worthington  Hotel,  Fort  Worth,Texas 
17-20  Suburban  Newspapers  of  America  Fall  Publishers/ 
Retail  Ad  Managers  Combined  Conference,  Sutton 
Place  Hotel,  Vancouver,  British  Columbia 

17- 20  National  Conference  of  Editorial  Writers  Annual 

Convention,  Madison  Concourse  Hotel,  Madison,  Wis. 

18- 20  Independent  Free  Papers  of  America  FaU 

Conference,  Airport  Marriott  Hotel,  St.  Louis,  Mo. 
21-24  New  York  Newspaper  Publishers  Association  Annual 
Meeting,  Otesaga  Hotel,  Cooperstown,  N.Y 

21- 24  New  England  Newspaper  Operations  Association  FaU 

Convention,  Sheraton  Tara,  Hyannis,  Mass. 

22- 24  Newspaper  Association  of  America  Board  of 

Directors  Meeting,  Ritz-Carlton  Tysons  Comer, 
McLean,  Va. 

OCTOBER 

3-6  Society  of  Professional  JoumaUsts  National 
Convention,  Denver,  Colo. 

9-11  Society  of  Newspaper  Design  Armual  Workshop, 
Hyatt  Regency  San  Diego,  San  Diego 

12- 15  Southern  Newspaper  PubUshers  Association 

Convention,  the  Greenbrier,  White  Sulphur  Springs, 
W.Va. 

14- 16  Associated  Press  Board  Meeting,  New  York  City 

15- 18  Associated  Press  Managing  Editors  Conference, 

Westin  Peachtree  Plaza,  Atlanta 
18-21  Inter  American  Press  Association,  General  Assembly, 
Hotel  Fiesta  Americana,  Guadalajara,  Mexico 
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WRITERS  WORKSHOP 


The  Heart  Of 
The  Sentence 


The  WRITER’S  BASIC  tool  is 
the  sentence.  But  it,  in  turn, 
rests  on  an  even  more  fun¬ 
damental  unit. 

Noam  Chomsky,  the  lin¬ 
guist  known  for  his  “transformational 
grammar,”  aigued  that  “the  basic  state¬ 
ment”  —  the  subject-verb  construction 
at  the  heart  of  the  sentence  —  is  the 
core  unit  of  human  thought.  Every  lan¬ 
guage,  from  German  to  Urdu,  builds  on 
this  deep  foundation. 

Each  basic  statement 
links  an  object  with  an 
action.  It  tells,  in  its 
briefest  form,  a  story. 

“Horse  rears.”  “Car  crash¬ 
es.”  “Politician  talks.” 

Writers  and  editors 
would  do  well  to  keep 
the  basic  statement  in 
mind.  It  contains  core 
meaning,  and  it  is  there-  Jack  Hart 
fore  a  key  to  clarity.  The 
trick  is  to  spot  it  in  every  sentence,  and 
to  then  give  it  the  prominence  it 
deserves. 

Doing  so  usually  produces  a  particu¬ 
lar  kind  of  sentence,  the  form  Roy  Peter 
Clark  dissected  in  “The  American 
Conversation  and  the  Language  of 
Journalism,”  his  first  paper  as  the 
Poynter  Institute’s  senior  scholar. 

Clark  began  with  a  brief  history  of 
American  journalism’s  movement  away 
from  complicated  sentence  construc¬ 
tion  to  a  new  simplicity. 

From  de  Tocqueville  to  Orwell  to  E.B. 
White  and  Red  Smith,  he  traced  the  rise 
of  a  form  that  served  democratic  pur¬ 
poses  by  making  public  affairs  accessi¬ 
ble  to  all.  As  it  turned  out,  a  special 
kind  of  sentence  was  especially  appro¬ 
priate  to  the  task  at  hand. 

The  form,  Claik  said,  was  the  “right¬ 
branching  sentence.”  Such  a  sentence 
begins  with  the  basic  statement  (“A  horse 
reared ...”).  Then  it  adds  meaning  with  a 


Hart  is  senior  editor  for  writing  and 
staff  development  at  the  Oregonian, 
Portland,  Ore. 


series  of  language  units  that  branch  off  to 
the  right.  Those  may  include  preposition¬ 
al  phrases  (“ . . .  in  front  of  Henderson’s 
Saloon ...”),  individual  modifiers  such  as 
adjectives  and  adverbs  ( . . .  yesterday 
...”),  participial  phrases  (“ . . .  knocking 
Rirson  Pugh  to  the  ground subordi¬ 
nate  clauses  (“ . . .  because  the  Parson 
failed  to  notice  that ...”),  and  even 
whole  sentences  (“ . . .  and  the  sheriff 

came  running  when _ ). 

Diagram  something  like 
that  and  you  get  something 
resembling  a  tree  lying  on 
its  side,  with  the  trunk  to 
the  left  and  the  branches 
running  off  to  the  right.  It’s 
a  form  that  has  some 
admirable  qualities. 

Foremost  is  clarity. 

Clark,  noting  that 
Chomsky  located  core 
meaning  in  a  basic  statement,  pointed 
out  that  beginning  with  the  subject  and 
verb  “MAKES  MEANING  EARLY” 

That  is,  of  course,  consistent  with  our 
journalistic  purpose,  whether  we  are 
writing  an  inverted  pyramid,  a  narrative 
or  a  blurb.  Most  often,  the  best  way  to 
begin  any  story  is  with  the  name  of  the 
protagonist  and  an  active  verb.  “Evonne 
Murphy  grabbed . . .  “President 
Clinton  denounced ...” 

English-speaking  writers  have  not 
always  favored  that  form.  Flowery 
Victorian  English  was,  in  its  perverse 
complexity,  anti-democratic.  Clark 
points  out  that  “traditional  English 
prose  favored  a  different  style  with 
long  introductory  passages,  the  main 
clause  discovered  somewhere  in  the 
middle,  or  even  near  the  period.” 

Such  language  smells  elitist.  It 
excludes  a  large  portion  of  the  popula¬ 
tion  because  it  is  so  difficult  to  pene¬ 
trate.  It  has  the  ornate  outline  of  a 
potentate’s  palace,  rather  than  the  clean 
lines  of  democratic  meeting  places.  It  is 
meant  to  exclude,  rather  than  inform. 

As  Orwell  pointed  out  in  Politics  and 
the  English  Language,  it  is  still  with  us 
in  political  speech  designed  to  hide  the 


simple  truth.  Clark  quoted  Orwell’s 
observation  that,  “The  great  enemy  of 
clear  language  is  insincerity.  When 
there  is  a  gap  between  one’s  real  and 
one’s  declared  aims,  one  turns,  as  it 
were  instinctively,  to  long  words  and 
exhausted  idioms,  like  a  cuttlefish 
squirting  out  ink.” 

Such  speech  still  flourishes.  During 
the  Gulf  War,  military  PIOs  described 
bombing  runs  as  “visiting  the  enemy” 
and  civilian  casualties  as  “collateral  dam¬ 
age.”  Such  phrases  dripped  with  squid 
ink. 

Surprisingly,  the  old  sentence  forms 
that  Clark  consigned  to  earlier  centuries 
also  survive  in  some  rarefied  reaches  of 
American  journalism.  The  long  intro¬ 
ductory  phrase,  for  example,  is  a  hall¬ 
mark  of  foreign  and  national  reporters 
at  the  large  national  papers  and  major 
wire  services. 

Such  constructions  bury  the  basic 
statement  deep  in  the  sentence:  “In  a 
bid  designed  to  defuse  criticism  from 
members  of  his  own  party  and  to  take 
the  high  ground  in  the  debate  over  wel¬ 
fare  reform.  President  Clinton  today 
announced  . . . .  ” 

That  example  takes  24  words,  five 
prepositional  phrases  and  a  few  other 
grammatical  odds  and  ends  to  reach  the 
basic  statement  —  “President  Clinton 
announced.” 

Rather  than  a  straight  tree  trunk  of 
meaning  that  leads  to  subordinate 
branches,  it  begins  with  a  thicket  that 
obscures  core  meaning. 

Such  underbrush  flourishes  on  the 
pages  of  otherwise  excellent  papers. 
Scan  the  national  and  international  sto¬ 
ries  on  Page  One  of  the  New  York  Times 
and  Washington  Post.  Notice  how  many 
bury  the  basic  statement  behind  pon¬ 
derous  introductory  phrases. 

The  readers  who  follow  foreign  and 
national  news  in  the  elite  newspapers 
can  no  doubt  decipher  such  monstrosi¬ 
ties.  But  that  doesn’t  mean  backing  into 
a  lead  is  the  best  way  to  communicate 
a  strong  core  idea  —  even  for  an 

(See  Workshop  on  page  35) 
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Playing  Postal  Favorites 


The  U.S.  postal  service’s  brazen  support  of  direct  mail  advertis¬ 
ing  got  even  more  brazen  last  week  when  its  vice  president  for 
core  business  marketing  mailed  out  a  solicitation  to  potential 
advertisers  touting  the  “imaginative  ways”  direct  mail  can  be  used. 

Robert  Krause  writes,  “Why  advertise  to  everyone  when  you  can  use 
Direct  Mail  to  speak  directly  to  the  people  you  want  to  reach? 
Bloomingdale’s  has  used  highly  targeted  Direct  Mail  to  lift  response  rates 
to  25%-30%.”  Blootningdale’s,  of  course,  is  a  significant  advertiser  in 
newspapers,  and  many  other  retail  chains  do  not  send  out  preprints 
themselves  but  do  so  using  direct  mail  mariceting  companies  like  Advo. 

The  Krause  letter  includes  a  card  that  potential  advertisers  can  mail  in 
to  receive  a  “Direct  Mail  Delivers  Kit.”  It  also  asks  the  senders  to  fill  out  a 
small  questionnaire  about  their  company’s  annual  ad  budget  and  how 
it’s  allocated  (percentage  in  newspapers,  magazines,TV,  radio  and  direct 
mail).  And  it  asks  what  the  company’s  primary  ad  objective  is  (increase 
sales,  build  brand  awareness,  retain  customers,  improve  customer  loyal¬ 
ty).  So  it  now  appears  that  the  Postal  Service  is  intent  on  becoming  a 
marketer  for  direct  mail  companies.  Is  its  next  step  partnering  with 
Advo  in  business  ventures  to  compete  against  newspapers? 

All  print  media  use  tlie  mail  to  distribute  their  publications,  yet  the 
Postal  Service  has  chosen  to  play  favorite  to  one  form  of  media  —  direct 
mail  ad  companies.  John  Sturm,  president  and  CEO  of  the  Newspaper 
Association  of  America,  recently  blasted  the  Postmaster  General  by  stat¬ 
ing,  “Marvin  Runyon  and  his  buddies  want  to  keep  their  monopoly 
advantages  and  tax-free  status  at  the  same  time  they  want  unbridled 
power  to  do  special  deals  with  our  competitors.” 

Maybe  it’s  about  time  Sturm  and  his  NAA  legal  team  investigate  to  see 
if  any  antitrust  abuses  are  involved  in  this  brazen  new  direction  the 
Postal  Service  is  taking.  — J.C. 


The  Fourth  Estate  By  Steve  Greenberg 

mz  'miMGS  MIGHT  CONCEMI^BIV  MAKE  NEWSPRItTT  ATHIHG  OF  W  PAST? 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22, 1884;  Neu’spaperdom,  March  1892;  The  Fourth  Estate,  .March  1, 
1894;  Editor  &  Publisher ,  ]\\ne  29,  Adtvrtising,  June  22, 192S. 
James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  im  iisi 
Publisher, 

Advertising/Research  D.  Colin  Phillips  icn  ii7| 
Publisher, 

Circulation/Production  Christopher  Phillips  |e«  iiai 
Executive  Editor  John  P.  Consoli  icn  22S| 

Senior  Editor  George  Gameau  icn  22)i 
Associate  Editors  David  .4stor  icn  226| 

Stacy  Jones  len  22«i 
Dorianne  R.  Perrucci  icn  2221 
Jim  Rosenberg  icn  2241 
John  Sullivan  icn  2271 
Midwest  Editor  Mark  Fitzgerald 
Washington  Editor  Kelvin  Childs 
West  Coast  Editor  M  L.  Stein 

Copy  Editor  Jennifer  S.  Waber  icn  2,wi 

Editorial  Director 
E^P  Interactive  Hoag  Levins  icxi  wi 
Associate  Editor 

E£fP  Interactive  David  Noack  icxi  2291 
Editor  Free  Paper  Publisher  Wendy  Giman  icxt  4991 

Art  Director  Hector  W.  Marren)  icn  2211 
Editorial 

Production  Manager  Robert  Rivera  len  22(11 
Art/Graphic  Assistant  Lery  Chan 
Vice  President  Advertising  Michael  J.  Dardano  icn  issi 
Associate 

Advertising  Director  Betsy  Maloney  ic«i  1S9| 

Regional 
Advertising  Managers 

Eastern/Canada  James  E  Hoos  icn  i6o| 
Northeastern  Joanne  Koenigsberg  Icn  is»i 
Southern  Ramona  D.  Cox  (3I2)64I4kmi 
Western  Michael  Rogers  (Si0)(«»9(>4o 

Production  Manager  Carol  Blum  ien  i()6| 

Joe  Chichioco,  Assistant  icn  i6S| 

Classified 

Advertising  Manager  Shawn  Olson  icn  29SI 

Hazel  Preuss,  Assistant  icn  29S| 

Circulation 

Marketing  Director  David  Williams  icn  2soi 
Fulfillment  Manager  Marlene  Hazzard  icn  zwii 
Information  Services  Shqipe  Malushi  icn.tsii 
Promotion  Manager  Lawrence  J.  Bumagiel  icn  isoi 

Denniston  Brown,  As.sistant  icn  isii 
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LETTERS  TO  THE  EDITOR 


Journalism 
is  not  just 
ink  on  paper 

I  HAVE  JUST  finished  a  June  14, 1897, 
article  citing  apparent  efforts  of 
newspapers  using  Linotype  machines 
to  hire  away  compositors  from  hand¬ 
set  newspapers. 

No,  1  mean  an  article  of  June  14, 
1907,  about  makers  of  horseless  car¬ 
riages  trying  to  hire  craftsmen  from 
buggy  builders. 

No,  1  mean  a  June  14, 1927,  article 
about  radio  stations  trying  to  hire 
reporters  from  newspapers. 

Er,  a  June  14, 1937,  article  about  a 
new  magazine  trying  to  hire  news  pho¬ 
tographers. 

Or  maybe  it  was  a  June  1, 1947,  arti¬ 
cle  about  TV  stations  trying  to  . . . 

Or  a  June  14,1975,  article  about 
newspapers  raiding  each  other  for 
graphic  artists  (or  was  it  June  14,1980, 
90,91  about . . .  ?) 

Newspaperdom* 

50  YEARS  AGO _ A  federal  judge  has 

ruled  that  all  subpoenas  issued  by  a 
U.S.  grand  jury  to  Canadian  sub¬ 
sidiaries  of  International  Paper  Co.  in 
its  investigation  of  newsprint  supply 
and  prices  are  valid. 

Canadians  are  protesting  that  the 
subpoenas  violate  Dominion 
sovereignty. 

Woodruff  Randolph,  president  of  the 
IntemationalTypographical  Union, 
advised  members  —  87,164  journey¬ 
men  printers  and  5,386  apprentices 
—  that  without  a  closed  shop  in  their 
contracts  with  the  publishers  there 
would  be  no  work. 

From  Editor  &  Publisher 
July  26,  1947 


For  additional  stories,  analysis 
and  industry  resources,, 
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Or  was  it  a  June  14, 1997,  E&P  arti¬ 
cle  and  an  editorial  about  new-media 
operations  apparently  trying  to  hire 
people  away  from  newspapers? 

But,  while  I’m  pleased  that  the  edito¬ 
rial  took  note  of  the  importance  of 
holding  on  to  talented  people.  I’m  con¬ 
cerned  that  its  thrust  seemed  to  reflect 
the  attitude  that  journalism  is  ink  on 
paper  and  that  every  innovation  is 
heresy. 

Such  an  attitude  reflects  a  failure  to 
acknowledge  that  creative  people 
always  will  seek  creative  approaches  to 
the  way(s)  in  which  material  is  deliv¬ 
ered,  and  that  circling  the  wagons  to 
keep  the  troops  from  moving  from 
muskets  to  repeaters  inhibits  progress 
but  doesn’t  stop  it. 

I  was  privileged  twice  in  my  4()-plus 
year  career  in  the  field  and  in  the 
teaching  of  journalism  to  receive  offers 
1  couldn’t  refuse  and  neither  one  took 
me  away  from  my  first  love,  ink  on 
paper. 

But  I  have  kept  up  with  innovation 

—  I  helped  make  Bowling  Green  State 
University  the  first  in  the  country  to 
have  computer  editing  as  an  estab¬ 
lished  part  of  a  journalism  curriculum 

—  and  I  have  encouraged  my  col¬ 
leagues  and  my  students  to  learn  the 
new  ways  and  to  take  advantage  of  the 


opportunities  they  offer  to  do  a  better 
job  of  what  the  mentor  of  so  many  of 
us,  Curtis  MacDougall,  called  journalism 
—  reporting. 

The  last  graf  in  the  editorial  bears 
repeating:  “Ensuring  that  the  best  per¬ 
sonnel  possible  remain  with  newspa¬ 
pers  will  go  a  long  way  toward  ensur¬ 
ing  that  their  online  content  remains  far 
better  than  anything  Sidewalk  or  any 
other  potential  competitor  will  be  able 
to  provide.” 

But  even  that  sounds  more  like  holi¬ 
er-than-thou  lip  service  than  a  recogni¬ 
tion  that  there  is  competition  for  those 
best  people,  and  that  the  way  to  hold 
them  is  by  recognizing  their  talents  and 
rewarding  them  accordingly. 

Emil  Dansker 
Cincinnati,  Ohio 

Dansker  has  worked  at  assorted 
newspapers  before  teaching  at 
Bowling  Green  University  for  16 
years  and  at  Central  State 
University  in  Ohio  for  10  years.  He 
also  was  part  owner  of  a  weekly 
newspaper  for  a  year  while  at 
Bowling  Green.  He  retired  from 
full-time  teaching  a  year  but 
has  continued  to  teach  media  law 
and  man£^ement  at  CSU. 


Skills 

Required: 

The 

Idea 

Worker 

Sept.  9-11 


Addresses  decision-makers’  most 
troublesome  problems: 

•  understanding  the  future  of  work 

•  changing  the  organization 

•  developing  new  thinking 

•  creating  a  capable  workforce  to 
create  tomorrow 

Join  New  Directions  for  News,  2 1 
experts  and  scenario  builders  at  IBM 
Headquarters,  590  Madison  Ave. 
Limited  to  70  participants. 

Details/registration: 
www.missouri.edu/~ndnwww 
Or  call  New  Directions  for  News  at 
(573)  882-1110  before  Aug.  14. 

Sponsored  by: 

McCormick  Tribune  Foundation,  IBM 
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EVERY  SATURDAY  SINCE  1884 


Efficiency 

Move 


night-Ridder  is 
■  making  plans 

to  centralize 
control  of  its 
I  foreign  bureaus 

that  currently 
are  run  by  member  newspa¬ 
pers. 

“The  main  intent  of  this  is 
to  take  a  system  that  was  cre¬ 
ated  20  years  ago  when  this 
was  a  very  different,  decen¬ 
tralized  company  and  make  it 
into  something  more  effi¬ 
cient,”  said  Gary'  Blonston,  chief  of  Knight-Ridder’s 
Washington  bureau. 

Four  of  the  largest  papers  in  the  chain  each  man¬ 
age  two  foreign  bureaus  that  provide  news  from 
those  regions  for  all  Knight-Ridder  papers,  in  addi¬ 
tion  to  operating  foreign  bureaus  of  their  own.  The 
Philadelphia  Inquirer  manages  the  bureaus  in 
Moscow  and  Beijing;  the  San  Jose  Mercury  Neu's 
runs  Tokyo  and  Mexico  City;  the  Detroit  Free  Press 
runs  Warsaw  and  Harare,  Zimbabwe;  and  the  Miami 
Herald  runs  Rio  de  Janiero  and  Jerusalem. 

WAS  NOT  MEETING  ALL  PAPERS’  NEEDS 

The  problem  with  the  existing  system  is  that  the 
bureaus  have  become  extensions  of  their  host 
newspapers,  with  editors  assigning  stories  and 
reporters  writing  them  angled  for  their  own  com¬ 
munities  rather  than  for  the  Knight-Ridder  universe. 
Most  of  their  material  doesn’t  get  used  by  other 
papers. 

The  solution:  let  the  Washington  bureau  manage 
them. 

The  switch  is  to  take  place  by  the  end  of  the  year, 
Blonston  said.  However,  Knight-Ridder  will  not 
seize  all  eight  of  the  bureaus  in  question;  the  Miami 
Herald  will  keep  the  Rio  bureau  and  finance  it  from 
its  own  budget. 

"Brazil  is  a  bureau  that  is  of  strategic  importance 
to  us,”  said  publisher  David  Lawrence  Jr.  The  Herald 
also  has  bureaus  in  Colombia  and  Nicaragua,  a  part- 
time  bureau  in  Mexico  City,  and  reporters  based  in 
Miami  who  cover  Cuba,  the  Caribbean  and  Latin 
America. 

Although  the  budget  for  the  eight  bureaus  is 
about  $2  million  a  year,  finances  are  not  the  reason 
for  the  move,  Blonston  said.  “It’s  not  a  policy  based 
in  trying  to  save  money,  but  in  determining  where  is 
the  best  journalism  and  where  is  it  best  conducted.” 
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The  company  is  developing 
a  transition  plan,  reconsider¬ 
ing  how  many  bureaus  to 
have  and  where  they’ll  be. 

“There  is  the  potential  for 
eight  of  them,”  Lawrence  said. 
“Some  will  probably  be 
where  they  are;  others  will 
shift  around.” 

Most  will  likely  stay  where 
they  are,  unless  there  is  a  coin¬ 
cidence  of  need.  For  exam¬ 
ple,  he  said,  the  Mercury 
News  may  want  to  keep  the 
Tokyo  bureau  because  of  Silicon  Valley’s  economic 
ties  to  Japan,  but  there  might  be  an  overall  need  for 
a  bureau  there. 

In  making  that  determination,  Knight-Ridder  is 
surveying  editors  at  its  member  newspapers  to 
learn  what  is  wanted.  The  early  results,  Blonston 
said,  indicate  that  they  would  like  to  know  well  in 
advance  what  the  bureaus  are  doing.  A  lot  of  times, 
the  stories  simply  would  show  up  on  the  Knight- 
Ridder  wire. 

By  contrast,  the  Washington  wire  does  a  better  job 
of  promoting  its  stuff  to  clients. 

“We  do  a  lot  of  advance  advisories  to  make  them 
sure”  they  know  what’s 
upcoming,  Blonston  said. 

Also,  editors  expressed 
the  desire  to  request  sto¬ 
ries  well  in  advance.  In 
the  past,  there  has  been  lit¬ 
tle  consultation  or  coordi¬ 
nation  about  what’s  being 
done,  Blonston  said. 

Joe  Wyler,  executive  edi¬ 
tor  of  the  Neu’s-Sentinel 
of  Fort  Wayne,  Ind.,  said 
economic  and  trade  sto¬ 
ries  are  what  his  paper 
needs  most  from  the 
bureaus.  For  example,  if  a 
trade  delegation  from  the 
state  went  to  Asia,  it  could 
be  easier  to  have  the 
Tokyo  bureau  file  stories 
rather  than  sending  a 
News-Sentinel  reporter. 

“No,  we’re  not  going  to 
get  it  [such  cooperation] 
every  time;  we  may  not 
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Knight-Hidder  will 
centralize  control  of  its 
foreign  news  bureaus 
to  better  satisfy  each 
papers  needs 

BY  KELVIN  CHILDS 
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The  Miami  Herald  will  keep  the  Rio 
bureau  and  finance  it  from  its  own 
budget.  "Brazil  is  a  bureau  that  is 
of  strategic  importance  to  us,"  said 
publisher  David  Lawrence  Jr. 


get  it  any  more  than  we  do  now,”  Wyler  said.  But  the 
possibility  of  better  coordination  would  be  worth  it. 

“We  ll  have  a  more  centralized  way  of  doing  this, 
a  more  orderly  way  of  doing  this,"Wyler  said. 

Scott  MacGhee,  the  Neu’s-Sentinel  publisher,  said 
the  change  will  be  an  improvement  “if  they  struc¬ 
ture  the  foreign  news  report  to  be  more  useful  to  all 
newspapers.” 

This  intention  st)mehow  got  lost  over  time,  which 
is  one  reason  the  reins  have  been  given  to  the  Wash¬ 
ington  bureau.  “In  the  [Washington]  bureau,  we 
have  to  consider  the  needs  of  more  than  one  news¬ 
paper,"  Blonston  said. 

One  of  the  issues  has  been  story  length. 

“When  you  have  the  direction  of  the  bureau,  you 
decide  with  your  reporter  the  length  of  the  story," 
Lawrence  said.  It’s  a  one-on-one  exchange.  Now,  he 
said,  the  exchange  will  be  with  the  editor,  the 
reporter,  and  all  the  editors  who  might  use  the  story, 
“and  everylxxly  has  a  different  appetite  for  length.” 

The  Wa.shington  bureau  deals  with  that  already, 
offering  story  trims  and  other  devices  to  allow  for 
differing  news  holes,  Blonston  said. 

Although  some  fear  that  the  shift  will  mean  a  turn 
to  more  quick-hit  stories,  Blonston  said  that  won’t 
be  the  case. 

“We’re  still  trying  to  do  rich,  in-depth  coverage,” 
he  said.  And,  he  said,  that’s  what  the  editors  indicate 
they  want. 

“TThe  result  of  our  survey  so  far  is  virtually  unani¬ 
mous,”  he  said;  23  of  the  25  surveys  he’s  read  state 
that  the  papers  want  enterprise  stories. 

They  feel  happy  with  the  breaking  news  cover¬ 
age  they  get  from  whatever  services  they  are  using, 
but  from  Knight-Ridder  “they  would  like  us  to 
spend  our  energies  making  sense  of  things  for  our 
readers,”  Blonston  said. 


BY  STACY  JONES 

Newspaper 
Apologizes; 
Offers  Free  Ads 

Believe  it  or  not: complaints  by  auto  deal¬ 
ers  in  Minnesota  over  a  Minneapolis  Star  Tri¬ 
bune  article  on  dealerships  resulted  in  an 
apology  by  the  paper. 

The  consumer  article,  which  gave  readers  the  ins 
and  outs  of  dealerships  and  new  vehicle  purchases, 
ran  June  4.  Five  days  later,  the  Star  Tribune  issued  a 
letter  of  apology  to  the  Greater  Metropolitan  Auto¬ 
mobile  Dealers  Association  of  Minnesota  Inc.,  say¬ 
ing  it  “erred  in  not  doing  our  own  local  reporting  on 
this  story  and  for  the  cartoon  that  was  based  on  it.” 
The  problem  .stemmed  fn)m  generalities  in  the 


article,  originally  published  in 
the  New  York  Post  and  picked 
off  the  wire  by  the  Star  Tri¬ 
bune,  that  did  not  ring  true 
for  Minnesota  dealerships, 
said  Tim  J.  McGuire,  Star  Tri¬ 
bune  editor  and  senior  vice 
president  of  new  media, 
incorrect  facts  included  those 
dealing  with  disclosure  laws. 

The  references  in  the  article 
conflicted  with  laws  in  Min¬ 
nesota. 

“In  certain  coverage  areas 
each  liK'al  market  is  unique,” 
wrote  Mc^juire  in  his  letter  to 
GMADA.  “For  example,  it  is 
apparent  in  this  liK'al  auto 
market  steps  have  been  taken 
to  develop  ethical  standards.” 

Shortly  after  the  snafu,  the 
Star  Tribune  advertising  de¬ 
partment  offered  GMADA 
eight  free  quarter  pages  to 
promote  the  auto  industry. 

However,  the  gesture  was  not  an  attempt  to  salve 
GMADA’s  wound,  insisted  Tom  Mohr,  Star  Tribune 
senior  vice  president  and  general  manager  of  the 
advertising  department. 

“What  we  did  with  the  space  is  not  linked  to 
what  we  do  on  the  news  side,”  Mohr  said. 

Such  an  assumption  would  be  a  “mistake,” 
explained  Mohr  who  notified  McGuire  about  the 
industry  backlash.  “In  hindsight.  I  would  have  dis¬ 
tanced  the  offer.  It  created  the  appearance  that  they 
were  linked.” 

McTiuire,  who  was  not  aware  of  the  free  ad  offer, 
said  he  “wouldn’t  be  terribly  comfortable”  with  the 
ad  space  being  given  out  as  compensation.  “I  don’t 
think  we  ought  to  be  paying  advertising  pages  for 
editorial  content.” 

According  to  Mohr,  the  ad  department  had  been 
considering  giving  the  free  space  to  GMADA  for 
some  time,  and  called  the  practice  “routine,”  though 
he  admited  that  the  article  “did  create  a  strain  in  our 
relationship  with  the  [auto]  industry.” 

“It  was  a  poorly  written  article  that  didn’t  reflect 
the  feel  of  the  local  market,”  added  Mohr. 

Another  sore  point  for  GMADA  executive  vice 
president  William  E.  Abraham  was  the  article  tram¬ 
pled  on  the  free  enterpri.se  system.  “Should  the  pub¬ 
lic  be  advised  what  to  pay  for  pixxlucts?” 

McCiuire’s  concessions  didn’t  go  that  far. 

“1  do  not  apologize  for  the  substance  [of  the 
story],”  said  McGuire,  but  acknowledged  that  the 
paper  “should  have  localized  the  article.” 

Mohr  attempted  to  put  a  positive  spin  on  the  sit¬ 
uation,  calling  the  paper’s  apology  an  “act  of  some 
courage.” 

The  news  department  ceded  “they  had  run  a  wire 
story  that  was  not  gotxl  journalism,”  he  said.  “It 
shows  their  true  independence.”  ■ 


”1  don't  think  we  ought  to  be 
paying  advertising  pages  for 
editorial  content.” 


—  Tim  McGuire,  editor, 
Minneapolis  Star  Tribune 
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BY  MARK  FITZGERALD 


Sportswriters  Urged 
To  Examine  Nike 

For  the  swoop,  sponsoring  a  National  of  wages  in  Vietnam  goes,” 

Association  of  Black  Journalists  seminar  continued  Jana  Manyr,  Nike’s 
may  have  been  a  big  “oops.”  general  manager  of  public 

Nike  sponsored  the  high-profile  dis-  relations,  “the  quality  of  life  in 
cussion  entitled  “Are  Pro  Sports  Bad  for  Viemam  is  greater  today  and 
Black  America,”  at  NABJ’s  22nd  annual  capitalism  is  greater  today  be- 


FOR  the  swoop,  sponsoring  a  National 
Association  of  Black  Journalists  seminar 
may  have  been  a  big  “oops.” 

Nike  sponsored  the  high-profile  dis¬ 
cussion  entitled  “Are  Pro  Sports  Bad  for 
Black  America,”  at  NABJ’s  22nd  annual 
convention  in  Chicago  last  week.  In  the  manner  of 
corporate  sponsors  everywhere,  Nike  hung  on  the 
wall  behind  the  dais  two  big  banners  with  its  ubiq¬ 
uitous  Swoop  logo. 

No  sooner  had  the  session  been  ojiened  to  ques¬ 
tions  from  the  audience  when  the  Nike-bashing 
began  —  starting  with  the 

Journdlists,  J6SS6  shoemaker  s  logo. 

“1  see  blood  dripping  from 

Jackson  blast  those  logos,”  said  Washington 

Post  staff  writer  Lonnae 
snsdksr  COmpdny  <^’Neal  Parker.  Nike’s  aggres¬ 

sive  mariceting  of  basketball 

at  Its  own  shoes  to  inner-city  youth  has 
lead  to  incidents  in  which 
SDOnSOrOd  ^  kiUed  or  injured  by 

^  other  kids  stealing  their  shoes. 

NABJ  event  “You  know  how  those  kids 

_  covet  those  shoes.  . . .  Nike 

has  more  blood  on  its  hands 
than  any  other  company,”  Parker  said.  “What  is  it 
doing  at  an  NABJ  session?” 

Former  professional  basketball  player  Craig 
Hodges  quickly’  added  liis  own  charges  against  Nike, 
calling  the  company  “masters  of  manipulation.” 

“You  [Nike]  understand  how  to  make  black  peo¬ 
ple  buy  your  product  while  over  in  Singapore  peo¬ 
ple  are  producing  your  shoes  at  slave  wages,”  said 
Hodges,  who  believes  his  outspokenness  on  racial 
issues  shortened  his  pro  career. 

He  implicitly  criticized  Chicago  Bulls  star  Michael 
Jordan  for  lending  his  name  to  high-priced  shoes 
and  for  refusing  to  speak  out  against  Nike’s  manu¬ 
facturing  and  marketing 

“I  see  blood 

A  Nike  public  relations 

manager  in  the  room  —  tuOSe  tOgO 

speaking  while  some  in  tbOSe  k\ 

the  crowd  hooted  and  a  \j-u 

greater  number  asked  for  StOOeS.  .  ,  ,  iStKe 
quiet  —  said  the  session  Qyi  ifg  hands 
reflected  Nike’s  “long  rela-  ^ 

tionship  with  NABJ”  and  Company.  Wbi 
was  intended  to  be  “a  very  ^fi 

open  discussion  about 

sports  and  black  America.”  Lonnae 

“And  as  far  as  the  issue  Washington 


“I  see  blood  dripping  from 
those  logos.  Yon  know 
how  those  kids  covet  those 
shoes. . . .  Nike  has  more  blood 
on  its  hands  than  any  other 
company.  What  is  it  doing  at 
an  NABJ  session?” 

—  Lonnae  O'Neal  Parker, 

Washington  Post  staff  writer 


of  wages  in  Vietnam  goes,” 
continued  Jana  Manyr,  Nike’s 
general  manager  of  public 
relations,  “the  quality  of  life  in 
Viemam  is  greater  today  and 
capitalism  is  greater  today  be¬ 
cause  of  Nike’s  participation.” 

That  only  drew  the  wrath 
of  Jesse  Jackson,  whose  orga¬ 
nization  PUSH  led  an  unsuc¬ 
cessful  boycott  of  Nike  sev¬ 
eral  years  ago. 

“I  went  to  Indonesia  last 
year  and  Nike  locked  me  out 
of  their  slave  labor  camp  and 
Reebok  let  me  in,”  Jackson 
said.  “1  saw  women  paid  30  The  Rev.  Jesse  Jackson  was 
cents  a  day. ...  [At  the  time  of  among  those  calling  on  sports 
the  1996  Summer  Olympics]  I  editors  to  expose  what  critics 
saw  6,000  women  making  say  is  Nike's  exploitation  of 
those  shoes  and  not  one  of  young  blacks, 
them  had  shoes  on  their  feet.” 

The  NABJ  session  was  inspired  in  part  by  a  survey 
from  the  Northeastern  University  Center  for  the 
Study  of  Sports  that  found  66%  of  African-American 
teenage  males  believe  they  personally  can  earn  a  liv¬ 
ing  playing  professional  sports.  The  same  poll  found 
black  parents  four  times  more  likely  than  white  par¬ 
ents  to  believe  the  same  thing  of  their  own  children. 

“We  are  seeing  an  entire  generation  of  black 
Americans  who  see  sports  not  only  as  something 
they  can  do  —  but  the  only  thing  they  can  do,”  said 
Washington  Post  columnist  Michael  Wilbon.  “We’re 
going  to  discuss  whether  having  five  million  black 
boys  obsessing  over  25  NBA  jobs  is  good  for  black 
America.”  [In  an  average  year,  about  25  new  jobs 
open  up  in  the  playing  ranks  of  the  National  Bas¬ 
ketball  Association, Wilbon  said.] 

Another  Post  writer,  Nathan  McCall,  examines 
sports  and  the  attendant 
rihhinQ  from  marketing  efforts  in  his 

,  book  due  this  fall.  What’s 

You  know  Coin’ On? 

Is  covet  those  “Outside  of  the  arena  of 

,  sports  we  [black  males] 

OaS  mOfe  blood  demonized,”  he  said. 

'mn  any  other  ^ut  commercials  from 

,  ‘  ,  sports  merchandisers  such 

t  tS  tt  aoing  at  Nijje  suggest  “we  can  be 

session?”  *oved  by  America  — 

through  basketball.” 

Neal  Parker,  Jesse  Jackson  and  others 

3St  staff  writer  African-American 
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Clinton:  Minority  Newsroom  Staffing  Levels  Are  Insufficient 


After  ducking  four  consecutive  con¬ 
ventions  —  and  letting  his  vice  president 
take  the  heat  at  last  year’s  gathering  —  Presi¬ 
dent  Bill  Clinton  addressed  the  22nd  annual 
National  Association  of  Black  Journalists  con¬ 
vention  in  Chicago,  finally  making  good  on  his 
1992  promise  to  return  to  an  NABJ  convention 
if  he  was  elected. 

“I’m  trying  to  keep  every  promise  I  made 
—  and  I’m  sure  glad  1  got  a  second  term  so  I 
didn’t  get  embarrassed  on  this  one,”  Clinton 
told  the  crowd  of  about  2,500.  Clinton  is  the 
first  sitting  president  to  address  an  NABJ  con¬ 
vention. 

Despite  speculation  that  he  might  use  the 
appearance  before  the  nation’s  largest  group 
of  journalists  of  color  to  issue  an  apology  for  slavery,  Clin¬ 
ton’s  speech  was  largely  a  repeat  of  his  announcement  ear¬ 
lier  in  the  day  at  the  NAACP’s  convention  of  a  $350  mil¬ 
lion  plan  to  train  35,000  new  teachers  who  would  work  in 
economically  depressed  urban  and  rural  schools. 


Clinton  spoke  briefly  about  minority  repre¬ 
sentation  in  newsrooms,  saying  it  is  “not  what 
it  ought  to  be.” 

“We  have  to  bridge  this  gap  everywhere  in 
America,”  Clinton  said.  “But  it  is  especially 
important  in  the  press  because  you  are  the 
voice  and,  in  some  ways,  the  mirror  of  Amer¬ 
ica  through  which  we  see  ourselves  and  one 
another. 

“Some  of  you  in  this  audience,”  Clinton  told 
the  convention,  “are  pioneers  in  your  field, 
perfiaps  the  first  people  of  color  ever  to 
claim  a  desk,  a  phone,  a  typewriter  in  the 
new’srooms  of  our  big<ity  papers  and  sta¬ 
tions.  Some  of  you,  when  you  were  beginning 
your  careers,  knew  that  it  was  hard  enough 
to  find  just  one  editor  who  would  consider  your  work  — 
let  along  the  hundreds  of  newspaper  and  broadcasting 
executives  who  this  week  have  descended  on  this  job  lair 
that  you  sponsored  to  recruit  the  young  people  who  are 
here  today.”  —  Mark  Fitzgerald 


President  Clinton 
spoke  briefly  about 
minority  representation 
in  newsrooms,  saying 
it  is  “not  what  it 
ought  to  be.” 


sportswriters  must  “begin  to  question  these  assump¬ 
tions  that  harm  our  community.” 

“We  need  more  writers  and  editors  —  we  need 
more  Gary  Howards  —  if  we  are  to  reach  that  influ¬ 
ence  that  Reverand  Jackson  is  talking  about,” Wdbon 
said. 

Gary  Howard  of  the  Milwaukee  Journal  Sentinel 
is  one  of  just  five  black  sports  editors  of  a  daily 
newspaf)er  —  and  one  of  just  two  working  on  a 
paper  that  has  a  professional  sports  franchise  in 
town. 

“If  you  have  five  black  men  —  there  are  now 
black  women  —  heading  the  sports  departments . . . 
you  do  not  see  those  (positive]  stories,”  said 
Howard,  who  supervises  a  staff  of  50  that  includes 
just  three  African  Americans.  “By  and  large  it  is  the 
sports  reporters  who  come  up  with  the  stories  and 
these  are  the  negative  stories  you  . . .  see.” 


BY  KELVIN  CHILDS 

Launch  Of  National 
Black  Weekly  Delayed 

The  world  must  wait  a  bit  longer  for  the 
debut  of  a  weekly  national  newspaper  that 
seeks  to  reach  middle-class  blacks  with  “a  world 
view  from  a  black  perspective.” 

The  launch  of  Our  World  News,  once  slated  for 
July,  has  been  delayed  until  October,  said  chief  exec¬ 
utive  officer  and  publisher  Donald  L.  Miller  at  the 
paper’s  offices  in  Baltimore. 

However,  an  electronic  version  (http://www.gate- 
way2.com/ourworidnews/)  started  weekly  publica¬ 


tion  last  month. 

“It’s  kind  of  an  opportunity  to  work  and  test  our 
perspective,”  said  managing  editor  Joel  Dreyfiiss. 

As  planned,  Our  World  News  will  be  a  full-service, 
four-color  newspaper  in  two  sections.  It  provides 
news  and  commentary  on  national  and  international 
affairs,  f>olitics,  sports  and  entertairunent. 

“This  is  not  a  publication  about  black  people  —  it 
intends  to  be  a  news  product  from  a  black  perspec¬ 
tive,”  Miller  said. 

The  target  audience  is  the  1.2  million  black 
households  with  incomes  of  more  than  $50,000, 
although  they  hope  to  also  reach  the  4. 1  million  black 
homes  that  fall  in  the  $25,0(X>to-$50,000  range. 

“We  want  to  do  the  paper  that  reflects  the  new 
reality  of  black  America,”  Dreyfuss  said. 

In  an  increasingly  multicultural  society,  blacks  are 
and  must  be  concerned  about  international  issues, 
but  those  are  not  presented  from  a  black  viewpoint 
in  mainstream  media,  he  said. 

Mass  media  coverage  also  doesn’t  speak  to  the 
black  community  because  it  is  crisis-oriented  or 
pathology-oriented,  he  said.  Even  tales  of  black  suc¬ 
cess  are  most  often  done  as  a  palliative,  rather  than 
as  a  consequence  of  solid,  routine  coverage.  No  one 
is  providing  coverage  from  the  black  viewpoint  like 
the  black  newspapers  of  old,  he  said. 

Some,  such  as  the  New  York  Amsterdam  News, 
the  Baltimore  Afro-American,  the  Pittsburgh 
Courier  and  the  Chicago  Defender,  were  avidly  read 
in  black  neighborhoods  across  the  country  at  a  time 
when  America  was  officially  segregated  and  main¬ 
stream  newspapers  didn’t  deign  to  cover  any  hap¬ 
penings  in  black  communities  other  than  crimes. 

“There  just  hasn’t  been  a  common  base  of 
knowledge  in  the  black  community  for  some  time,” 
(See  Delayed  on  page  35) 
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BY  WENDY  GIMAN 


‘Sexier ’And 
Better  Looking? 


IN  A  SESSION  that 
at  times  sounded 
more  like  a  revival 
meeting  —  those 
who  moved  jobs 
from  dailies  to  al¬ 
ternative  weeklies  claimed 
to  have  “found  religion”  — 
alternative  newspaper 
salespeople  brainstormed 
on  their  strengths  and 
their  competitors’  weak¬ 
nesses. 

“We  are  the  authorita¬ 
tive  voice  when  it  comes  to  packaging,”  said  Cather¬ 
ine  Nelson,  the  session’s  moderator  at  the  Associa¬ 
tion  of  Alternative  Newsweeklies  atmual  meeting  in 
Montreal.  The  topic:  Competition  from  your  daily. 

But  Nelson,  vice  president  of  sales  for  the  alterna¬ 
tive  paper  NOW  in  Toronto,  Canada,  and  moderator 
for  the  panel,  doesn’t  see  much  competition.  “They 
[dailies]  are  caught  in  their  own  paradigm;  they  are 
boring,”  she  said. 

“At  ever)'  presentation  I  make,  I  say  we  are  sexier,” 
she  said.  “I  say  sex  so  many  times  in  the  presentation 


that  they  start  saying  it.” 

What  sex  translates  into 
is  clever  packaging  and 
optimum  use  of  color, 
among  other  aspects. 

As  moderator,  Nelson 
offered  cold,  hard,  Cana¬ 
dian  cash  for  good  ideas, 
and  panelist  Arthur  W. 
Howe  IV  left  with  a  few 
Lunas  (Canadian  dollars). 
Former  head  of  the  circu¬ 
lation  and  marketing 
department  for  the 
Philadelphia  Inquirer  and  Pulitzer  Prize  winner, 
Howe  offered  a  peek  into  the  mind  of  the  slothful 
and  somewhat  sloppy  giants. 

He,  along  with  panelist  Tom  Booth,  offered  some 
positioning  tips  that  all  free  papers  could  use. 
What’s  Howe’s  secret?  Chum.  After  10  minutes 
audience  members  seem  to  chant  chum,  which 
essentially  means  circulation  turnover.  For  example, 
a  newspaper  may  have  100  subscribers  in  a  given 
month,  30  subscribers  cancel  and  are  replaced  with 
new  subscribers.  That  30%  effect  is  chum. 


Association  of  Alternative 
Newsweeklies  panelists 
say  dailies  are  losing 
ground  to  their  better 
packaged,  more  colorful 
weekly  competitors 
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AAN  Maintains  Ban  On  Papers  With  Daily  Affiliation 


The  association  of  Alternative  Newsweeklies  has 
voted  to  maintain  its  prohibition  on  admitting  members 
affiliated  with  daily  newspaper  companies. 

At  its  recent  annual  convention  in  Montreal,  members 
voted  68-to-23  to  reject  a  proposal  to  rescind  the  1992  daily 
paper  clause  in  the  association’s  bylaw. 

“The  daily  paper  clause  goes  to  the  core  of  what  we  are 
about,”  said  AAN  President  Kristin  Henning,  associate  pub¬ 
lisher  of  City  Pages  in  Minneapolis.  “We  are  different  from 
dailies  in  just  about  every  respect.  Our  members  chose  to 
draw  a  clear  line  between  what  we  are  and  what  we  are 
not.” 

Those  in  favor  of  removing  the  clause  argued  that  the 
ownership  would  remain  an  important  consideration,  but 


the  removal  of  the  clause  would  allow  the  association  also 
to  examine  other  aspects  of  the  publication. 

Ironically,  the  convention’s  host  paper,  Montreal  Mirror, 
had  its  controlling  interest  purchased  by  Quebecor  Inc.,  the 
largest  publishing  company  in  Canada,  in  April. 

The  association  said  any  action  on  the  Mirror’s  member¬ 
ship  is  delayed  “pending  further  review.” 

The  association  accepted  four  of  the  16  papers  that 
applied  for  membership.  The  FW  Weekly  of  Fort  Worth, 
Texas,  City  Pages  of  Sl/2MSA\i,Wvs., Pittsburgh  City  Paper 
and  the  Arkansas  Times  in  Little  Rock,  were  admitted. 

More  than  600  people  associated  with  the  alternative 
newspaper  industry  attended  the  conference. 

—  Wendy  Giman 


In  other  words,  Howe’s  words  were  striking  at 
the  strength  of  the  dailies. 

“Dailies  love  to  talk  about  paid  circulation,”  said 
Howe,  who  is  the  president  and  publisher  of  Mont¬ 
gomery  Newspapers,  a  21-pap)er  chain  in  Washing¬ 
ton,  Pa.  “Virtually  every  daily  loses  between  50  per¬ 
cent  to  120  percent  of  subscribers  every  year.  It’s  a 
horrifying  problem.” 

Besides  the  circulation  issue,  daily  papers,  accord¬ 
ing  to  Howe,  are  looking  more  and  more  like  week¬ 
lies. 

The  panel  argued  that  the  most  profitable  and 
popular  day  for  the  dailies  is  Sunday.  Most  of  the 
other  days  are  a  wash  for  dailies. 

“What  the  hell  are  they  then,  weeklies  masking  as 
dailies?”  Howe  said.  “They  are  in  the  same  business 
we  are.” 

He  predicted  when  the  economy  turns  and 
newsprint  prices  once  again  soar,  “There  will  be  a 
day  of  reckoning.” 

In  10  years,  alternative  weeklies  and  strong  sub¬ 
urban  papers  will  be  the  medium  of  choice,  he  said. 

Howe  wasn’t  the  only  panelist  to  convert  to  the 
alternative  life.  Tom  Booth  so  recently  “found  reli¬ 
gion”  by  moving  to  Newport  This  Week  in  Rhode 
Island  from  Fidelity  papers  in  Massachusetts,  that  he 
still  sported  a  tie  and  jacket  which  contrasted  with 
the  moderator’s  leopard  print  shirt. 

Described  as  the  “street  warrior”  by  Nelson  (he 
also  works  as  a  consultant  for  her  company.  Nelson 
&  Associates),  Booth  claims  to  have  increased  his 
paper  to  44  pages  from  16  pages. 

Since  he  first  started  a  few 
months  back,  his  ads 
increased  to  130  ads  per  issue 
with  revenue  at  $10,0(X)  from 
50  ads  with  revenue  at 
$3,000,  Booth  said. 

“Every  peimy  has  come  at 
the  expense  of  the  daily,”  he 
said. 

Strategy;  He  gets  into  the 
nursery  and  steals  the  lollipop 


before  they  [dailies]  know  I’ve  been  there,  he  said. 

Booth  outlined  four  (Mints  as  fundamental  for 
profits. 

First  off,  a  salesfierson  must  know  the  product 
mix.  “That’s  a  universal,”  Booth  said. 

The  second  [Mint  is  knowing  what  is  the  business 
mix  in  a  sales  territory. 

“You  have  to  know  what  the  drivers  are,”  he  said. 

That’s  the  first  change  he  made  in  Newport.  He 
determined  what  businesses  made  up  a  salesfier- 
son’s  territory. 

“I  have  different  expectations  from  different  terri¬ 
tories,”  he  said. 

Booth  uses  a  software  program  that  sorts  busi¬ 
nesses  according  to  towm  and  ZIP  codes.  He  uses 
about  25  codes  to  describe  different  businesses. 

“It  just  screams  off  the  page,”  he  said. 

For  example,  one  salesperson’s  territory  had  500 
restaurants,  yet  only  five  were  running  ads  in  the 
papjer.  Guess  what  the  salesperson  went  after? 

Where’s  the  daily  in  all  of  this?  “The  daily  has  no 
idea.  They  are  clueless,”  he  claims. 

“1  believe  in  rate  and  integrity,”  Booth  said,  intro¬ 
ducing  his  third  (Mint.  Booth  won’t  price  off  the 
rate  card.  And  his  last  (Mint  emphasizes  the  impMr- 
tance  of  motivating  the  sales  force. 

Besides  these  marketing  tips,  the  session  also 
brought  out  the  ambiguity  of  the  term  “alternative.” 

Barbara  Hefler,  senior  executive  national  sales¬ 
person  for  NOW,  said,  “We  have  to  deal  with  the 
ignorance.  They  [potential  advertisers]  don’t 
understand  what  alternative  newspapers  are.” 

Some  audience  members 
agreed  and  said  they  call 
themselves  urban  papers. 
But  Nelson,  out  of  Lunas  and 
time,  suggested  her  own 
approach. 

“I  am  not  afraid  to  be 
alternative;  we’re  an  alterna¬ 
tive  read.  1  let  them  [advertis¬ 
ers]  draw  their  own  conclu¬ 
sion.”  ■ 


“What  the  hell  are  they’ 
then,  iveeklies  masking  as 
dailies?  They  are  in  the 
same  business  we  are.” 

—  Arthur  W.  Howe  IV,  president  and 
publisher  of  Montgomery  Newspapers, 
Washington,  Pa. 
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BY  BILL  WALKER 


Third  Generation 
Alive  And  Well 


EB  BLADINE,  49,  third-generation,  editor- 
publisher  of  his  family’s  triweekly  newspa¬ 
per,  the  McMinnville,  Ore.,  News-Register, 
learned  the  business  the  hard  way. 

As  a  young  boy,  he  delivered  papers  and 
swept  the  floor  at  the  plant.  And  he’s  done 
about  everything  else  —  worked  in  circulation, 
auvertising,  production,  and  news  editing. 

Bladine  is  optimistic  about  the  newspaper’s 
future.  And  Oregon  Lithoprint,  holding  company  for 
the  family-owned  enterprise,  is  optimistic,  too.  It  has 
invested  $4  million  in  a  new,  state-of-the-art  plant, 
equipped  to  print  the  newspa¬ 
per  and  also  handle  a  growing, 
multimillion-dollar  commercial 
printing  business  that  includes  a 
contract  to  print  the  Oregon  Vot¬ 
ers  Pamphlet. 

And  there  is  another  possible 
generation  waiting.  His  son, 
Ossie,  12,  and  daughter,  Chelsey, 
18,  are  set  to  carry  on  the  Bla¬ 
dine  family  tradition  dating  back  to  Lars  Bladine,  an 
Iowa  newspaperman,  who  came  to  Portland  to  view 
the  Lewis  and  Clark  exposition  in  1905.  He  bought 
the  McMinnville  Telephone-Register  in  1928. 

Lars  was  elected  president  of  the  Oregon  News¬ 
papers  Publishers  Association  in  1938.  In  1953,  he 
bought  the  McMinnville  Neu^s  and  combined  the 


publications,  published  daily  for  five  years.  He  died 
in  the  early  1940s  and  sons  Jack  (publisher)  and  Phil 
(editor)  carried  on  the  family  heritage. 

Both  Jack  and  Phil  served  as  president  of  ONPA 
and  when  Jeb  was  elected  president  in  1985,  he 
became  the  fourth  family  member  to  head  the  pub¬ 
lishers  association. 

Phil  Bladine,  approaching  79,  is  chairman  of  the 
News-Register  board  of  directors.  Though  retired 
from  day-today  activities,  he  spends  part  of  every 
day  at  the  newspaper  office  and  is  an  active  mentor 
and  partner  in  the  family  decision-making  process. 

His  resume  of  political,  civic  and  governmental 
activities,  honors  and  awards  runs  to  several  pages. 
Most  of  these  civic  activities  focused  on  Republican 
politics,  economic  development,  natural  resource 
building  and  local  civic  projects. 

Jeb  was  bom  in  McMinnville,  a  prosperous  town 
of  23,000, 40  miles  southwest  of  Portland,  and  grad¬ 
uated  from  the  local  high  school.  He  graduated  from 
the  University  of  Oregon  in  Eugene,  like  his  father 
did  in  the  1940s. 

Local  news,  city  and  county  is  covered  vigorously 
and  in  detail.  Three  years  ago,  a  sex  abuse  case 
shocked  local  residents  when  a  teacher’s  aide  at  a 
middle  (junior  high)  school  was  accused  of  sexual 
abuse  with  a  14-year-old  boy. 

The  news  peg:  The  accused  woman  [Debbie 
Mercer]  was  the  wife  of  the  district  attorney  [John 
Mercer]. 

A  lengthy  investigation  by  Oregon  State  Police 
shook  up  the  schtxjl 
tlistrict  and  gener¬ 
al  ated  statewide  media 

Lk  coverage.  The  DA 

did  not  run  for  re- 
election  last  Novem- 
ber  and  his  wife  was 
f  ^  fired  by  the  school 

^  district  in  February 

J  I  then  fired  the  school 

J  »»  V  ^  principal  and  de- 

I  iiiZ.  1  moted  the  assistant 

principal  for  the 
way  they  handled 
complaints  about 
her  contact  with 
students.  A  few  days 
later,  the  district 
school  superinten- 
(See  Family 
on  page  34) 


Family  heritage 
in  newspapers 
is  widespread 
in  Oregon 


Walker  is  a  freelance  writer. 


Phil  Bladine,  chairman  of  the  McMinnville 
News-Register  board  of  directors  and 
retired  editor 


Jeb  Bladine,  editor  and  publisher  of  the  McMinnville 
News-Register 
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-I  YesI  Rush  me  the  latest  issue  of  E&P  and  enter  a  one-year  subscription  (52  issues  for  $65)  in  my  name. 

-I  Please  bill  me  -i  My  payrnem  is  enclosed. 
Narne _ _ _ _ _ _ 

Company _ _ _ _ _ 


IMPORTANT!  Please  tell  us  about  yourself; 


A.  Your  Business  (Check  Only  One  Category) 

1.  J  Daily  Newspaper 

2.  J  Weekly  Newspaper 

3.  -I  Corpyind  y  Assn.  Buying  Advertising  Space 

4.  J  Advertising  Agency 

5.  J  Newspaper  Rep. 

6.  J  Magazine/Othw  Publication 

7.  J  Graphic  Arts  /  Printing  Service  /  Newspaper 

Supplier 

8.  -1  News  Serviced  Feature  Syndicate 

9.  -I  Publicity  and  Public  Relations 

10.  J  Library  /  Federal  /  State  arfo  Local 

Governments 

11.  -I  Education:  Students /Teachers 

Other  (Please  specify) _ 


B.  Your  Occupation  (Check  Only  One  Category) 


A.  -I  Publisher 

B.  -I  President 
C  -I  VPresident 

D.  -I  Editor 

E.  -I  General  Mgr. 

F.  J  Business  Mgr. 

G.  -I  Controller 

H.  -I  /Advertising  Mgr. 

I.  -I  Sales  Mgr. 

J.  J  C3ass  Mgr. 

K.  J  Research  Mgr. 

L  -J  Promo  Mgr 
M.  -I  PR  Mgr. 

O.  J  Prod  Mgr. 

P.  J  Composing  Mgr. 


d  J  Circulation  Mgr. 

R  -I  Editorial  OepL 

S.  -I  Advertising  Dept 

T.  J  Qrculation  Dept 

V.  -r  Production  Dept 

W.  -I  Pronrxjtion  0^ 

X.  -I  Freelanoe  /ArtisWViiter 

Y.  -I  Newspaper  Dealer/ 

Distributor 
Z  -I  Retired 
AA.  J  MIS  Mgr. 

BB.  J  Prepress  Mgr. 

CC  J  Mailroom  Mgr. 

Other  (Please  specify) 


Distnct  of  Columbia  residecTts  please  add  appKcabla  sales  tax.Canada  residentt  please  add  GST.  Your  subscription  is  tax  deductible. 


J  Yes!  Rush  me  the  latest  issue  of  E&P  and  enter  a  one-year  subscription  (52  issues  for  $65)  in  my  name. 

^  Please  bill  nrte  J  My  payment  is  endosed. 

Nanrte  _  _ _ 


IMPORTANT!  Please  tell  us  about  yourself: 


A.  Your  Business  (Check  Only  One  Category) 

1.  J  Daily  Newspaper 

2.  J  Weekly  Newspaper 

3.  J  Corpyindy/A^.  Buying /Advertising  Space 

4.  J  /Advertising  /Agerxty 

5.  -I  Newspaper  Rep. 

6.  J  Magazine /Othw  Publication 

7.  -1  Graphic  Arts  /  Printing  Service  /  Newspaper 

Supplier 

8.  J  News  Service/ Feature  Syndicate 

9.  J  Publicity  and  Public  Relations 

10.  J  Library  /  Federal  /  State  and  Local 

Governments 

11.  J  Education:  Students /Teachers 

Other  (Please  specify) _ 


B.  Your  Occupation  (Check  Only  One  Category) 


/A.  J  Publisher 
B.  J  President 
C  J  VPresident 

D.  J  Editor 

E.  J  General  Mgr. 

F.  J  Business  Mgr. 

G.  J  Controller 

H.  J  Advertising  Mgr. 

I.  J  Sales  Mgr. 

J.  J  Class  Mgr. 

K.  J  Research  Mgr. 

L  J  Promo  Mgr 
M.  J  PR  Mgr. 

O.  J  Prod  Mgr. 

P  J  Composing  Mgr. 


Q.  J  Circulation  Mgr. 

R.  J  Editorial  Dept 

S.  J  /Advertising  Dept 

T.  J  Grculation  Dept 

V.  J  Production  Dept 

W.  J  Promotion  Dept 

X  J  Freelance  /ArtisWVriter 
Y.  -i  Newspaper  Dealer/ 
Distributor 
Z  J  Retired 
AA.  -i  MIS  Mgr. 

BB.  J  Prepress  Mgr. 

CC.  -I  Mailroom  Mgr. 

Other  (Please  specify) 


District  of  Columbia  residents  please  add  applicable  sales  tax.CatUKla  iMidanii  please  add  GST.  Ibur  aubacripbon  is  tax  deductible. 


J  Yes!  Rush  me  the  latest  issue  of  E&P  and  enter  a  one-year  subscription  (52  issues  for  $65)  in  my  name. 

J  Please  bill  me  J  My  payment  is  enclosed. 


Comoanv 

Address 

Otv 

State 

IMPORTANT!  Please  tell  us  about  yourself: 

A.  Your  Business  (Check  Only  One  Category) 

1.  J  Daily  Newspaper 

2.  J  Weekly  Newspaper 

3.  -I  Corpyindy/A^.  Buying  Advertising  Space 

4.  J  /Advertising  Agency 

5.  J  Newspaper  Rep. 

6.  J  Magazine/Othw  Publication 

7.  J  Graphic /Arts /Printing  Service /Newspaper 

Supplier 

8.  -I  News  Service/ Feature  Syndicate 

9.  J  F*ublicity  and  Public  Relations 

10.  -I  Library  /  Federal  /  State  and  Local 

Governments 

11.  -I  Education:  Students /Teachers 

Other  (Please  specify) _ 


B.  Your  Occupation  (Check  Only  Qrte  Category) 


A  J  Publisher 
B.  J  President 
C  J  VPresident 
0.  J  Editor 

E.  J  General  Mgr. 

F.  -I  Business  Mgr. 

G.  J  Controller 

H.  J  /Advertising  Mgr. 

I.  J  Sales  Mgr. 

J.  J  Class  Mgr. 

X  J  Research  Mgr. 

L  J  Promo  Mgr 
M.  J  PR  Mgr. 

O.  J  Prod  Mgr. 

P.  -I  Composing  Mgr. 


Q.  J  Circulation  Mgr. 

R.  J  Editorial  Dept 

S.  J  /Advertising  Dept 

T.  J  Circulation  Dept 

V.  J  Production  Dept 

W.  J  Promotioo  D^ 

X  J  Freelance  /Artiat/Writer 
Y.  J  Newspaper  Dealer/ 
Distributor 
Z  J  Retired 
AA.  J  MIS  Mgr. 

BB.  -I  Prepress  Mgr. 

CC.  J  Mailroom  N^r. 

Ottier  (Please  specify) 
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YOUR  SUBSCRIPTION  INCLUDES: 

THE  EDITOR  &  PUBLISHER  ANNUAL  SYNDICATE  DIRECTORY, 
THE  DIRECTORY  OF  INTERACTIVE  PRODUCTS  AND  SERVICES, 
AND  THE  SPECIAL  JOURNALISM  AWARDS  ISSUE. 


BY  M.L.  STEIN 


Paper 

Picketed 


The  alternative  SAN  Francisco  Bay 
Ciuardian,  which  editorially  urged  a 
California  state  pension  fund  to  sell  its 
tobacco  stocks,  recently  was  picketed 
by  anti-tobacco  activists  who  accused 
the  paper  of  “hypocrisy"  for  accepting 
advertising  from  tobacco  companies. 

“We  are  pit)testing  the  hypocrisy  of  the  Bay 
Guardian  continuously  criticizing  other  businesses 
for  putting  profits  over  principle,  yet  at  the  same 
time  continually  putting  their  profits  over  princi¬ 
ple,”  said  Scott  Thomas,  director  of  tobacco  educa- 
tion  for  the  American  Lung 
AnthtOudCCO  Asstxriation  of  San  Francisco 
and  San  Mateo. 

activists  accuse  A  dozen  tobacco-sale  opp<> 

nents  picketed  outside  the 

San  Francisco  Bay  weekly  Guardian's  office, 

calling  attention  to  the 

Guardian  of  Guardian's  June  18  editorial 

headed  “Sell  the  Tobacco 

hypocrisy 

_  ' _ '  The  weekly  noted  that  the 

(^lifomia  Public  Employees 
Retirement  System  (PERS),  the  largest  pension  fund 
in  the  United  States,  holds  $860  million  in  tobacco 
shares  while  the  state  is  suing  the  tobacco  firms  to 
recover  the  costs  of  treating  people  with  smoke- 
related  illnesses. 

Tossing  aside  the  argument  that  if  the  lawsuit  suc¬ 
ceeds,  tobacco  retailers  will  suffer  severe  economic 
losses  and  stock  prices  will  dnrp,  the  editorial  com¬ 
mented:  “The  issue  is  larger  than  simple  pragmatic 
economics.  If  the  State  of  California  thinks  that  the 
tobacco  industry  is  fraudulently  selling  a  lethal  pitxl- 
uct  —  as  the  lawsuit  essentially  claims  —  then  what 
in  the  world  are  we  doing  investing  money  in  that 
industry?” 

On  the  facing  page,  the  Guardian  carried  an  ad 
for  Marlbon)  cigarettes. 

The  paper  .stuck  by  the  editorial  and  its  tobacco 
ads. 

Executive  editor  Tim  Redmond  denied  any 
hypocrisy,  asserting  that  the  advertisements  are  in 
keeping  with  its  commitment  to  the  First  Amend¬ 
ment,  adding;  “The  Bay  Guardian  has  always  taken 
the  position  that  anyone  can  buy  space  to  sell  pnxl- 
ucts  or  advocate  points  of  view,  whether  or  not  we 
agree  with  them.  We  keep  a  very  clear  line  between 
editorial  and  advertising.” 

Redmond  .said  that  although  the  Guardian  does 
not  approve  of  the  tobacco  companies’  politics  or 
marketing  tactics,“we  do  believe  that  tobacco  is,  and 


Anti-tobacco 
activists  accuse 


hypocrisy 


ought  to  be,  a  legal  pnxluct.  We  also  believe  alcohol, 
marijuana,  and  many  other  drugs  should  be  legal¬ 
ized,  taxed,  and  regulated:  we  are  stnrngly  anti-pn> 
hibitionist.” 

In  its  story  of  the  picketing,  the  Guardian  quoted 
Ann  Brick,  a  staff  attorney  for  the  San  Francisco 
office  of  the  American  Cavil  Liberties  Union,  as  sup¬ 
porting  the  newspaper’s  position  in  the  dispute  on 
the  ba,sis  of  “con.stitutionally  guaranteed  free  speech.” 

“Free  speech  belongs  to  everyone,”  she  went  on. 
“It  belongs  to  the  picketers,  it  belongs  to  the  adver¬ 
tisers,  and  it  belongs  to  the  newspaper  in  both  its 
editorial  and  advertising  content.” 

Also  picketing  the  Guardian  were  representa¬ 
tives  of  the  Tobacco  Free  Coalition,  the  San  Fran¬ 
cisco  African  American  Tobacco  Free  Pnrject  and 
the  California  Lavender  Smoke  Free  Project. 

Thomas  said  some  other  alternative  papers  in  the 
Bay  area,  including  the  Pacific  Sun  in  Marin  C'-ounty, 
the  Bay  Times  and  Bay  Reporter,  arc  refusing 
tobacco  ads. 


BY  JOHN  SULLIVAN 

Times  Mirror 
Corporate 
Restructuring 

Times  mirror  CC^.  reorganized  its  corporate 
structure  to  enhance  the  company’s  deci¬ 
sion-making  pitKess  and  communications 
while  minimizing  duplications. 

St)me  of  the  previous  corporate  staff  functions  at 
Times  Miiror  will  be  integrated  with  departments  at 
the  U)S  Angeles  Times  or  will  be  consolidated. 

Some  of  the  planned  changes  include:  the  inte¬ 
gration  of  the  corporate  human  resources,  informa¬ 
tion  .systems,  and  facilities  departments  into  the  Los 
Angeles  Times'  comparable  departments;  consolida¬ 
tion  of  the  Times  Miiror  and  the  Los  Angeles  Times 
legal  staffs;  and  the  creation  of  a  separate  Times  Mir¬ 
ror  unit  that  will  purcha.se  supplies  and  services. 

The  new  organization  is  expected  to  provide  a 
more  simplified  staff  structure  to  make  better  deci¬ 
sions  and  allow  Times  Miiror  operating  companies 
more  input  into  important  decisions. 

(See  Restructure  on  page  34) 
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ROBERT  W. 

MONG  /R.,  pub¬ 
lisher  at  the 
Owensboro,  Ky., 

Messenger- 
Inquirer,  has  been 
appointed  execu¬ 
tive  vice  president 

<-*u  ui-  u-  ROBERT  MONG  JR. 

of  the  publishing 
division  of  A.H. 

Belo  Corp.,  Dallas.  Replacing  him  as  pub¬ 
lisher  in  Owensboro  will  be  T  EDWARD 
RINEY. 

HOWARD  Im  GRIFFIS,  senior  vice 
president  of  maiketing  for  the  Hawaii 
Newspaper  Agency,  has  been  named  cor¬ 
porate  advertising  director  at  the  Journal 
Register  Co., Trenton,  NJ. 

JOHN  ML  TRVTTT,  circulation  direc¬ 
tor  at  the  News  yowma/,  Wilmington, 

Del,  was  appointed  corporate  circulation 
director  at  Journal  Register. 

JED  T.  YOUNG,  advertising  publicity 
manager  at  the  Houston  Chronicle,  has 
been  named  director  of  advertising  pub¬ 
lications. 

TODD  FRANKO,  managing  editor  at  the 
Ccdumbus  (Neb.)  Telegram,  has  been 
named  managing  editor  at  the  Sandusky 
(Ohio)  Register. 

JHI€IHAEL  FEARCE,  publisher  of  the 
Brantford  Expositor,  has  been  elected  to 
the  Ontario  Press  Council  as  the  daily 
newspaper  publisher  member. 

He  succe^  STEPHEN  RHODES  of 
the  Guelph  Mercury. 

IAN  LAMONT,  general  manager  at  the 
Tri-City  //era/y,TriCities,Wash.,  has  been 
promoted  to  publisher. 

He  succeeds  JACK  BRIGGS,  who 
retired. 

WILLIAM  KAHRL,  opinion  editor  at 
the  Sacramento  Bee,  has  joined  the  inter¬ 
national  public  relations  agenc>'  Burson- 
Marsteller  in  a  variety  of  public  affairs 
roles. 

J.  MICHAEL  FATE,  50,  publisher  at  the 
Myrtle  Beach,  S.C.,  Sun  News,  has  been 
named  publisher  of  the  Tallahassee  (Fla.) 
Democrat.  Both  newspapers  are  owned 
by  Knight-Ridder  Inc. 

Pate  succeeds  CARROL  DADKMAN, 
who  retired. 


T.  EDWARD  RINEY 

PAULA  ELLK,  43,  assistant  to  the 
publisher  at  the  Columbia,  S.C.,  State,  was 
appointed  publisher  at  the  Sun  News. 

CATHARINE  HAMM,  43,  managing 
editor  at  the  San  Bernardino  County  Sun 
in  California,  has  been  named  managing 
editor  at  the  Salinas  Californian. 

She  succeeds  CLNDY  McCURRY 
ROSS,  who  was  named  executive  editor 
at  the  Gainesville,  Ga.,  Times. 

LTHP  SHIELDS,  a  certified  public 
accountant  who  has  previous  experience 
in  public  accounting  with  the  interna¬ 
tional  firm  of  KPMG  Peat  Marwick,  has 
been  appointed  \ice  president  and  chief 
financial  officer  of  Boone  Newspapers 
Inc.,  Natchez,  Miss. 

ANN  ROUNSAVALL,  general  manager  at 
the  Cedar  Creek  (Texas)  Pilot,  has  been 
named  publisher  at  the  Picayune  (Miss.) 
Item.  Both  newspapers  are  owned  by 
Donrey  Media  Group,  Fort  Smith,  Ark. 

Rounsavall  succeeds  DAVE  SIMS, 
who  retired. 

JUDY  YOUNGS,  president  of  Youngs 
&  Co.,  Seven  Points,Texas,  was  appointed 
general  manager  in  Cedar  Creek. 

BROOLiS  JOHNSON,  49,  president  and 
publisher  of  the  San  Bernardino  County 
Sun  in  California,  has  been  named  presi¬ 
dent  of  Media  West-RNI  Inc.,  a  wholly 
owned  subsidiary  of  Gannett  Co.  Inc., 
that  manages  royalty-earning  investments 
out  of  Reno,  Nev. 

M4RK^KI2VS,  41,  president  and 
publisher  at  the  North  Hills  News  Record 
in  suburban  Pittsburgh,  was  appointed 
president  and  publisher  in  San 
Bernardino. 

TRUDI L  FULLERTON,a  former 
account  executive  for  the  Gazette 
Newspapers  in  Washington,  D.C.,  has 
been  named  advertising  sales  director  at 
Hollis  Wind  Publishing,  Hollis,  N.H.,  pub¬ 
lishers  of  the  Hollis  Times. 


DAN  PHILLIPS, 

assistant  publisher- 
editorial  at  the 
Chford  Eagle, 
was  elected  presi¬ 
dent  of  the 
Mississippi  Press 
Association/ 
Mississippi  Press 
Services  at  the 
annual  convention  in  Biloxi. 

Other  officers  elected  include 
JOHN  CARNEY,  publisher  of  the 
Laurence  County  Press  in  Monticello  — 
vice  president  for  weeklies/president¬ 
elect;  DI^tiVE  McCALLLSTER,  publish¬ 
er  of  the  Jackson  Clarion-Ledger  —  vice 
president  for  dailies;  I1S4  DtEfVLRF,  edi¬ 
tor  of  the  Calhoun  County  Journal  in 
Bruce  —  treasurer,  and  UM  KALUM, 
publisher  of  the  Greenwood 
Commonwealth,  immediate  past  presi¬ 
dent. 

CAROLYN  WILSON,  executive  direc¬ 
tor  of  the  association,  will  continue  as 
secretary'. 

PAUL  M.  BONAIUTO,  46,  chief  financial 
officer  and  senior  vice  president  at 
Journal  Communications  Inc., 

Milwaukee,  and  DOUGLAS  G.  KIEL,  48, 
president  of  the  Journal  Broadcast  Group 
Inc.  and  senior  vice  president  of  Journal 
Communications,  have  been  elected 
executive  vice  presidents  of  Journal 
Communications. 

PAUL  PARRILLD,  circulation  manager 
at  the  Laughlin  (Nev.)  Times,  has  been 
appointed  single  copy  sales  manager  for 
News  West  Publishing  Co.,  Bullhead  City, 
Ariz. 

NOEL  HAMLEL,  editor  at  the  Mitchell, 
S.D., Daily  Republic,  has  been  named 
publisher. 

ROBERT  M.  CYPHER,  publications 
manager  of  the  Gannett  Suburban 
Newspapers,  White  Plains,  N.Y.,  has 
been  elected  president  of  the  American 
Newspaper  LayOut  Managers 
Association,  Albuquerque,  N.M. 

Others  elected  include  EDWARD 
HOUK,  dispatch  manager  at  the  St 
Petersburg  Times  to  vice  president 
and  PAM  APPEL,  advertising  layout 
manager  of  the  Virginian-Pilot  and 
Ledger  Star,  Norfolk.  Va.,  to  the  board  of 
directors. 


HOWARD  GRIFFIN 


JED  YOUNG 
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Bode  succeeds 
Janeway  as 
Medill  dean 

Ken  bode,  moderator  of  pbs  s 

“Washington  Week  in  Review”  and 
professor  of  media  and  political  science 
at  DePauw  University,  was  recently 
named  dean  of  the  Northwestern 
University  Medill  School  of  Journalism. 

The  appointment  will  become  effec¬ 
tive  Jan.  1,1998. 

Bode,  58,  will  succeed  Michael 
Janeway,  who  has  served  as  dean  of  the 
Medill  School  for  nearly  10  years.  Bode 
will  continue  to  serve  as  moderator  of 
the  TV  program. 

Abe  Peck,  professor  of  journalism 
and  chair  of  the  magazine  program, 
will  serve  as  acting  dean  until  Bode’s 
arrival. 

Singleton  chain 
to  acquire 
Mass,  daily 

Medianews  group  s  garden 

State  Newspapers  affiliate  has 
agreed  to  purchase  the  Lowell,  Mass., 
Sun  from  the  Costello  family. 

The  Sun,  with  daily  circulation  of 
52,234  and  Sunday  circulation  of 
55,804,  has  been  owned  by  the  Costello 
family  for  1 19  years.  It  circulates  in 
northeastern  Massachusetts  and  south¬ 
ern  New  Hampshire. 

The  Sun  will  be  the  sixth  daily  news¬ 
paper  owned  by  Garden  State 
Newspapers  in  New  England. 

Island  media 
ethics  code 
draws  fire 

A  MEDIA  “CODE  of  ethics”  proposed  by 
the  government  of  Trinidad  and 
Tobago  is  drawing  fire  from  editors  and 
reporters  on  the  Caribbean  island. 

The  code,  contained  in  a  government 
paper  entitled  “Toward  a  Free  and 
Responsible  Media,”  requires  journalists 
and  newspapers  to  “endeavor  to  highlight 
and  promote  activities  of  the  state  and  the 
public  which  aim  at  national  unity  and  sol¬ 
idarity,  integrity  (rf  Trinidad  and  Tobago, 
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and  economic  and  social  pn)gress.” 

Owen  Baptiste,  editor  in  chief  of  the 
Trinidad  Guardian,  said  the  goal  of  the 
government  initiative  was  “not  really  to 
make  the  press  free  nor  journalists  profes¬ 
sional,  but  to  have  them  both  responsible 
only  to  the  government.” 

Dividend 

The  new  YORK  Times  Co.  declared 
a  regular  quarterly  dividend  of 
$0.l6  per  share  on  its  Class  A  and  Class 
B  common  stock. 

The  company  will  also  redeem  all  of 
the  17,530  issued  and  outstanding 
shares  of  its  5  1/2%  cumulative  prior 
preference  stock  on  Oct.  1, 1997  (the 
“Redemption  Date”). 

Mass,  daily 
celebrates 
100th  birthday 

The  MIDDLESEX  NEWS  in 
Framingham,  Mass.,  celebrated  its 
100th  anniversary  on  July  6. 

The  newspaper  was  founded  by 
Charles  McPherson,  who  began  publish¬ 
ing  under  the  name  the  Evening  News. 
The  newspaper  had  an  initial  circulation 
of  300. 

The  paper  underwent  several  name 
changes  over  the  years,  and  became  the 
Middlesex  News  in  1979.  The  newspa¬ 
per  covers  30  communities  and  has  a 
circulation  of  33,000  daily  and  42,000 
Sunday. 

The  newspaper  has  a  special  centen¬ 
nial  section  scheduled  for  September. 
Other  events  planned  include  a  benefit 
dinner,  amateur  photography  contest 
and  time  capsule  burial. 

Texas  daily 
expands  with 
twice-weekly  tab 

The  star-telegram  in  Fort  Worth, 
Texas,  has  extended  its  reach  in 
Northeast  Tarrant  County  with  a  twice- 
weekly  tabloid. 

The  Hometown  Star  serves  the  com¬ 
munities  of  Grapevine,  Colleyville  and 
Southlake  and  will  be  distributed  to  sub¬ 
scribers  and  through  single-copy  sales. 

http://www.mediainfo.com 


Content  in  the  Hometown  Star  will 
include  actions  by  city  boards  and  com¬ 
missions,  police  and  fire  reports,  club 
and  church  notices,  school  coverage  and 
small-business  openings. 

Cowles  grants 
total  $599,026 

OWLES  MEDIA  FOUNDATION  has 
announced  14  new  grants  totaling 
$599,026. 

Among  the  grants  is  $100,000  to  the 
American  Press  Institute  to  go  toward 
API’s  Endowment  for  Excellence  cam¬ 
paign  providing  training  and  manage¬ 
ment  development  services  to  newspa¬ 
per  professionals  and  journalism  educa¬ 
tors. 

Cowles  Media  Foundation  makes 
operating  and  capital  gains  grants  on 
behalf  of  the  Minneapolis  Star  Tribune 
and  other  Cowles  Media  companies  to  a 
wide  range  of  organizations. 

lAPA  to  hold 
mock  trial 

The  INTER  AMERICAN  Press 
Association  called  on  Mexican 
President  Zedillo  Ponce  de  Leon  to  make 
sure  the  people  involved  in  the  murders 
of  two  journalists  get  punished. 

Both  reporters,  Abel  Bueno  Le6n  and 
Leonicio  Pintor  Garda,  worked  in  the 
Mexican  dty  Chilpancingo,  and  both  bod¬ 
ies  showed  signs  of  torture. 

lAPA  spokesman  and  Uruguayan 
reporter  Danilo  Arbilla  said  he  feared  this 
might  be  the  start  of  a  wave  of  violence 
against  reporters  in  the  hemisphere. 

The  lAPA  will  hold  a  mock  trial  of 
murderers  of  journalists  at  a  conference 
held  in  Guatemala  City  July  30  to  Aug.  1 
to  try  to  encourage  governments  to  bring 
the  guilty  to  real  trials. 

Publishers 

honored 

CARLL  TUCKER  AND  Diane  Straus 
Tucker,  publishers  of  the  Patent 
Trader  newspaper  in  Westchester 
County,  N.Y.,  were  recently  honored 
with  the  Humanitarian  Award  by  the 
Boys  &  Girls  Club  of  Northern 
Westchester. 
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Neivspajyet's 
discuss  their 
approaches  at 
N/\A  conference 


BY  DORI  PERRUCCI 


Online  Classifieds 


mm.  N«t.r.p,; 


Newspapers  are  experi¬ 
menting  with  different 
approaches  in  developing 
online  classified  and 
Yellow  Pages  services  in 

their  markets. 

Advertising  directors,  online  managers, 
marketing  sales  staff,  and  third-party 
providers  shared  their  experiences  and 
offered  advice  during  the  Newspaper 
Association  of  America’s  new  media  and 
marketing  conferences  held  July  18-20  and 
July  20-23,  respective- 
ly,  in  San  Francisco. 

^  untraditional  as 
new  media  classified 
services  may  be, 

“The  real  story  is 
still  about  old-fash- 
ioned  listening,”  said 
David  White,  adver¬ 
tising  director  for 

the  Times  Union  in  Albany,  N.Y  “Now  it’s 

just  hard-wired  and  data-centric.”  _ _ 

A  few  months  ago,  however,  the  paper  chose  the  N.Y.,  Times  Union  developed  a  search  engine  site  with  the 

more  untraditional  approach  when  a  new  online  area's  auto  dealers,  called  Capital  Cars,  that  features  a  new 

service  named  PowerAdz  tried  to  take  away  their  inventory  management/online  scheduling  software  package, 
automotive  classifieds.  The  Times  Union  devel-  Dealers  have  exclusive  access  to  the  site  and  they  can  update 
oped  a  search  engine  site  with  the  area’s  auto  deal-  information  daily, 
ers,  called  Capital  Cars,  that  features  a  new  invento¬ 
ry  management/online  scheduling  software  pack¬ 
age.  Dealers  have  exclusive  access  to  the  site  and 
they  can  update  information  daily. 

As  aggressive  as  PowerAdz  was,  said  White,  auto 
dealers  “wanted  to  work  with  people  they  know 
and  trust.”  They  were  also  convinced  about  “the 
promotional  power  of  local  newspapers.  [Others] 
just  can’t  compete.” 

Capital  Cars,  which  was  launched  seven  weeks 
ago,  has  six  signed  contracts  to  date,  with  16  more 
expected  soon,  said  White.  The  paper  recently  has 
hired  an  advertising  online  sales  manager  to  further 
expand  the  classified  maiicet. 

Like  the  Times  Union's  automotive  customer, 

Sacramento  area  Realtors  own  the  Web  site  that 
the  Sacramento  (Calif.)  Bee  developed  for  them, 
and  they  can  update  information  daily. 

“We  didn’t  have  the  best  relationship  with 
Realtors,”  said  marketing  sales  manager  Eric  Grilly, 
who  met  with  30  or  more  Realtor  groups  over  the 
past  few  months  in  a  “blitz”  to  remedy  the  situa¬ 
tion,  which  meant  “really  getting  to  know  their 
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business.  We  were  so  out  of  touch.” 

The  new  service  now  carries  1 3,000  listings  and 
has  been  attracting  an  average  of  150,(XX)  online 
“visits”  a  month  since  it  launched  in  May,  he  said. 

In  Minneapolis,  the  Star  Tribune  has  had  impres¬ 
sive  results  with  recruitment  classifieds,  but  chose 
to  develop  content  for  WorkAvenue.com.  On  the 
site,  it  shares  a  home  page  with  Indianapolis 
Newspapers  and  the  Orange  County  (C^alif.) 
Register. 

Tom  Mohr,  Star  Tribune  senior  vice  president 
and  general  manager  of  the  Market  Customer  Unit, 
said  its  service,  which  debuted  in  February,  was 
created  to  respond  to  a  changing  job  market  and 
now  offers  thousands  of  resumes  online. 

This,  he  said,  allows  the  paper  “to  reposition 
ourselves  as  an  information  company.  You’ve  got 
to  go  deeper  than  ever  before”  in  understanding 
consumer  behavior,  he  said.  “That  helps  you 
understand  market  behavior”  which,  in  turn, 
makes  it  possible  for  newspapers  to  justify 
increased  rates  for  increased  services  that  cus- 
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tomers  are  happy  to  pay. 

“Customers  will  pay  more  for  a  pre¬ 
mium  service,”  added  Mohr,  citing  a 
midyear  rate  increase  that  recently  went 
into  effect. 

Results  have  been  “very  strong”  at 
Houston  Chronicle  Interactive,  which 
launched  its  new  Directory  Center  in 
January,  said  sales  and  marketing  manag¬ 
er,  Kathleen  Worthington-McQueary. 

HCl  has  sold  300  “Gold  Packages”  — 
which  offer  Yellow  Pages,  residential, 
classified,  and  community  information 
—  for  the  new  Directory  Center. 

Priced  at  $325  a  month,  the  packages 
will  generate  an  additional  $1  million  in 
new  revenue  this  year,  she  said.  There’s 
also  significant  revenue  to  be  made  in 
converting  print  ads  to  online  at  the 
cost  of  $35  each. 

“That  may  not  sound  like  much,”  she 
said,  “but  we  have  40,000”  responses  to 
the  paper’s  print  recruitment  ads  a 
month. 

“Imagine  that  revenue,”  she  said. 

Integral  to  the  new  Directory 
Center’s  success,  she  added,  is  “a  very 
aggressive,”  and  ongoing,  promotional 
campaign  for  HCI  that  includes  TV 
spots,  billboards,  and  magazine  ads. 

To  date,  “the  results  have  been  disap¬ 
pointing”  for  Miami  Herald  Online  and 
Philadelphia  Online,  two  online  services 
launched  recently  by  Knighi-Ridder,“but 
we  believe  they  will  pay  off,”  said  Jeanie 
Enyart,  vice  president  of  advertising  for 
the  Herald. 

Using  software  developed  by  Zip2,  an 
Internet  company  based  in  Mountain 
View,  Calif.,  that  provides  products  and 
services  for  more  than  70  newspapers, 
Enyart  headed  Philadelphia  Online  at 
the  Philadelphia  Inquirer  and  News 
before  moving  to  the  Miami  Herald  a 
few  weeks  ago. 

Although  Miami  Online,  launched  in 
May,  has  yielded  only  43  sales  to  date, 
“The  revenue  potential  is  6  million  dol¬ 
lars,”  she  said,  based  on  the  advertising 
potential  of  the  155,000  businesses 
located  in  Dade  and  Broward  counties. 
By  bundling  online  Yellow  Pages  with 
print,  the  Herald  charges  customers  an 
average  of  $1,000  a  year,  she  said,  which 
includes  a  one-,  three-,  or  five-page  Web 
site  that  provides  maps  and  door-to- 
door  directions,  and  can  be  built  in 
English,  Spanish,  or  both. 

To  saturate  that  market  as  quickly  as 
possible,  the  Herald  chose  to  use  out¬ 
side  telemarketers,  while  Philadelphia 
retrained  their  print  sales  force  at  an  in¬ 


house  “online  university.” 

Philadelphia  offers  customers  addi¬ 
tional  features  including  a  daily  sub¬ 
scription,  online  news  searches  and 
archives,  a  listing  in  the  Daily  News 
Business  Directory  (six  days),  a  coupon 
for  a  free  banner  ad  creation  and  10% 
off  Philadelphia  Online. 

“We’ll  see  which  model  is  going  to 
work  for  us  better  in  the  long  run,” 
Enyart  said.  Both  papers  created  their 
online  Yellow  Pages  with  Zip2  software. 
Knight-Ridder  is  scheduled  to  launch 
the  new  service  in  Charlotte  next  week, 
and  in  20  cities  after  that. 

Smaller  papers,  too,  have  a  lot  to  lose 
if  they  don’t  compete  online,  said 
Bonnie  Levin,  advertising  manager  of 
operations  for  the  Press  Demfxrat  in 
Santa  Rosa,  Calif. 

Two  years  ago,  Levine  did  a  search 
and  found  that  there  were  13  providers 
of  classified  advertising  in  the  paper’s 
market.  The  paper  contracted  with  one 
Internet  provider  whose  service  they 
were  happy  with,  but  when  the  compa¬ 
ny  went  out  of  business,  that  gave  the 


Press  Democrat  24  hours  to  find  anoth¬ 
er  provider. 

“We  decided  we  didn’t  want  to  be  at 
anyone’s  mercy,"  said  Levine.  The  paper 
signed  on  with  AdOne. 

“We’re  happy  with  them,”  she  said. 
“They’re  a  tenth  of  the  prices  we  were 
looking  at,  they  upgrade  our  software  at 
no  cost  every  four  to  six  months,  and 
they  help  us  make  things  easy  for  our 
readers  to  find,”  citing  AdOne’s 
“Adhound”  feature,  which  searches 
the  paper’s  database  of  ads  and  auto¬ 
matically  sends  readers  responses  by  e- 
mail. 

To  increase  responses  to  their  recruit¬ 
ment  ads,  the  paper  also  contracted 
with  careerpath.com,  which  now  drives 
“half  the  tr^ic”  for  recruitment,  said 
Levine. 

It’s  important  to  choose  the  right 
partner,  she  said.  “Don’t  assume  that 
everything  automatically  falls  into 
place.” 

With  the  15  billion-dollar  newspaper 
classified  franchise  at  risk,  said  Bruce 
Murray,  Zip2’s  vice  president,  newspa- 


Lost  Chance  to  Enter! 

THE  2nd  annual  BeST  DISPLAY  OF 
VCR  Plusi^  Numbers  Contesi 

ft’s  time  to  enter  your  TV  listings  in  the  contest  for  the 
best  presentation  and  display  of  the  PlusCode*  numbers. 
Act  now  and  you  could  be  one  of  5  Grand  Prize  winners 
to  be  awarded  up  to  $5,000  toward  your  newspaper’s 
1998  VCR  PIUS+  licensing  fee. 

Your  newspaper  could  be 
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Minneapolis, 
Star  Tribune  has  had 


results  with  recruitment 
classifieds,  but  chose  to  develop  content 
for  WorkAvenue.com.  On  the  site,  it  shares 
a  home  page  with  Indianapolis 
Newspapers  and  the  Orange  County  (Calif.) 
Register. 


pers  have  to  be  aggressive  in  creating 
new  solutions. 

“Microsoft  has  supposedly  set  aside 
several  million  dollars  to  develop  local 
content”  to  compete  with  newspapers 
over  the  next  few  years,  he  said. 

Despite  the  fact  that  “the  majority  of 
analysts  say  the  newspapers  are  not 
going  to  be  able  to  retain  that  franchise, 
newspapers  can  dominate  the  local  mar¬ 
ket,”  he  said. 

To  do  that  successfully,  they  need  to 
develop  certain  classified  categories  that 
are  at  risk,  such  as  recruitment,  real 
estate  and  automotive,  as  separate  busi¬ 
nesses,  develop  them  online,  and  supply 
consumers  with  more  of  the  informa¬ 
tion  they  need  in  buying  a  car  or  a 
home,  he  said. 

Traditionally,  newspapers  delivered 
that  information  at  the  end  of  the  deci¬ 
sion-buying  process. 

Newspapers  really  have  no  choice,  he 
said,  pointing  to  the  “user-friendly,” 
which  includes  graphics,  sound,  and 
video,  that  Microsoft  is  integrating  in  its 
assault  on  the  local  classified  market. 

“You’ve  got  to  rethink  your  traditional 
response  to  direct  competitors,”  .said 
Candy  Thompson,  who  directed  the  suc¬ 
cessful  launch  of  kansascity.com  at  the 
Kansas  (Mo.)  City  Star  until  last  month, 
when  she  joined  Digital  Ink  Co.,  the 
Washington  Post's  whoUy  owned  digital 
subsidiary,  as  sales  director  for  online 
directories. 

In  building  the  paper’s  online  service, 
she  sought  partnerships  with  “anyone 
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who  could  catch  the  vision  of  what  we 
wanted  to  do,  which  was,  frankly,  to 
own  the  local  market.” 

That  list  included  the  public  library', 
the  schools,  the  Chamber  of  Commerce 

—  and  all  TV,  as  well  as  many  of  Kansas 
City’s  radio,  stations. 

Newspapers  also  “have  to  be  willing 
to  put  in  more  financially,”  she  said.  To 
attract  affiliates,Thompson  offered  a 
contract  with  a  frOday  cancellation  that 
involved  no  financial  commitment,  as 
well  as  help  in  designing  a  Web  site. 

The  Star  helped  build  KCTV’s  Web 
site.  In  return,  “We  get  to  download 
photographs  from  their  breaking  new.s- 
casts,  and  they  promote  us  on  their  daily 
newsca.sts.” 

As  a  result,  in  six  months,  the  paper 
“went  from  zero  to  60%  name  recogni¬ 
tion  in  the  local  marketplace,”  which 
positions  them  strategically,  she  said,  to 
attract  more  national  advertising. 

Online  advertising  is  “limitless,”  if 
newspapers  are  willing  to  change  their 
attitude  about  pricing,  said  David 
Moi^an,  president  of  Real  Media  in  New 
Yoric  City. 

“One  of  the  biggest  competitors  you 
have,”  he  said, “is  Yahoo!,  which  sell 
CPMs  at  the  price  of  $1.50  each 
because  of  the  mass  volume  of  browser 
visits  they  drive  to  a  Web  site.” 

They  also  have  to  change  their  think¬ 
ing,  he  said. 

The  opportunities  to  sell  advertising 
on  the  Internet  are,  however,  “limitless,” 
if  newspapers  can  do  that.  “Don’t  just 
sell  one  piece  of  inventory,”  he  advised 

—  “sell  it  six  times.” 

If,  for  example,  you’re  a  Florida  news¬ 
paper  that  wants  to  capture  some  of  the 
“snowbird”  traffic  that  regularly  routes 
into  your  area  in  February,  think  about 
doing  a  pn)motion  with  Traivl  & 

Leisure  magazine,  the  publication’s  par¬ 
ent,  American  Express,  which  can  pro¬ 
vide  information  about  the  top  eight 
feeder  mariiets,  and  then  tying  the 
entire  package  together  with  businesses 
like  Alamo,  Marriott,  and  Disney. 

That  potential  can  only  be  reached  if 
newspapers  are  willing  to  step  up  the 
pace,  he  said,  pointing  out  that  online 
advertising  is  more  effective  in  driving 
advertising  campaigns  with  very  tight 
time  lines. 

“You  have  to  be  very  creative  in 
understanding  a  client’s  problems,”  he 
said,  “but  it’s  not  going  to  be  easy.  It 
means  taking  chances  you  wouldn’t  nor¬ 
mally  take  in  print.” 


Papert,  PMC 
To  Distribute 
TV  Mags  Jointly 

An  alliance  between  newspaper 
ad  representative  The  Papert  Cos. 
and  Flouston-based  Print  Marketing 
Concepts  Inc.,  a  national  provider  of  ad 
and  production  services  to  newspapers, 
will  result  in  the  delivering  of  newspa¬ 
per-distributed  TV  magazines  to  more 
than  1 3  million  households. 

“A  lot  of  advertisers  are  traditional 
advertisers  and  are  interested  in  having 
their  message  on  coffee  tables,”  noted 
Papert  President  Samuel  W.  Papert  III. 

Consumers  keep  TV  books  in  the 
hou.sehold  “a  full  week,”  added  PMC’s 
president,  Charles  Dye. 

“Referred  to  almost  daily,  these  books 
provide  advertisers  with  significant 
opportunities  to  increase  sales  through 
tie-ins  to  specific  programming  and 
viewer  behavior,”  he  said. 

The  link  with  PMC,  said  Papert,  will 
give  customers  access  to  “PMC’s  grow¬ 
ing  national  sales  of  network,  cable,  syn¬ 
dication  and  other  broadcast-related 
advertising.” 

PMC’s  affiliated  TV  Ixxiks  are  pub¬ 
lished  in  most  markets  under  the  titles 
TV  Week  and  TV  Update  and  are  carried 
in  135  newspapers  with  a  total  circula¬ 
tion  of  8  million.  The  Papert  Cos.  repre¬ 
sents  400  newspapers  of  varying  sizes 
with  a  total  circulation  of  7  million. 

A  national  advertising  campaign  is 
now  underway  “to  increase  advertising 
in  these  TV  books,”  said  Papert.  Robin 
G<xxl  and  Gary  Tozzi,  respectively,  in 
PMC’s  and  Papert ’s  New  York  offices,  are 
heading  the  joint  effort. 

React  Article 
Wins  Award 

“^T”<RAUMA  TROOPERS,”  A  feature  arti- 
1  cle  published  in  Parade's  react 
magazine,  has  received  a  Distinguished 
Achievement  Award  for  Excellence  in 
Educational  Publishing  from  the  Edu¬ 
cational  Press  Association  of  America. 

“Given  the  rigorous  process  by  which 
EdPress  Awardees  are  selected,  winning 
an  award  is  a  high  honor,”  said  the  asso¬ 
ciation’s  executive  director,  Charlene  F. 
Gaynor.  “Trauma  Troopers”  was  one  of 
193  articles  selected  out  of  a  total  of 
1,337  entries. 
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Ad  Council 
Honors  Parade’s 
Vittorini 


They  include;  John  Garvey  (manufac¬ 
turing);  Fred  Johnson  (newspaper  rela¬ 
tions);  Marcel  Schloss  (finance  and 
administration);  and  Sandy  Spaeth  (mar¬ 
keting).  All  four  are  members  of  the  com¬ 
pany’s  eight-person  openitk)ns  committee. 

CITING  HIS  COMMITMENT  to  the  I  Garvey,  who  joined  the  magazine  in 
advertising  industry  as  “unparal-  i  1990,  is  in  charge  of  production  for 
leled,”  Ruth  Wcxxlen,  president  of  the  i  Parcule  and  react. 

Advertising  Council,  presented  Carlo  i  Johnson,  who  joined  the  company  in 

Vittorini,  chairman  and  chief  executive  _ 

officer  of  Parade  publications  and  pub-  - - 

lisher  of  Parade  and  react  magazines, 
with  a  Silver  Bell  Award  for  20  years  of 
dedicated  service  to  the  Advertising 
Council. 

“We  are  so  grateful  for  his  continued 
dedication  to  the  council  and  the  causes 
we  servee,”  said  Wooden.  “He  has  helped 
guide  our  efforts  for  two  decades,  and 
we  will  look  to  him  for  his  expertise  in 
the  years  to  come.” 

Vittorini,  a  47-year-veteran  of  the  pub- 
lishing  business,  has  long  been  active  in 

industry  and  charitable  affairs.  ^ 

He  is  chairman  emeritus  of  the  t  <8; 

American  Advertising  Federation  (AAF), 
a  member  of  the  AAF’s  board  of  directors 

since  1988,  and  chairman  of  its  magazine  t  ^  i 

committee.  ^ 

Vittorini  also  serves  as  trustee  of  the  r  5 

Jackson  Laboratory,  a  non-profit  cancer  Wffl'  'r 

research  fticility  in  Bar  Harbor,  Maine. 


1982,  oversees  activities  with  the  340 
newspapers  that  distribute  Parade  and 
the  132  newspapers  that  distribute  react. 

Schloss,  who  joined  the  company  in 
1982,  is  responsible  for  the  financial,  ben¬ 
efits  and  perstinnel  operations  of  the 
company. 

Spaeth,  who  joined  the  company  this 
year,  supervises  all  marketing  and  sup¬ 
port  functions  for  both  magazines. 


USA  Today 
Plans  Year-Round 
Special  Section 

T  TSA  TODAY  WILL  start  pubUshing 
C_y  year-round,  monthly  special  sec¬ 
tions  containing  in-depth  Olympic  cov¬ 
erage  of  news  and  events. 

The  special  sections,  named  “Olympic 
Glory,”  will  include  profiles  of  athletes, 
notes  on  all  sports,  upcoming  Olympic 
host  cities  updates  and  other  Olympic- 
related  news. 

The  new  sections  were  developed  as  a 
result  of  gn)wing  reader  demand  year- 
n)und  for  Olympic  coverage. 


lave  an  easier  way  tor  newspapers 
to  capture  more  advertisers. 


Our  advertising  sales  research  helps  you  wrap  up  more  contracts. 

Increasing  your  advertising  sales  is  easier  than  ever  with  research  from  Belden 
Associates.  We  provide  your  sales  representatives  with  the  authoritative  data 
they  need  for  results-oriented  sales  presentations.  And  our  expertise  doesn’t 
stop  there  -  we  can  also  help  you:  improve  partnerships  with  advertisers  •  train 
your  sales  staff  in  selling  with  research  •  make  presentations  to  advertisers  • 
track  advertiser  satisfaction.  Contact  us  today  to  help  tq  |  j 

you  unravel  the  secrets  to  sales  success.  1 

_  Associates 

800.966.2353  www.beldenvnu.com 


Parade  Promotes 
Four  To 
Senior  V.P 

PARADE  MACiAZINE  RECENTLY  pn> 
moted  four  vice  presidents  to  senior 
vice  presidents. 
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BY  JIM  ROSENBERG 


NAA,  IFRA 
Pursue  Projects 


I 


At  Nexpo, 
technology' 
chiefs  discuss 
joint  efforts 


FIRMLY  BELIEVE  that  if  we  join  forces, 
we  can  serve  the  industry  much  better 
than  either  organization  alone.”  At  the 
very  least,  “it’s  helped  avoid  duplication.” 
From  late  last  winter,  the  respective 
remarks  of  IFRA’s  Gunther  Bottcher  and  NAA’s  Eric 
Wolferman  reflected  the  continuing  interest  and 
optimism  both  parties  brought  to  a  May  meeting 
and  another  at  last  month’s  Nexpo  in  New 
Orleans. 

Wolferman,  Newspaper  Association  of  America 
senior  vice  president  of  technology,  said  that 

although  not  planned  as  an 
annual  event,  the  spring 
meeting  with  IFRA,  the  inter¬ 
national  association  for  news¬ 
paper  and  media  technology, 
“appears  to  be  tuning  into 
that.” 

Shortly  before  he  and  his 
staff  met  with  their  counter¬ 
parts  from  Darmstadt-based 
IFRA  (who  had  their  own  Nexpo  booth), 

Wolferman  outlined  ideas,  plans  and  the  status  of 
projects,  both  pending  and  approved. 

Later  in  the  day,  E&P  caught  up  with  Bottcher 
for  comments  on  cooperative  efforts  and  the  out¬ 
come  of  propKJsals  made  at  the  meeting. 

A  separately  announced  undertaking  was  the 
formation  of  the  International  Newspaper  Color 
Quality  Club  (,E&P,  June  28,  p.  38).  It  expands  the 
primarily  European  IFRA  Color  Quality  Club  while 
promoting  the  NAA  Color  Quality  Initiative,  both  of 
which  seek  consistency  in  reproduction  quality  — 
press  to  press,  newspaper  to  newspaper. 

“We  will  try  to  expand  this”  worldwide,  with 
NAA  playing  an  equal  role,  Bottcher  said  earlier  in 
the  year. 

Acknowledging  that  IFRA  had  been  “after  us  for 
some  time”  to  make  the  club  a  joint  program, 
Wolferman  said,  “We  thought  there  was  some  merit 
to  it.” 

Last  year,  among  the  26  newspapers  that  mea¬ 
sured  up  for  admission,  the  Cleveland  Plain  Dealer 
became  the  club’s  first  U.S.  member  (E&P,  Nov. 

23,  p.  19). 

Not  run  as  a  contest,  membership  recognizes 
that  a  paper  reaches  or  exceeds  a  required  score  in 
objective  and  subjective  analyses  of  its  color  repro¬ 
duction.  NAA  newspaper  services  director  Tom 
Croteau  worked  with  IFRA  on  the  measureable 
objective  analysis.  For  subjective  evaluation,  said 


Wolferman,  the  two  organiza¬ 
tions  also  cooperated  in 
putting  together  a  panel  of 
judges  from  both  sides  of  the 
Atlantic. 

Because  it  involves  so 
much  time  and  work,  said 
Wolferman,  the  club’s 
entrance  exam  is  a  biennial 
affair,  with  announcements  of 
new  members  alternating 
between  the  IFRA  Congress 
and  Expo  and  the  NAA 
Nexpo. 

Those  admitted  after  evalu¬ 
ation  late  this  year  will  be 
announced  the  following 
October  at  IFRA  98,  in  Lyon, 

France  (and  recognized  a  few  months  later  at 
NAA’s  January  SuperConference).  Successful  1999 
applicants  will  be  recognized  at  Nexpo  2000  in 
San  Francisco  and  later  at  IFRA  in  Stockholm. 

NAA  and  IFRA  concluded  their  best-practices 
project  for  newsprint  waste  control  last  year  and 
finished  a  computer-to-plate  study  earlier  this  year. 
Conducted  by  Plain  Dealer  quality  assurance  man¬ 
ager  Tony  Adeshina,  for  whom  Wolferman  had  high 
praise,  the  study  is  now  being  edited. 

Bottcher  said  it  will  be  published  in  September 
for  industrywide  sale.  (Adeshina  gave  an  interim 
report  at  the  SuperConference  and  briefly  outlined 
his  findings  during  a  Nexpo  workshop.) 

At  their  Nexpo  meeting,  NAA  and  IFRA  represen¬ 
tatives  agreed  that  production  effectiveness  mea¬ 
surement  will  be  their  next  joint  project  —  one 
that  Wolferman  said  he  expected  the  International 
Technical  Affairs  Committee  to  approve.  It  will 
examine  the  sorts  of  statistics  and  elements  that 
are  meaningful  to  newspapers  in  benchmarking 
their  production  performance. 

Bottcher  said  the  result  probably  would  be  a 
database  open  to  all  for  a  relatively  small  fee.  While 
lacking  the  precision  of  true  benchmarking,  he 
said,  it  would  provide  index  data  from  different 
countries  pulled  together  from  various  existing 
sources. 

The  first  step,  according  to  Wolferman,  is  finding 
out  what  kind  of  information  already  is  being  col¬ 
lected.  Bottcher  cautioned  that  the  data  also  must 
be  made  comparable,  where  possible,  across  exist¬ 
ing  sources. 

Researchers  will  then  determine  what  among 


Eric  Wolferman,  senior  vice 
president  of  technology,  NAA 
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the  data  are  useful 
to  most  newspa¬ 
pers.  B<)ttcher 
said  that  although 
some  believe 
there  are  as  many 
as  700  different 
things  to  kx)k  for, 
the  pn)ject  will 
probably  search 
for  information 
that  will  fill  about  200  data  fields. 

The  object  is  creation  of  a  large  data 
set  that  individual  papers  can  use  to 
find  the  industry  norm  against  which  to 
measure  themselves. 

With  the  right  information  presented 
in  the  right  fashion,  Wolferman  contin¬ 
ued,  the  next  step  for  users  will  be  iden¬ 
tifying  who  d(x.*s  what  best,  then  find¬ 
ing  out  why.  This  remains  a  difficult 
matter  still  to  be  worked  out,  he  said,  if 
the  only  way  to  obtain  complete  and 
accurate  information  is  by  assembling  a 
blind  record. 

With  newsprint  shipped  worldwide, 
said  Bdttcher,  it  makes  sense  to  bring 
together  the  NAA  and  IFRA  roll-identifi¬ 
cation  standards.  So  last  year  the  associ¬ 
ations  began  work  on  the  matter.  But 
the  search  for  a  global  roll-labeling  stan¬ 
dard  goes  back  some  time,  according  to 
Wolferman,  who  recalled  the  indepen¬ 
dent  efforts  of  the  Graphic  Communi¬ 
cations  Association  in  North  America 
and  IFRA  in  Europe. 

Information  and  its  presentation  dif¬ 
fered  in  the  two  bar  coding  schemes, 
which  may  include  date,  mill,  machine 
position  and  any  number  of  other  pro 
duction  and  shipping  facts. 

“It  turned  out  to  be  very  difficult,” 
said  Wolferman,  explaining  that  neither 
the  NAA  nor  IFRA  was  disposed  to 
forgo  any  of  the  infor¬ 
mation  it  wanted  con¬ 
tained  within  the  inade¬ 
quate  confines  of  a  bar 
code,  which  limited  an 
identifier  to  16  charac¬ 
ters. 

But  even  six  months 
ago,  Bdttcher  remarked 
that  he  was  “really  sur¬ 
prised  to  see  how  fast 
we  made  progress 
there.” 

“Ultimately,  the  real 
answer  is  to  transmit 
the  information  elec¬ 
tronically,”  said 
Wolferman. 


A  mill,  he 
explained,  will 
print  a  bar  code 
ID  on  a  roll  and 
separately  transmit 
information  about 
that  roll  to  a  news¬ 
paper’s  computer. 
That  information 
is  called  up  auto¬ 
matically  when, 
upon  its  arrival,  a  roll’s  bar  code  is 
scanned  into  the  computer. 

Now,  instead  of  describing  the 
newsprint  roll,  the  bar  code  identifies 
the  roll  for  the  computer,  enabling 
access  to  the  file  sent  by  the  mill. 

“We  found  a  way  to  resolve  the  prob¬ 
lem”  without  making  major  changes  to 
the  bar  codes  or  the  user’s  computer 
applications,  said  Bdttcher,  who  likened 
a  bar  code’s  new  role  to  that  of  a  vehi¬ 
cle  identification  number,  which 
“explodes  into  all  kinds  of  information” 
about  an  automobile. 

Wolferman  called  it  “the  key  to  the 
data  file,”  and  said  the  process  is  essen¬ 
tially  an  electronic  data  interchange 
transaction.  Bdttcher  earlier  said  he 
hoped  EDI  could  be  applied  to  other 
business  transactions,  including  the  digi¬ 
tal  delivery  of  ads. 

NAA  and  IFRA  agreed  to  create  a  pro¬ 
totype  record  structure  for  such  a  sys¬ 
tem  and  to  a  small  pilot  project  with  a 
mill  and  one  paper. 

Still  under  discussion  is  the  possibility 
of  an  employee-exchange  program 
between  NAA  and  IFRA  member  news¬ 
papers.  The  idea  is  to  arrange  working 
exchanges  in  which  participants  “will  be 
given  a  job,  a  responsibility,”  said 
Bdttcher. 

Limited  to  facilitating  such 

exchanges,  however, 
“the  role  of  our  two 
asstK'iations  would  be 
minimal,”  said 
Wolferman. 

Beyond  sounding  out 
the  industry  for  suffi¬ 
cient  interest,  he  said, 
NAA  and  IFRA  want  to 
know  if  their  members 
perceive  enough  value 
in  the  exchanges  to 
bear  their  costs  and 
lose  staffers’  services 
for  extended  periods. 

“The  last  two  points 
are  the  major 
inhibitors,”  Bdttcher 


commented.  “But  we  are  making 
progress,”  he  added.  Fresh  from  his 
meeting  with  the  NAA,  he  noted  a  fur¬ 
ther  willingness  to  promote  the  idea. 

“Whoever  would  like  to  participate, 
Europe  is  ready  to  take  American  . . . 
personnel,"  Bdttcher  said.  In  most  cases, 
exchanges  will  be  limited  to  English- 
speaking  environments  (which,  he 
stressed,  include  countries  other  than 
the  U.K.  and  Ireland). 

Although  their  committee  meetings 
continue,  the  two  groups  ended  their 
annual  joint  conference  after  attendance 
declined  at  last  year’s  meeting  in 
Granada,  Spain. 

“They  served  their  purpose  at  the 
time,”  said  Wolferman. 

But  with  fewer  people  and  “less  fod¬ 
der”  for  a  general  meeting,  he  said,  it 
was  decided  to  make  the  second  confer¬ 
ence  the  last. 

In  their  place,  however,  invitation- 
only  “summit  meetings”  on  specific  sub¬ 
jects  may  be  convened,  attended  by  20 
or  so  persons  belonging  to  each  organi¬ 
zation. 

Such  meetings  and  their  subjects, 
Wolferman  said,  remain  in  the  brain¬ 
storming  stage. 

Nevertheless,  a  meeting  will  be 
arranged  in  Orlando  at  or  before  Nexjx) 
’98,  said  Bottcher,  who  envisions  partici¬ 
pation  by  individuals  outside  the  indus¬ 
try  at  future  IFRA-NAA  conferences. 

Such  smaller  conferences,  he  continued, 
may  “create  an  international  circle  of 
technical  executives  [who]  play  a  lead¬ 
ership  role  in  the  development  of  the 
industry.” 

IFRA  Update 

ONCE  PRIMARILY  A  European 
newspaper  production  organiza¬ 
tion,  IFRA  has  broadened  its  scope  to 
include  related  media  technologies  and 
has  expanded  its  Asian  presence. 

Having  already  opened  a  Singapore 
office,  in  October  it  hosts  a  business 
and  technology  conference  in  Beijing 
co-sponsored  by  China’s  newspaper 
association,  and  in  January  it  will  join 
the  Asian  Newspaper  Publishers 
Exposition  for  a  conference  and  trade 
show  in  Kuala  Lumpur,  Malaysia. 

Closer  to  home,  the  association  has  a 
new  office  in  Stockholm,  is  opening 
another  in  Paris  to  serve  France, 

Belgium  and  southern  Europie,  and  has 
launched  the  “UK  Publishing 
Conference.”  (^continues') 


NAA  and  IFRA 
repwsentatwes  agreed 
that  production 
effectiveness 
measurement  will  be 
their  next  joint  project 


Giinther  Bottcher,  managing 
director,  IFRA 
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The  London  conference,  Sept.  2-4, 
devotes  separate  days  to  sessions  on 
technology  issues  related  to  newsrooms, 
advertising  departments  and  the  future 
of  newspapers  (one-  and  two-day  regis¬ 
trations  are  offered).  It  is  planned  as  an 
annual  event,  according  to  IFRA  manag¬ 
ing  director  Gunther  W.  Bottcher. 

In  related  information  and 
communication  technologies,  Bottcher 
said  his  organization  is  “reintegrating 
INES.” 

An  independently  operated  group 
devoted  to  new  electronic  media,  INES 
Media  Concepts  was  spun  off  from  IFRA 
three  years  ago  under  the  leadership  of 
Bottcher’s  predecessor,  Friedrich 
Burkhardt  Feb.  12,  May  14,  June 
18, 1994). 

Formerly  limited  to  IFRA  members, 
participation  in  INES  will  now  be 
opened  to  everyone,  Bottcher  said.  With 
a  better  feel  for  how  new  media  are  tak¬ 
ing  shape,  INES’s  founding  members  got 
what  they  sought  from  the  group,  he 
maintained,  adding  that  they  now  know 
where  they  are,  and  INES  helped  them 
get  there. 

The  annual  IFRA-INES  “Beyond  the 
Printed  Word”  conference  (co-sponsored 
by  Editor  &  Publisher  Co.)  again  will  be 
held  in  conjunction  with  the  long-run¬ 
ning  IFRA  Congress  and  Expo,  Oct.  13- 
17,  in  Amsterdam.  IFRA  rescheduled  its 
new  media  conference  to  coincide  with 
its  annual  technology  show  last  year. 

The  first  two  conferences  were  con¬ 
vened  in  December. 

The  arrangement  contrasts  with  that 
of  the  Newspaper  Association  of 
America,  which  after  nine  years  chose 
to  separate  its  Connections  new  media 
and  Nexpo  production  technology 
expositions  and  conferences,  which  are 
now  held  about  a  month  apart  in  differ¬ 
ent  cities. 

In  much  the  manner  of  the  former 
NAA  arrangement,  IFRA  provides  those 
attending  either  conference  free  or  dis¬ 
counted  admission  to  the  other. 

In  other  changes,  Pierre  Quervel 
retired  as  editor  of  IFRA’s  monthly  mag¬ 
azine,  newspaper  techniques. 

Quervel  was  succeeded  by  Klaus  von 
Priimmer,  former  editor  of  the 
Frankfurter  AUgemeine  Zeitung, 
who  remains  director  of  IFRA’s  internal 
information  processing  department. 
Eariier,  as  FAZ  managing  editor,  von 
Priimmer  led  the  paper’s  conversion  to 
its  first  front-end  system. 

— Jim  Rosenberg 


Hol’  die  farbe! 


IF  A  multimillion-dol- 
lar  production  plant 
isn’t  in  the  cards,  the 
Koenig  &  Bauer-Albert 
group  brought  to  Nexpo  a 
print  shop  in  a  box  for 
under  $10. 

Since  it  began  selling 
“Fetch  the  Ink!"  just 
before  Christmas,  KBA 
reports  receiving  world¬ 
wide  orders  for  the  board 
game.  In  all,  25,000  copies 
were  produced  with  the 
cooperation  of  five  indus¬ 
try  co-sponsors,  including 
Sun  Chemical,  which  sup¬ 
plied  inks. 

Available  in  five  languages,  it  chal¬ 
lenges  two  to  four  players  to  march 
their  entire  cardboard  press  crews  from 
KBA  printing  presses  (newspaper  and 
commercial  web  offset,  sheetfed, 
gravure),  at  the  board’s  comers,  to  their 
respective  ink  buckets,  near  the  board’s 
center. 


Each  player’s  progress  is  determined 
by  long  rolls  of  a  very  rounded  die  and 
the  luck  of  the  draw  from  two  sets  of 
events  cards.  While  players  may  advance 
owing  to  good  work  and  automation, 
they’re  penalized  when  hung  over  or 
caught  napping  in  the  paper  ware¬ 
house. 


Audio  Notebook 
Draws  Raves 

IMAGINE  A  NOTEBOOK  that  remem¬ 
bers  the  verbatim  quote  behind  a 
reporter’s  scrawled  notes. 

The  MIT  Media  Lab  imagined  that  — 
and  developed  a  prototype  “audio  note¬ 
book”  that  wowed  those  reporters  or 
one-time  reporters  who  happened  to  be 
at  the  recent  Nexpo  in  New  Orleans. 

As  demonstrated  by  Massachusetts 
Institute  of  Technology  Ph.D.  student 
Lisa  Stifelman,  the  audio  notebook  com¬ 
bines  the  accuracy  and  completeness  of 
a  tape  recorder  with  the  convenience  of 
handwritten  notes. 

The  audio  notebook  looks  like  an  ordi¬ 
nary  spiral-bound  pad  held  in  a  plastic 
tablet. 

Binary  code  at  the  bottom  of  each 
page  allows  it  to  combine  handwriting 
and  tape  recording. 

Using  a  digitized  pen,  a  reporter  can 
turn  the  tape  recorder  on  and  off  at  any 
point. 

As  the  reporter  writes  on  the  pad,  the 
recorder  uses  those  notes  as  an  index  — 
allowing  the  entire  quote  to  be  played 


back  by  simply  pointing  to  the  note. 

Users  can  jump  back  and  forth  quick¬ 
ly  between  notes  and  can  speed  or  slow 
the  audio  playback. 

“Note  how  we  can  go  directly  to  a 
topic,”  said  Stifelman,  as  she  played  back 
actual  notes  of  an  interview  by  former 
Boston  Globe  editor  Jack  Driscoll. 

Stifelman  also  demonstrated  the  note¬ 
book’s  ability  to  play  back  an  explanation 
of  a  diagram  at  various  points  of  the 
drawing. 

The  notebook’s  pad  works  to  a  depth 
of  60  pages,  Stifelman  said. 

In  experiments,  the  audio  notebook  is 
getting  good  marks,  she  said. 

“What  I  thought  was  interesting  was 
what  one  student  said:  She  liked  to  use  a 
notebook  because  it  did  not  change  the 
way  she  interacted  in  taking  notes  —  yet 
it  gave  her  reassurance  she  would  be 
able  to  access  key  information  later,” 
Stifelman  said. 

MIT  assistant  professor  Joseph  Jacob¬ 
son  showed  off  another  prototype  from 
the  lab:  An  ink  that  changes  color  with 
voltage  changes  and  suggests  the  possibil¬ 
ity  of  an  electronic  newspaper  on  a  paper 
surface  that  could  be  endlessly  updated 
and  reused.  —  Mark  Fitzgerald 
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Landmark 

Implications? 


Sports  writer’s 
lawsuit  against 
coach  who 
called  him  a 
name  will 
examine  free 
speech  issue 


The  object  of  a  verbal  assault  by  the 
coach  of  the  New  Jersey  Nets  basket¬ 
ball  team,  sportswriter  Dan  Garcia  has 
bypassed  anger,  choosing  instead  to 
get  even  by  way  of  a  lawsuit. 

Dan  Garcia,  basketball  reporter  for  the  Star- 
Ledger  in  Newark,  N.J.,  filed  suit  July  14  against 
Nets  coach  John  Calipari  and  the  Nets  organiza¬ 
tion.  The  civil  action,  filed  in  Passaic  County 
Superior  Court  in  Paterson,  N.J.,  charges  Calipari 
with  assault  and  intentional  infliction  of  emotional 
distress,  and  accuses  the  Nets  organization  of  negli¬ 
gence  and  intentional  inflic¬ 
tion  of  emotional  distress. 

The  Nets  “either  knew,  or 
should  have  known,  of 
Calipari’s  history  of  rageful 
behavior,  verbal  abuse,  intimi¬ 
dation  and  control  of  others,” 
states  the  complaint  which 
goes  on  to  allege  that 
“Calipari  was  unsuitable  to 
act  as  spokesperson  for  the 
defendant  Nets  and  was  like¬ 
ly  to  become  enraged  at  any 
reporter  covering  the  Nets  losing  basketball  sea¬ 
son.” 

The  lawsuit  is  the  fallout  from  a  March  20  inci¬ 
dent  in  which  Calipari  confronted  Garcia  in  a  park¬ 
ing  lot  after  a  Nets  practice.  With  other  reporters 
around,  Calipari  yelled  to  Garcia,  “You  fucking 
Mexican  idiot.”  During  that  outburst,  alleges  the 
complaint,  Calipari  also  threatened  to  punch  Garcia 
in  the  face. 

After  the  encounter  was  ref)orted  by  the  media, 
Calipari  and  the  Nets  issued  a  public  apology  to 
Garcia.  Calipari  was  also  fined  $25,000  by  the 
National  Basketball  Association. 

While  Garcia  seeks  compensatory  and  punitive 
damages  from  the  Nets,  the  suit  does  not  mention 
the  dollar  amount.  Kenneth  McElwee,  Garcia’s 
attorney,  said  damage  awards  will  be  decided  by 
the  judge,  but  similar  cases  have  resulted  in  awards 
“in  excess  of  $5  million.” 

“This  isn’t  just  a  matter  of  hurt  feelings,”  said 
McElwee.  Garcia  was  “branded  and  stigmatized  as 
the  fucking  Mexican  idiot,  instead  of  the  compe¬ 
tent  sportswriter  for  the  Star-Ledger”  said 
McElwee.  “His  national  identity  is  the  Mexican 
idiot.” 

Calipari’s  attack  “appeared  to  be  pre-planned” 
and  was  done  “to  humiliate  and  degrade  [Garcia] 


because  of  his  Mexican  heritage,”  said  McElwee. 

According  to  McElwee,  the  lawsuit  came  about 
only  after  settlement  negotiations  between  the 
Nets  and  Garcia  fizzled.  The  Short  Hills,  N.J.,  lawyer 
said  that  for  the  last  month,  his  client  had  been  led 
to  believe  the  Nets  intended  to  quash  a  suit  by 
meeting  Garcia’s  request  for  a  $1  million  payoff. 

“I  was  constantly  told  by  the  Nets  that  ‘this  was 
a  very  serious  matter’  and  that  they  just  had  to 
arrange  insurance  coverage,”  explained  McElwee. 

“Apparently,  stigmatizing  a  person  while  attempt¬ 
ing  to  beat  that  person  up  is  a  valuable  right  the 
Nets  are  willing  to  fight 

for,”  said  McElwee.  /  hclVe  Cl  lot  of 

in  a  written  statement,  feelings  OU  thiS. 

the  Nets’  response  to  the  ” 

lawsuit  was  brief  After  I  ni  cUsClppOintcd  he 
confirming  Garcia’s  letter  Y  shUVe  the 

to  Nets  President  Michael  , 

Rowe  asking  for  a  $1  mil-  infOTtnCltion 

Uon  settlement,  the  orga-  sooner.  I  hate  tO  See 
nization  expressed  shock 

over  the  iawsuit:“We  were  ciny  disagreement 

surprised  and  disappoint-  COffie  tO  thiS.” 

ed  to  receive  that  letter 

since  Michael  Rowe,  on  —  Kevin  Whitmer,  assistant 

behalf  of  the  Nets  organ!-  managing  editor  and  sports  editor, 
zation,  and  coach  Calipari  Newark  Star  Ledger 

publicly  apologized  to  Mr. 

Garcia  and  he  accepted  our  apology.  Mr.  Garcia’s 
threat  of  legal  action  is  nothing  more  than  an 
opportunistic  ploy  to  extract  money  for  absolutely 
no  legal  reason,”  read  the  statement. 

The  Nets  offered  no  additional  comments  and 
their  attorney,  Andrew  Napolitano,  did  not  return 
phone  calls  made  to  his  Newark,  N.J.,  office. 

However,  in  a  New  York  Post  article,  Napolitano 
was  quoted  as  saying  Garcia’s  statements,  “while 
painful  to  jjersons’  ears,  are  absolutely  protected  by 
freedom  of  speech  and  are  not  actionable  in  any 
court  of  law  in  the  United  States.” 

Napolitano  added  that  it  is  “deliciously  ironic  a 
professional  reporter,  who  relies  on  First 
Amendment  fteedoms  daily  for  his  work,  would 
attack  the  First  Amendment  rights  of  the  coach.” 

Although  Calipari  does  have  First  Amendment 
rights  that  “doesn’t  mean  you  can  abuse  that  right,” 
countered  McElwee. 

“Hate  speech  spewed  out  of  his  mouth  while  he 
was  threatening  to  beat  [Garcia]  up.  Legally,  I  don’t 
think  it’s  a  complex  issue,”  said  McElwee. 

(See  Legal  on  page  34) 
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Connections  '97  Report 

KNIGHT-RIDDER  EXEC 
BLASTS  BILL  GATES 

Connections  '97  Keynote  Speaker  Robert  Ingle  Sounds 
an  Industry  Call  to  Arms  Against  Microsoft 

SAN  FRANCISCO  Quly  18)  —  Microsoft  chairman 
Bill  Gates  is  publicly  misrepresenting  his  long¬ 
term  online  publishing  goals  in  order  to  gain  a 
market  advantage  over  complacent  newspaper 
publishers,  Robert  Ingle  charged  in  remarks  opening  the 
General  Session  of  Connections  ’97. 

Microsoft  is  a  major  sponsor  of  this  year’s  Newspaper  Association  of  America  (NAA)  online 
newspaper  technology  conference.  The  theme  of  the  three-day  event  is  “Competing  for  CyberTlirf.  ” 
In  a  keynote  address  to  a  gathering  of  about  500  newspaper  executives  in  the  grand  ballnx)m 
of  the  Hilton  &  Towers,  the  Knight-Ridder  president  of  new  media  portrayed  Microsoft  and  its 
sprawling  software  and  Internet  ventures,  such  as  “Sidewalk”  city  guides,  as  a  major  threat  to  news¬ 
papers.  In  effect,  he  sounded  an  industry  call  to  arms  urging  newspaper  publishers  not  to  cooper¬ 
ate  with  Microsoft’s  publishing  ventures  and  to  view  the  software  giant  as  a  direct  competitor  for 
local  online  readers  and  advertisers. 

The  provocative  speech  was  the  latest  salvo  in  a  public  conflict  between  the  two  men  that 
began  in  April  at  the  NAA  Publishers’  Conference  in  Chicago.  ITiere,  in  a  question-and-answer  ses¬ 
sion  after  Gates’  address,  Ingle  refuted  Gates’  claim  that  Micn)soft  was  not  hiring  journalists  to  staff 
its  local  Sidewalk  operations.  Ingle  also  asked  Gates  why  newspapers  should  purchase  software 
products  from  a  company  that  is  using  its  profits  to  fund  new  kinds  of  online  competition  against 
newspapers. 

'Dance  With  the  Devil  and  You  Pay  the  Price' 

Ingle  opened  today  by  asking,“ls  Microsoft  a  friend  to  the  newspaper  industry  or  is  it,  in  fact,  an 
enemy?”  He  warned,“You  dance  with  the  devil  and  you  pay  the  price.” 

“Bill  Gates  is  one  smart  and  persistent  businessman,”  said  Ingle.  “And  it  seems  very  clear  that  he 
believes  the  newspaper  business  model  and  revenue  sources  to  be  vulnerable.” 

Ingle  said  Gates  and  other  top  Microsoft  executives  “have  been  quoted  as  saying  Microsoft  is 
spending  between  $400  million  and  $600  million  a  year  on  content.  ...  1  doubt  if  the  entire  newv 
paper  industry  is  spending  as  much  as  $400  million  a  year  on  all  its  new  media  efforts.  So  what 
does  Microsoft  see  that  the  newspapers  seem  unable  to  see?” 

Suggesting  that  Gates  and  other  Microsoft  executives  lied  when  they  said  they  did  not  intend 
to  go  after  newspapers’ classified  advertising  customers,  Ingle  said;“Microsoft  not  interested  in  clas¬ 
sified?  Which  company  do  you  think  ran  an  ad  in  Automotive  Week  in  September  telling  car  deal¬ 
ers  ‘You  can  put  your  entire  inventory  on  CarPoint  (Web  site)  for  less  than  the  cost  of  one  news- 


by  Hoag  Levins 


^^This  seems  to 
be  the  pattern: 
Lull  publishers 
into  believing 
Microsoft  is  not 
after  their 
choicest  revenue 
streams  while 
gearing  up 
across  the 
board  for 
allout  war^^ 


Levins  is  editor  of 
MediaINFO.com  Web  site, 
magazine  and  Weekly 
section. 
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paper  ad.’”  A  sister  to  Sidewalk,  CarPoint  is 
Microsoft’s  national  automotive  Web  site  for 
car  buyers. 

Two  Top  Classified  Ad  Areas 

“Is  it  happenstance,”  Ingle  asked,  “that 
Microsoft  recently  invited  key  real  estate  play¬ 
ers  to  Seattle  for  a  full  court  press?  Since  it’s 
targeted  two  of  the  top  three  classified  rev¬ 
enue  categories,  is  it  reasonable  to  think  that 
the  third  one  is  far  behind?” 

“This  seems  to  be  the  pattern,”  he  _ 

said.  “Lull  publishers  into  believing  — 
Microsoft  is  not  after  their  choicest  rev¬ 
enue  streams  while  gearing  up  across 
the  board  for  all-out  war.  And  here’s  the 
bad  news:  It  seems  to  be  working.  While 
some  newspapers  are  moving  smartly, 
far  too  many  have  done  little  or  nothing 
to  create  interactive  entertainment 
guides  and  other  directories  to  gain 
competitive  advantage  over  Sidewalk, 
Digital  City  and  others  seeking  to  crack 
this  lucrative  l<x:al  online  market.” 

Non-Microsoft  Technology 

Ingle  urged  newspaper  publishers  to 
partner  with  non-Microsoft  technology 
firms  capable  of  building  sophisticated 
city  guide  structures  to  compete  with 
Microsoft’s  Sidewalk.  Ingle’s  own  chain, 
Knight-Ridder,  last  year  entered  into  an 
alliance  with  Zip2  Corp.  of  Mountain 
View,  Calif.  In  January,  Knight-Ridder 
joined  with  Softbank  Corp.  to  invest  $12 
million  in  Zip2.  One  result  of  that  part¬ 
nership  is  the  recently  launched  Just  Go 
entertainment  guide.  Designed  to  com¬ 
pete  head-to-head  against  Sidewalk,  Just 
Go  will  ultimately  be  used  by  all  the 
chain’s  newspaper  Web  sites. 

Auditing  the  Web 

1,5  BILLION 

PAGES 

VERIFIED 

New  Business  Explodes 

In  its  first  12  months  of  business, 

ABC;  Interactive  has  performed  more 
than  250  Web  site  audits  verifying 
more  than  1.5  billion  pages  of  activity,  it 
announced  at  Connections  ’97. 

The  company  was  created  by  the 
Audit  Bureau  of  Verification  Services 
(ABVS)  last  year  to  provide  digital  circu¬ 
lation  auditing  services  for  Internet  pub-  _ 


Ushers.  Web  site  audit  reports  are  now  rou¬ 
tinely  demanded  by  agencies  planning  Web  ad 
placement  campaigns. 

In  June  1996,  ABC  performed  the  first-ever 
audit  of  a  North  American  pubUsher’s  Web 
site  —  that  of  Cahner’s  Datamation.  By  Octo¬ 
ber,  the  company  was  signing  up  megacUents 
Uke  the  Lycos  search  engine.  There,  auditors 
had  to  devise  techniques  for  accurately  moni¬ 
toring  and  verifying  more  than  3.2  miUion 
page  impressions  a  day. 


THE  CHICAGO  TRIBUNE 
ONLINE  IS  PROUD  TO 
BE  RECOGNIZED 
BY  THE  NEWSPAPER 
ASSOCIATION  OF 
AMERICA. 


1997  Newspaper 
Association  of 
America  Award 
Best  Online 
Newspaper 


(fhiraaoQribunc 


The  best  of 
Chiesgo 


This  year,  the  Chicago  Tribune  has  been  judged  the  best  online 
newspap)er  in  the  country  by  the  NAA,  and  we  couldn’t  be  more 
honored.  In  fact,  providing  a  quality  product  has  always  been  our 
goal.  And  while  we  appreciate  the  accolades,  we  will  continue  to 
seek  new  ways  to  innovate  and  improve,  both  in  print  and  online. 


chicago.tribune.com 

and  on  America  Online  (keyword:  TRIBUNE) 
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It’s  The  Chicago  Tribune.  And  A  Whole  Lot  More. 
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by  Hoag  Levins 


In  Review 

AND  NOW,  TODAY'S 
EARTHQUAKE  NEWS 


In  Short 


Yahoo!  San  Francisco:  www.sfbay.yahoo.com 


Abandoning  in-house 
efforts  to  develop  an 
online  classified  system, 
the  MediaNews  Group  of 
Denver  has  signed  an 
agreement  for  online  clas¬ 
sified  ad  services  with  the 
AdOne  Classified  Network 
of  New  York.  The  deal  was 
announced  at  Connections 
'97.  The  company  operates 
37  newspapers  from  New 
Jersey  to  California,  includ¬ 
ing  the  Denver  Post.  The 
Post  is  the  only  newspaper 
that  will  not  participate  in 
the  AdOne  program. 


New  Century  Network  is 

making  its  NewsWorks 
Search  feature  available  to 
all  its  affiliate  newspaper 
sites,  it  announced  at  Con¬ 
nections  '97.  NewsWorks 
Search  is  a  sophisticated 
search  engine  that  turns 
more  than  110  of  NCN's 
130  affiliate  newspaper 
Web  sites  into  a  single 
database  of  searchable 
content.  Currently,  users 
can  only  access  NewsWorks 
through  a  single  Web  site 
—  www.newsworks.com. 
But  now,  NCN  is  providing 
the  front-end  access 
software  structure  to  all 
affiliates  to  install  on 
their  sites.  This  will  allow 
users  at  any  NCN  newspa¬ 
per  Web  site  to  search  the 
entire  contents  of  all  other 
NCN  newspaper  Web  sites. 
In  effect,  this  turns  the 
entire  NCN  network  into  a 
single  online  publication 
accessile  from  any  of  its 
parts. 


Shortly  after  arriving  in  San  Francisco  for 
Connections  ’97  last  week,  I  logged 
onto  Yahoo!  to  see  what  was  shaking 
locally.  Turns  out,  the  ground  was. 

For  an  east  coast  flat  lander  like  myself,  it 
seemed  strange  to  encounter  prominent  and 
highly  detailed  “daily  earthquake  coverage”  as 
part  of  an  urban  news  Web  site.  But  it’s  a 
reflection  of  how  far  Yahoo!  has  gone  to 
understand  and  address  the  real  concerns  of 
the  market  in  which  it  launched  its  first  city 
guide  site  a  year  ago. 

Officially  called  “Yahoo!  San  Francisco  Bay 
Area,”  this  site  will  no  doubt  surprise  many 
who  still  think  of  Yahoo!  as  a  mere  utility  for 
searching  out  URLs  rather  than  a  determined 
and  savvy  competitor  for  local  online  readers 
and  advertisers. 

Yahoo!,  the  mother  company,  is  headquar¬ 
tered  in  Santa  Clara,  Calif.,  and  runs  an  Inter¬ 
net  search  site  that  logs  30  million  page  views 
a  day.  And  all  those  visitors  are  given  the 
opportunity  to  click  through  to  Yahoo! ’s  local 
city  guide  sites  like  this  one  in  Frisco  —  a  very 
potent  traffic-building  gimmick. 

Enveloping  Sensory  Experience 

What  surfers  find  here  is  not  a  search  tool 
as  much  as  an  enveloping  sensory  experience 
with  the  daily  hard  news  stories  of  a  newspa¬ 
per,  the  cultural  scope  of  a  metro  magazine, 
the  depth  of  a  library  reference  desk,  the 
immediacy  of  a  radio  station,  and  the  utility  of 
the  vast  online  directory  structure  its  parent 
company  helped  pioneer. 

While  there  are  several  continuous  report 
features  on  the  site  —  others  chronicle  cur¬ 
rent  weather  or  traffic  conditions  —  the  “Lat¬ 
est  Earthquake  Data”  section  has  to  be  the 
most  fascinating.  Linked  to  the  seismic  sen¬ 
sors  implanted  throughout  the  area,  a  digital 
map  provides  the  “when,”  “where,”  and  “how 
bad”  of  quakes.  Red  symbols  mark  quakes  that 
happened  during  the  last  hour;  blue,  during 
the  last  day;  and  yellow,  during  the  last  week. 

And  there  are  a  distressing  number  of 
graphics  all  over  the  map.  In  the  four  days 
prior  to  my  arrival,  for  instance,  it  showed  that 
14  quakes  had  occurred,  including  a  magni¬ 


tude  3.8  foundation-shifter  just  down  the 
coast  in  the  South  Bay  area. 

For  other  bay  area  news  content,  Yahoo! 
has  partnered  with  local  CBS  affiliate  KPK 
and  the  alternative  newspaper,  the  San  Fran¬ 
cisco  Bay  Guardian. 'The.  result  is  an  engaging 
daily  read. 

The  tightly  written  copy  produced  by  the 
KPK  news  staff  is  sharp  and  heavily  weighted 
toward  local  crime  and  tragedy  themes. 

Free  Classified  Ads 

Beyond  its  credible  news  delivery,  Yahoo! 
has  also  confounded  local  print  publishers 
with  its  policy  of  maintaining  a  huge  database 
of  free  classified  advertising  covering  all  the 
same  areas  —  jobs,  cars,  real  estate,  personals 
—  that  newspaper  charge  for.  Yahoo! 
spokespersons  explain  that  the  free  classified 
advertising  system  is  part  of  a  larger  strategy 
to  build  traffic  and  provide  real  service  to 
both  the  community  and  the  site’s  corporate 
advertisers. 

The  site  also  offers  a  comprehensive  San 
Francisco  area  Yellow  Pages  that  is  particularly 
attractive  to  the  tourists  and  business  travel¬ 
ers  that  constitute  one  of  this  city’s  largest 
industries.  The  business  directory  allows 
users  to  search  for  things  within  easy  walking 
distance  of  their  hotel,  like  the  Hilton  at  333 
O’Farrell  St.  where  Connections  ’97  took  place. 

I  entered  that  address  and  was  shown  a  list 
of  general  types  of  companies.  1  selected  bak¬ 
eries.  I  was  then  presented  with  a  list  of  spe¬ 
cific  companies  from  “Paradise  Coffee  and 
Donuts,”  one  block  up  O’Farrell,  to  “Boudin 
Sourdough  Bakery  and  Cafe,”  two  blocks  in 
the  other  direction,  to  “The  Blue  Chip  Cookie 
Store,”  over  on  Market  Street. 

The  Yahoo!  city  guide  business  directory 
data  is  incredibly  detailed,  indicating  the 
donut  shop  is  595  feet  from  the  front  door  of 
my  Hilton,  while  the  Sourdough  Bakery  is  767 
feet  in  the  other  direction. The  Cookie  Store  is 
962  feet  down  and  around  the  comer. 

And,  being  both  a  conscientious  reporter 
and  hungry  traveler,  I  stopped  writing  in 
order  to  further  investigate  those  measure¬ 
ments.  They  were  deliciously  correct. 
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BY  ALLAN  WOLPER 


Off 

The  Record 


Sion  in  their  newsroom,  published  a  front-page  pic¬ 
ture  of  Costas  and  the  panelists  with  whom  he 
appeared  without  mentioning  that  the  session  was 
off  the  record. 

“He  intimidated  us,”  Harrison  admitted. 

E&P  recently  learned  of  the  controversy  sur¬ 
rounding  Costas’  appearance. 

Costas  insisted  that  he  was  not  afraid  of  having 
his  remarks  in  St.  Louis  made  public,  but  was  fearful 
that  he  might  be  quoted  out  of  context. 

“I  have  a  reputation  among  sportscasters  for  can¬ 
dor  and  for  expressing  an  opinion,”  Costas  told  E&P 
during  one  of  two  lengthy  telephone  interviews 
from  his  home  in  St.  Louis. 

“What  I  was  trying  to  do  was  to  have  the  most 
open  possible  exchange  with¬ 
out  the  worry  that  some  tiny  |  V 
fragment  of  it  would  wind  up  ^ 
someplace  and  stir  up  a  hor- 
net’s  nest  that  didn’t  repre- 
sent  what  I  actually  said.” 

The  NBC  sports  commenta-  RBjV 


“I  felt  betrayed  that  a  journalist 
of  his  stature  would  say  his 
speech  was  off  the  record. . . . 
He  intimidated  us." 

—  Doug  Harrison,  then  man¬ 
aging  editor  of  the  Current,  the 
student  newspaper  at  the 
University  of  Missouri-St  Louis 


Wolper,  professor  of  jour¬ 
nalism  at  the  Newark  cam¬ 
pus  of  Rutgers  University, 
covers  campus  journalism 
and  other  issues  for  E&P. 


Bob  Costas  (at  the  podium)  addressing  students  and  faculty  at  the  University  of 
Missouri-St.  Louis 
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tor  said  print  and  broadcast  journalists  in 
a  hurry  and  with  limited  space  have 
sometimes  missed  the  point  of  his  com¬ 
ments  or  simply  misquoted  him. 

“1  have  been  treated  very  kindly  by  the 
press  and  1  am  very  aware  and  apprecia¬ 
tive  of  it,”  Costas  noted.  “At  the  same 
time,  there  have  been  dozens  of 
instances  where  1  have  been  misquoted, 
not  out  of  malice  but  out  of  careless¬ 
ness.” 

John  Curley,  city  editor  of  the  St.  Louis 
Post-Dispatch,  said,  “It’s  hard  for  me  to 
imagine  Bob  Costas  talking  about  some¬ 
thing  we  would  find  too  complex  for  us 
to  cover.  We  take  our  journalism  seri¬ 
ously  and  try  to  be  as  accurate  as  we 
can.” 

Curley  also  said  his  paper  takes  as  long 
as  it  needs  to  put  stories  in  proper  con¬ 
text. 

“To  say  a  newspaper  is  incapable  of 
covering  complicated  subjects  is  ridicu¬ 
lous,”  Curley  said. 

The  Post-Dispatch  received  an 
advance  press  release  promoting  Costas’ 
appearance  but  decided  not  to  cover  it. 

Costas  insisted  that  his  comments  at 
the  seminar  about  NBC's  coverage  of  the 
Olympics  repeated  previous  statements 
he  had  made  both  on  the  air  and  in  vari¬ 
ous  interviews. 

His  trepidation  in  St.  Louis  sprang 
from  the  way  the  media  had  covered  a 
speech  he  made  two  weeks  before  in 
New  York  City  to  student  journalists  at 


"This  was  an  extension  of  a  classroom 
setting,  it  is  a  very  murky  area  in  regards 
to  whether  Costas,  or  any  public  figure, 
can  say  that  I  prefer  you  didn't  quote  me 
outside  this  room." 

—  Charles  Korr,  a  professor  of 
history  at  University  of  Missouri, 
who  organized  the  panel 
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Columbia  University. 

Costas  said  a  young  woman  at  Colum¬ 
bia  had  asked  him  how  NBC  —  which 
pays  $500  million  to  the  National  Basket¬ 
ball  Association  to  televise  its  games  — 
resolved  conflicts  between  its  journalis¬ 
tic  and  business  responsibilities. 

“My  answer,  with  a  smile,  was:  ‘There 
is  no  conflict.  All  conflicts  are  resolved 
in  favor  of  the  NBA,’”  Costas  recalled.  “In 
truth  while  1  prefer  it  to  be  otherwise,  1 
have  more  of  an  MC  role  than  a  journal¬ 
istic  role.” 

Costas  said  the  Associated  Press  report 
of  his  talk  ignored  the  tone  of  his 
remarks  —  which  he  insisted  were  deliv¬ 
ered  for  laughs  —  and  made  him  sound 
like  he  was  indicting  NBC  for  its  cover¬ 
age  of  NBA  games. 

“The  AP  reported  my  comments 
straight,”  Costas  said.  “But  they  ignored 
the  laughter  from  the  audience,  and  used 
me  as  a  club  to  whack  NBC  executives 
over  the  head.” 

The  AP  story  quoted  Costas  as  saying 
NBC  would  not  air  any  “hard-hitting  sttv 
ries”  about  the  NBA  because  it  was  not 
interested  in  “journalism  on  the  games  it 
broadcasts.” 

Costas  said  he  believed  that  his  con¬ 
cern  would  be  probably  shared  by  any 
journalist  who  has  been  interviewed  by 
his  colleagues  for  a  story. 

“There  would  be  a  lot  less  conceit 
about  this  issue  if  they  [reporters]  were 
on  the  receiving  end  for  a  while,”  he  con¬ 
tinued. 

He  said  he  was  surprised  that  his 
appearance  at  the  seminar  had  caused 
any  controversy. 

“In  simple  human  terms  1  went  to  a 
seminar  panel  discussion  as  a  favor  to  a 
friend,”  he  explained.  “The  selfish  advan¬ 
tage  of  doing  this  is  nonexistent.  And 
now  1  have  to  defend  it.  1  hadn’t  heard  a 
word  about  it.” 

Charles  Korr,  a  professor  of  history  at 
the  University  of  Missouri  who  orga¬ 
nized  the  panel  discussion,  said  Costas 
responded  to  academic  scholars  who 
wrote  papers  on  the  media  coverage  of 
the  Olympics. 

“Bob  agreed  to  participate  but  wanted 
to  make  certain  this  would  not  turn  into 
a  seminar  on  Costas,”  said  Korr.  “He 
received  no  compensation.  We  didn’t 
have  any  way,  really,  to  control  whether 
anyone  decided  to  publish  or  broadcast 
anything.” 

Korr,  an  expert  on  the  impact  of  sports 
on  society,  said  the  panel  dealt  with  a 
wide  array  of  issues  regarding  world 
media  coverage  of  the  Olympics. 

“This  was  an  extension  of  a  classroom 
setting,”  Korr  said.  “It  is  a  very  murky  area 
in  regards  to  whether  Costas,  or  any  pub- 
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Judi  Linville,  a  senior  lecturer  in  the 
English  department  and  the  adviser  to  the 
campus  newspaper,  said  she  was  taken 
ahack  when  her  students  told  her  about 
Costas'  off  the  record  pronouncement. 

lie  figure,  can  say  that  1  prefer  you  didn’t 
quote  me  outside  this  ixK)m.” 

Korr  acknowledged  that  there  had 
been  advance  stories  about  Ca)stas’ 
appearance  in  the  St  Louis  Prtst  Dis¬ 
patch,  the  Current,  the  student  newspa¬ 
per,  and  in  the  public  relations  newslet¬ 
ter  of  the  university. 

“This  is  the  first  time  I  have  heard  that 
there  was  any  controversy  over  his 
remarks,”  Korr  said.  “But  it  says  a  lot 
about  St.  Louis.  It  is  a  place  where  peo¬ 
ple  are  not  intrusive  or  verj'  inquisitive.” 

Judi  Linville,  a  senior  lecturer  in  the 
English  department  and  the  adviser  to  the 
campus  newspaper,  said  she  was  taken 
aback  when  her  students  told  her  about 
Costas’  off  the  record  pnmouncement. 

“It  was  a  public  event  at  a  public  uni¬ 
versity,”  she  said.  “1  found  it  amazing  that 
person  would  say  that.  He  got  his  start 
here  at  KMOX-radio. 

“1  am  a  little  bit  naive,”  said  Linville,  a 
former  reporter  for  the  North  County 
Journal  in  metropolitan  St.  Louis.  “But  1 
respected  Costas  as  a  broadcaster.  1 
know  that  he  would  not  stand  for  such 
behavior  from  stjmeone  he  covered. 

“If  anyone  else  did  what  he  did,  1  can 
see  him  rising  up  in  righteous  indigna¬ 
tion.  1  find  what  he  did  to  be  astonish¬ 
ing.” 

Costas,  meanwhile,  says  he  won’t  be 
giving  any  off-the-record  speeches  any¬ 
more. 

“1  am  going  to  open  them  up  for  ques¬ 
tions  so  they  are  on  the  record,  because 
the  alternative  is  so  unsatisfactory,”  he 
said.  “My  motivation  is  accuracy,  not 
secretiveness.” 
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Knight-Ridder  papers 
to  be  sold  by  fall 

KNIGHT-RIDDER  IS  hoping  that  the  five  remaining  news¬ 
papers  it  put  up  for  sale  will  be  sold  by  the  fall. 

Broker  Lee  Dirks  of  Dirks,  Van  Essen  &  Associates,  who  said 
several  parties  have  expressed  interest  in  the  newspapers, 
added,  “Clearly,  we’re  proceeding  with  all  deliberate  speed, 
and  Knight-Ridder  would  like  to  close  [the  deals]  by  some¬ 
time  this  fall.” 

The  five  newspap)ers  are;  the  Gary,  Ind.,  Post-Tribune,  the 
Boca  Raton  (Fla.)  News,  the  Union  Recorder,  Milledgeville, 
Ga.,  the  Newberry  (S.C.)  Observer,  and  the  Press-Telegram, 
Long  Beach,  Calif. 

Dirks  also  commented  that  there  is  significant  interest 
from  a  range  of  buyers  for  each  of  the  five  newspapers,  but 
believes  that  the  odds  are  “very,  very  slim”  that  any  one  buyer 
would  be  purchasing  all  five  of  them. 

One  of  the  papers,  the  Post-Tribune,  has  already  had 
Hollinger,  which  owns  the  Chicago  Sun-Times,  and  the  Gary 
Newspaper  Guild  Local  14  publicly  express  interest  in  buy¬ 
ing  it. 

Knight-Ridder,  after  purchasing  the  Kansas  City  Star,  Fort 
Worth  Star-Telegram,  the  Belleville  GU  )  News-Democrat,  and 
the  Wilkes-Barre,  Pa.,  Times  Leader  from  Disney  for  $1.65  bil¬ 
lion,  decided  it  would  sell  the  other  five  newspapers  in  order 
to  reduce  its  overall  debt  from  the  recent  acquisitions. 

— John  Sullivan 

Rochester,  N.Y., 
p.tn,  daily  closes 

TI^E  ROCHESTER  (N.Y.)  Times-Union,  a  79-year-old  after¬ 
noon  daily,  has  officially  closed,  leaving  its  morning  sister 
newspaper,  the  Rochester  Democrat  and  Chronicle. 

The  news  staffs  of  the  Times-Union  and  the  Democrat  and 
Chronicle  merged  in  1992  and  thousands  of  subscribers 
switched  to  the  morning  newspaper. 

This  year,  the  Democrat  and  Chronicle's  circulation  rose 
above  140,000,  while  the  Times-Union's  dropped  below 
45,000. 

The  Times-Union  won  a  Pulitzer  Prize  in  1971  for  its  cover¬ 
age  of  the  Attica  prison  riot. 

Fewer  than  10  jobs  will  be  lost  in  the  advertising,  circula¬ 
tion,  production  and  news  departments,  according  to  manage¬ 
ment. 

Earlier,  the  paper  had  said  about  36  jobs  would  be  lost. 

The  Times-Union,  the  result  of  a  merger  between  the 
Evening  Times  and  the  Union  and  Advertiser, -wzs  bought  by 
Frank  E.  Gannett  and  another  newspaper  owner,  Erwin 
Davenport,  for  $650,000,  most  of  it  borrowed  from  friends 
and  business  associates. 

Gannett  bought  the  Democrat  and  Chronicle  for  $3.5  mil¬ 
lion  in  1928. 

The  1997  edition  the  Editor  &  Publisher  International 
Year  Book  lists  57  cities  in  the  U.S.  which  have  more  than 
one  newspaper. 

In  20  of  these  cities,  the  newspapers  have  common  owner¬ 
ship.  —  AP 


E6PP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 

with  significant  newspaper  interests) 

U.S. 

7/22/97 

7/15/97 

7/17/96 

A.H.  Belo  Corp.  (NY) 

44.250 

45.000 

35.750 

American  Media  Inc.  (NY) 

7.875 

8.1875 

4.625 

Central  Newspapers  Inc.  (NY) 

71.687 

74.750 

35.625 

Dow  Jones  &  Co.  Inc.  (NY) 

41.500 

41.437 

38.250 

Gannett  Co.  Inc.  (NY) 

104.12 

102.81 

65.625 

Gray  Comm.  Sys.  (NY) 

20.750 

21.187 

21.125 

Harte-Hanks  Comm.  (NY) 

30.750 

30.687 

25.875 

Hollinger  International  (NY) 

11.937 

11.875 

9.875 

Journal  Register  Co.# 

18.500 

18.875 

N/A 

Knight-Ridder  Inc.  (NY)# 

50.750 

50.625 

32.750 

Lee  Enterprises  Inc.  (NY) 

25.375 

25.000 

20.875 

McClatchy  Newspapers  Inc.  (NY)***  34.062 

34.375 

21.100 

Media  General  Inc.  (AM) 

36.500 

36.625 

33.875 

New  York  Times  Co.  (AM) 

51.875 

53.250 

29.125 

Pulitzer  Publishing  Co.  (NY)** 

52.125 

52.875 

42.187 

E.W.  Scripps  Co.  (NY) 

40.750* 

43.000* 

26.177* 

Times  Mirror  Co.  (NY) 

57.562 

58.312 

40.875 

Tribune  Co.  (NY)# 

53.500 

51.937 

32.625 

Washington  Post  Co.  (NY) 

436.187 

437.562 

304.000 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 
**  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

***  Adjusted  for  5-for-4  stock  split 
#  Adjusted  for  2-for-1  stock  split 
##  Company  went  public  on  5/8/97 

Non-U.S. 

7/22/97 

7/15/97 

7/17/96 

Hollinger  Inc.  (a) 

16.474 

16.273 

13.545 

News  Corp.  Ltd.  (c) 

18.187 

18.437 

22.000 

Pearson  Ltd.  (b) 

6.700 

6.690 

6.190 

Quebecor  Inc.  Class  A  (a) 

27.700 

27.750 

20.700 

Reuters  Holdings,  ADR  (c) 

60.250 

60.125 

66.500 

Southern  Inc.  (a) 

25.100 

25.500 

16.000 

Thomson  Corp.  (a) 

34.900 

33.450 

22.200 

Torstar  Corp.  (a) 

45.000 

43.750 

24.500 

(a)  Canadian  dollars 

(b)  British  pounds 

(c)  U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 
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BY  DAVID  ASTOR 

Los  Angeles  Times 
Hires  Mike  Ramirez 


After  PAUL  CONRAD  accepted  a 
1993  buyout  from  the  Los  Angeles 
Times,  numerous  editorial  cartoonists 
contacted  the  paper  about  taking  his 
place. 

Conrad’s  successor  has  finally  been  named,  and 
he  turned  out  to  be  someone  who  didn’t  actively 
seek  the  position. 

“I  think  I’m  the  only  cartoonist  in  the  country 
who  didn’t  apply  for  the  job,”  joked  Mike  Ramirez. 
“I’m  still  amazed  I  got  it.” 

Indeed,  when  the  1994  Pulitzer  Prize  winner 
was  offered  the  plum  post, 
he  felt  like  telling  the  Times'. 
“I’m  a  conservative  cartoon¬ 
ist,  remember?  Are  you  sure 
you  want  me?” 

So  why  did  the  Times  tap 
Ramirez  —  who’s  leaving  the 
Memphis  Commercial 
Appeal  for  L.  A.  in  September 
—  as  staff  successor  to  the 
liberal  Conrad?  Is  the  paper 
changing  its  editorial  philoso¬ 
phy? 

“This  doesn’t  signal  a  big  shift,”  replied  Times 
vice  president/editor  of  the  editorial  pages  Janet 
Clayton.  “Politics  was  not  the  prime  consideration. 
The  prime  consideration  was  to  be  good  —  and 
Michael’s  good.  He’s  an  imaginative  and  provoca¬ 
tive  cartoonist.” 

Clayton,  who  had  already  been  running 
Ramirez’s  work  via  syndication,  added  that  the  car¬ 
toonist  “lived  in  Southern  California  and  has  the 
feel  of  the  place.” 

The  36-year-old  Ramirez  graduated  from  the 
University  of  California  at  Irvine  and  worked  for 
California  newspapers  before  moving  to  the 
Commercial  Appeal  in  IS>90.  He  recalled  reading 
the  Times  as  a  kid  with  his  father. 

Ramirez  —  syndicated  by  the  San  Diego-based 
Copley  News  Service  —  noted  that  the  philoso¬ 
phies  of  himself  and  the  Times  aren’t  as  far  apart 
as  before.  He  said  the  paper’s  editorial  stance  has 
been  “much  more  moderate,  much  more  in  the 
middle  the  last  three  years.” 

The  Tokyo-bom  creator  added  that  his  cartoons, 
like  Conrad’s,  will  run  on  the  Times  op-ed  rather 
than  editorial  page  —  thus  creating  a  clear  delin¬ 
eation  between  his  and  the  paper’s  stands  on 
issues. 

Clayton  said  the  paper  will  also  continue  to  run 


Tfje  conset'cative 
Ramirez  will 
succeed  the 
liberal  Paul 
Conrad  as  staff 
editorial 
cartoonist 


other  syndicated  editorial  cartoonists,  including 
Conrad.  Since  Conrad  left  the  Times  in  1993,  the 
three-time  Pulitzer  winner’s  work  has  appeared  in 
the  paper  via  the  lx)s  Angeles  Times  Syndicate. 

Will  Ramirez  himself  join  LATS  after  his  Copley 
contract  expires  in  two  years?  “I  don’t  know  what’s 
going  to  happen  after  that,”  said  the  cartoonist, 
who  called  both  syndicates  “terrific”  but  added  that 
he  would  be  “reluctant  to  leave  Copley”  because  of 
all  it  has  done  for  him. 

Commercial  Appeal  president  and  editor  Angus 
McEachran  is  reluctant  to  lose  Ramirez. 

“He’s  an  enormously  tal¬ 
ented  person,”  said 
McEachran.  “He  comes  to 
editorial  board  meetings  bet¬ 
ter  versed  in  the  news  than 
anyone  I  know.” 

The  Commercial  Appeal 
executive  added, “Michael 
had  a  number  of  offers 
before  and  certainly  since 
winning  the  Pulitzer,  and 
chose  to  stay  here.”  But  he 
said  Ramirez  “couldn’t  turn 
down”  a  job  in  his  former 
home  state  “on  a  newspaper 
with  the  circulation  and 
stature  of  the  Los  Angeles 
Times? 

Ramirez  agreed.  “This  business  is  really  about 
impact.  The  larger  the  audience,  the  better,”  said 
the  creator,  who  will  do  three  cartoons  a  week  for 
the  Times  and  an  additional  one  or  two  canoons  a 
week  in  order  to  make  four  or  five  available  to 
Copley  clients. 

McEachran  said  the  Commercial  Appeal  will 
continue  to  carry  Ramirez’s  work  via  Copley  while 
also  hiring  a  new  staff  editorial  cartoonist  —  go(xl 
news  to  graphic  commentators  throughout  the 
country  scrambling  for  a  dwindling  pool  of  jobs. 

Ramirez  said  he  will  miss  the  Memphis  paper 
and  McEachran,  who  he  called  a  “great  teacher”  and 
“cartoonist’s  dream.” 

He  also  praised  his  future  editor,  Clayton, 
describing  her  as  “terrific,  dynamic  and  energetic.” 

Asked  why  a  staff  replacement  for  Conrad  wasn’t 
hired  earlier,  Clayton  said  the  Times  is  in  a  better 
financial  position  now. 

When  Ramirez  does  come  to  L.A.  in  September, 
the  current  Association  of  American  Editorial 
Cartoonists  president-elect  will  be  starting  a  one- 


Mike  Ramirez 
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year  term  as  AAEC  president. 

It  looks  like  a  busy  schedule,  but  the 
single  Ramirez  said  he  would  be  happy 
to  find  the  time  to  meet  Friends  star 
Courteney  Cox! 


BY  DAVID  ASTOR 

Color  Cartoons  And 
Caricatures  Coming 


Debut  For  Lx)wer 
Electronic  Price 

Tribune  media  services  has  start¬ 
ed  lowering  production  and  deliv¬ 
ery  prices  for  clients  who  download 
comics,  cartoons  and  puzzles  from  the 
syndicate’s  bulletin  board  service. 

Customers  will  see  the  lower  elec¬ 
tronic  rate  (E&P,  April  5,  p.  47)  on  the 
TMS  statement  dated  July  30. 


RANAN  LURIE 'WILL  be  offering 
his  editorial  cartoons  and  carica¬ 
tures  in  color  starting  Sept.  1 . 
The  Cartoonews  International 
Syndicate  creator  said  his  research  indi¬ 
cates  that  “10  to  15%”  of  American  and 
“over  50%”  of  international  editorial 
pages  now  have  color  capability. 

Lurie  —  who  has  more  than  1,100 
clients,  including  many  overseas  — 
noted  that  his  upcoming  color  work  can 
also  be  used  on  front  pages  and  interna¬ 
tional  pages. 

The  Greenwich,  Conn.-based  Lurie 
will  be  using  watercolor,  acrylic  and  oil 
paints.  “This  is  real,  handmade  art,”  he 
said.  “Computers  can’t  reach  even  5%  of 
what  fine-art  color  can  do.” 

While  the  hues  will  not  be  cyber-gen- 
erated,  the  color  cartoons  can  be  deliv¬ 
ered  via  computer  to  clients  choosing 
to  receive  them  that  way. 

Lurie  said  color  will  give  his  work 
“another  dimension”  —  enabling  him, 
for  instance,  to  draw  Boris  Yeltsin  with  a 
reddish  nose. 

“It  allows  the  print  medium  to  better 
compete  with  the  electronic  medium,” 
he  added. 

Why  didn’t  Lurie  offer  color  before? 
“Ten  years  ago,  copying  color  was 
expensive,  slow  and  cumbersome,”  stat¬ 
ed  the  artist,  whose  work  will  continue 
to  also  be  available  in  black  and  white. 
The  color  drawings  will  cost  a  “small” 
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‘Fool’  Expanding 
Into  Newspapers 

The  “MOTLEY  FOOL”  investment 
Web  site  is  expanding  into  print. 
Universal  Press  Syndicate  is  now  dis¬ 
tributing  “Fool,”  which  invites  readers  to 
send  in  questions,  participate  in  trivia 
contests,  and  talk  about  their  smartest 
and  dumbest  investments. 

An  interactive  version  is  also  available 
for  online  newspapers  via  Universal’s 
UClick  Web-publishing  service. 


Ifm:  While  China  contemplates  Hong  Kong  continuing  as  an 
economic  showcase.  M  suppresses  personal  treectoms  that  gave  it  a 
competitive  edge  in  world  markets.) 

amount  more,  he  said. 

Color  is  not  the  only  new  develop¬ 
ment  for  Lurie.  As  of  July  1,  he  changed 
the  name  of  his  editorial  cartoons  from 
“Lurie’s  World”  to  “Lurie’s  NewsCartoon.” 
And  he  started  putting  a  brief  note 
under  his  cartoons  describing  the  back¬ 
ground  of  the  subject  being  commented 
upon. 

“1  specialize  in  international  events,” 
said  Lurie,  “and  I  find  that  my  American 
readers  don’t  always  know  what’s  hap¬ 
pening  abroad.” 


Kid  Feature  Has 
A  New  Web  Site 

The  “YAK’S  CORNER”  feature  for  kids 
has  a  new  Web  site. 

The  interactive  site  (www.yakscomer. 
com)  offers  the  “Yak  Yuks”  joke 
exchange,  “Did  You  Know”  news  feature, 
“Amazing  Animals”  feature,  and  more. 

“Yak’s  Comer,”  developed  by  the 
Detroit  Free  Press,  is  syndicated  by 
Tribune  Media  Services. 


171  I  Thisfkll, 

I  I  offer  your 
readers 

two  of  our  ino6t  popular 
special  sections  of  the 
yean  FAIi/WINTER 
FASHIC»Iand  FAUj 
WINTER  HOME 
IMPROVEMENT. 

Both  are  paginated 
&  ready  to  use,  just 
in  time  for  the  season. 


Free  Service  For 
Balkans  Papers 

The  new  YORK  Times  News  Ser¬ 
vice  has  presented  one  year  of  free 
stories,  photos  and  graphics  to  three 
independent  Balkans  papers. 

The  three  —  all  winners  of  1997 
Golden  Pen  of  Freedom  awards  —  are 
the  Ferai  Tribune  (Croatia),  Nasa  Borba 
(Federal  Republic  of  Yugoslavia)  and 
Oslobodenje  (Bosnia  and  Herzogovina). 
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SYNDICATES/NEWS  SERVICES 
BY  DAVID  ASTOR 

Hired  By  N.Y.  Daily  News 
Despite  Legal  Situation 


The  new  YORK  Daily  News 
has  hired  Bill  Schorr  as  staff 
editorial  cartoonist  despite 
his  being  on  probation  for 
an  assault  incident  that 
occurred  during  a  contentious  marital 
breakup. 

“Bill’s  a  great  cartoonist,”  said  Daily 
News  editorial  page  editor  Michael 
Goodwin.  “We  did  a  national  search  and 
his  work  stood  out.” 

When  asked  about  the  assault  charge, 
Goodv/in  stated,  “We  are  aware  of  it.  Bill 
voluntarily  and  fully  disclosed  the  situa¬ 
tion  [before  he  was  hired].” 

He  added  that  the  Daily  News  looked 
into  the  matter  and  felt  questions  about 
Schorr  were  “resolved  to  our  satisfection.” 

The  assault  incident  and  Schorr’s  new 
job  were  a  prime  topic  of  between-ses- 
sions  conversations  at  last  month’s 
Association  of  American  Editorial 
Cartoonists  (AAEC)  convention  in  Orl¬ 
ando,  Fla.  Also,  two  editorial  cartoonists 
called  E&P  this  month  to  suggest  inves¬ 
tigating  what  had  happened  with  Schorr. 

The  incident  occurred  on  Sept.  1, 
1996,  when  Schorr  was  an  editorial  car¬ 
toonist  at  the  Kansas  City  Star  and  sep¬ 
arated  from  his  wife,  Arlene. 

Bill  went  to  where  she  was  living  in 
Kansas  City  and,  according  to  police 
reports,  grabbed  a  handgun  stored  in  a 
closet  and  began  waving  it.  Arlene 
called  the  police,  and  Bill  reportedly 
pointed  the  weapon  at  officers.  The  gun 
turned  out  to  be  unloaded. 

Schorr  was  arrested,  and  later  pled 
guilty  to  a  “misdemeanor  assault  of  an 
officer”  charge,  according  to  the  Jackson 
County  prosecutor’s  office  in  Kansas 
City.  A  spokesperson  there  told  E&P 
that  Schorr  was  given  two  years’  proba¬ 
tion  on  Jan.  2, 1997. 

Four  months  before,  on  Sept.  3, 1996, 
Arlene  filed  for  an  order  of  protection 
against  Bill,  according  to  documents 
obtained  from  the  Circuit  Court  of 
Jackson  County.  The  order  was 
approved  for  180  days. 

In  March  of  this  year,  Arlene  success¬ 
fully  filed  for  a  180-day  extension,  mean¬ 
ing  the  order  will  now  run  at  least  until 


former  K.G  Star 
editorial  cartoonist 
Bill  Schorr  is  cm't'enlly 
on  probation  for  a 
1 996  assault  chat'^e 


Sept.  4, 1997,  said  Circuit  Court  public 
information  officer  Valerie  Hartman. 

A  divorce  between  the  Schorrs  is 
pending. 

The  Kansas  City  Star  ran  articles 
about  the  handgun  incident  on  Sept.  2 
and  Sept.  4, 1996,  but  the  newspaper’s 
library  had  no  record  of  any  Star  article 
about  the  cartoonist’s  February  1997 
departure  from  the  paper. 

When  contacted.  Star  vice  president/ 
editorial  page  editor  Rich  Hood  referred 
all  questions  to  Star  vice  president  for 
human  resources  Francis  Stowell. 

Stowell  declined  to  say  whether 
Schorr  was  let  go  or  had  quit,  or  whether 
the  assault  charge  led  to  Schorr’s  depar¬ 
ture.  It  is  also  uncertain  what  Schorr’s 
status  at  the  Star  was  between 
September  1996  and  February  1997. 

Schorr,  when  contacted,  said  the 
departure  decision  was  “mutual” 
between  him  and  the  paper.  But  he 
declined  to  discuss  anything  connected 
with  his  marriage,  the  handgun  incident, 
his  probation,  or  the  order  of  protection. 

“I’m  not  going  to  get  into  any  person¬ 
al  stuff,”  he  stated,  referring  E&P  to  his 
attorney  in  Kansas  City.  The  attorney, 
reached  July  21,  declined  to  make  any 
on-the-record  comments. 

Schorr  said  he  moved  to  New  York 
City  in  April  —  before  he  knew 
whether  or  not  he  would  get  the  Daily 
News  job  —  to  pursue  freelance  illustra¬ 
tion  and  other  work.  The  award-winning 
cartoonist  was  hired  by  the  Daily  News 
last  month. 

“1  love  it,”  Schorr  said.  “It’s  great.  It’s 
the  best  job  I’ve  had  in  my  career.  New 
York  has  a  lot  of  energy,  which  is  good 
for  a  cartoonist.” 

Before  Schorr  came  aboard,  Mickey 


Hackman  had  done  op-ed  illustrations 
and  some  editorial  cartoons  for  the 
Daily  News.  When  asked  if  Hackman 
was  let  go,  Goodwin  said  he  would  not 
comment  on  persoimel  matters. 

Goodwin  did  comment  about  the 
way  AAECers  discussed  Schorr  at  their 
convention,  wondering  if  this  was  “sour 
grapes”  on  the  part  of  some  cartoonists 
who  wanted  the  Daily  News  job. 

Schorr  has  now  worked  on  both 
coasts,  as  well  as  in  the  Midwest.  He 
was  at  the  Star  from  1973  to  1978,  and 
then,  after  a  stint  with  the  now-defunct 
Los  Angeles  Herald  Examiner,  returned 
to  the  Star  in  1987. 

The  Star  had  two  editorial  cartoonists 
when  Schorr  was  last  there.  Lee  Judge 
remains  at  the  paper. 

Schorr,  49,  is  now  doing  five  or  six 
cartoons  a  week  for  the  Daily  News. 

His  cartoons  are  syndicated  by  United 
Feature  Syndicate,  and  his  “Grizzwells” 
comic  is  distributed  by  Newspaper 
Enterprise  Association. 

A  spokesperson  for  United  Media  — 
the  parent  of  UFS  and  NEA  —  said,  “We 
generally  don’t  comment  on  the  person¬ 
al  lives  of  our  talent.” 


Contest  Winners 

Tribune  media  services  has 

announced  the  winners  of  a  contest 
for  best  use  of  its  Weekly  Features 
Service. 

The  first-place  winner  for  community 
newspapers  was  the  Cherokee  Village, 
Ark.,  Cherokee  Villager.  Tops  in  the  mag¬ 
azine/shopper  division  was  Senior 
Lifestyles  of  Stockton,  Calif. 

Racial  Message 

STAN  LEE,  TAKING  a  cue  from 
President  Clinton’s  call  for  racial  rec¬ 
onciliation,  did  a  July  17  comic  saying 
Spider-Man  should  keep  his  identity 
secret  because  “kids  of  all  ethnic  types” 
can  “daydream  and  imagine”  they’re  him. 

“Spider-Man”  is  distributed  by  King 
Features  Syndicate. 
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Sites  and  Services  Directory  Schedule 
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To  Advertise  here,  call  (21 2)  675-4380,  ext.  171 


Your  single  source  for  tools  to  increase  your  ad  revenue. 


Ad-Builder*  &  SCAN'“-Timely  art,  photos  and  ideas  for 
newspapers  ♦  Multi-Ad  Creator*-The  industry  standard 
for  efficient  ad  layout  ♦  ReCAS*  &  Cashline-Marketing 
information  &  co-op  recovery 


Bringing  you  the  future  of  advertising  today. 


l||[^Mutti-Ad  Services,  Inc. 

1 720  W.  Detweiller  Drive,  Peoria,  IL  61 61 5-1 695 
1-800-245-9278  •  Visit  our  Web  site  at  http://vvww.multi-ad.com 


http://www.careerpath.com  OOmB 

The  most  visited  job-related  site  on  the  Internet, 
CareerPath.com  posts  more  than  500,000  jobs  per 
month  from  Help  Wanted  Classified  ad  listings  of  the 
nation’s  major  newspapers. 

For  advertising  information  call 
(213)  237-6658  or  send 
email  to  advertising@careerpath.com 


Ohio-com 

Building  the  best  address  in  Ohio. 

Covering  the  Indians  and  Cavs  as  well  as  college  and 
high  school  sports  from  all  over  Northeast  Ohio. 
Searchable  classifieds,  the  area’s  best  dining  guide, 
entertainment,  travel  and  a  whole  lot  more. 

For  more  information  about  Ohio.com 
contact  Michael  Carmean  at: 
carmean@inri.net  or  330-253-9524 

http://www.ohio.com 
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Juggling  varied  schedules.  T.^9  *  1 

Managing  uneven  workflow.  X|j  9  vfUX  IvLft 

Eliminating  excessive  ad  rework.  (And  we’re  rsaUy  good  at  it) 
Reducing  costs. 

ADDuT 


NEWSPAPER  ADVERTISING  /  PRODUCT  It)  N  OUTSOURCING 


“What  a  Difference  a  Year  Makes 
to  a  Decade!” 

Decade  Remote  Spell  Check 
❖  DecLink  ❖!  ransGen 


CE. 


ENGINEERING  i 


Publishing  Systems,  Inc. 

1-800-526-5752  (USA)  /  +44  (0)  1634  291293  (Europe) 
Web  Site:  http://www.ceengineering.com 


Global  has  solutions. 

Global’s  proven  turnkey  approach  makes 
it  easy,  affordable  and  foolproof  when  buying 
or  selling  quality  used  newspaper  presses. 

get  the  Global  Advantacie 

GLOBAL  PRESS  SALES 

t  270  Davidson  Avenue  Somerset,  NJ  08873 
908  560  9364  908  560  9422  fax 


Family 

Continued  from  page  12 

dent  retired. 

Jeb  Bladine,  in  an  interview,  said  the 
paper  never  “diluted”  the  intensity  of  its 
coverage  of  the  case.  There  were  no 
punches  pulled,  no  “country  club  jour¬ 
nalism.” 

The  News-Register  won  several  state 
and  national  awards,  including  ONPA  for 
investigative  reporting  and  NNA  for  com¬ 
munity  coverage. 

As  Yamhill  County  grows  and  pros¬ 
pers,  the  paper  is  keeping  pace  with  a 
paid  circulation  of  over  10,000. 

A  new  managing  editor,  Dan  Shrock,  a 
University  of  Indiana  journalism  grad, 
and  most  recently  editor  of  the  Corvallis 
Gazette-Times,  directs  an  expanded 
news  staff. 

A  Saturday  business  section  covers  the 
booming,  diverse,  local  economy  — 
wineries,  agriculture,  steel  mills,  insur¬ 
ance,  manufactiued  home  building,  and 
Evergreen  helicopters. 

The  paper  is  firmly  into  the  Internet 
age  and  is  a  local  Internet  access  provider, 
including  Web  page  design  and  newspa¬ 
per  Web  page. 

The  News-Register  was  the  first  paper 
in  Oregon  to  use  the  Associated  Press 
state  Internet  wire. 

ONE  OF  HALF  A  DOZEN 

Bladine  is  only  one  of  half  a  dozen 
third-generation  Oregon  editor-publish¬ 
ers.  Down  in  Wallowa  County,  Richard  W. 
Swart  is  editor-publisher  of  the  Chieftan, 
continuing  the  tradition  of  his  grandfa¬ 
ther,  Gwen  T.  Coffin,  and  his  father,  Don¬ 
ald  L.  Swart. 

Richard’s  nephew,  15,  works  part  time 
around  the  shop  and  plans  someday  to 
be  the  fourth  generation  to  edit  the 
paper,  a  weekly. 

Over  in  Hillsboro,  a  prosperous  suburb 
of  Portland,  the  Argus  is  doing  well 
imder  the  third  generation  of  the  McKin¬ 
ney  family.  In  1904,  Emma  McKinney 
purchased  a  half-interest  in  the  Argus. 
Five  years  later,  she  acquired  full  owner¬ 
ship. 

In  the  early  1920s,  after  service  in 
World  War  1  and  graduation  from  Oregon 
State  University,  Verne  McKinney  joined 
his  mother  as  co-publisher  and  editor. 
The  paper  is  published  Tuesday  and 
Thursday. 

Emma,  a  newspaperwoman  for  78 
years,  started  as  a  typesetter  on  the  Hills¬ 
boro  Independent,  merged  into  the 
Argus  in  1932.  She  died  in  1965. 

When  Verne  McKinney  died  in  1976, 
he  had  served  as  editor  and  publisher  for 
53  years.  His  sons,  Walt  and  Dick,  took 
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over  to  guide  the  Argus  into  its  second 
century. 

Walt  is  president  and  publisher;  Dick 
serves  as  sports  editor  and  vice  presi¬ 
dent. 

The  family  tradition  is  also  alive  and 
well  in  Astoria.  Steve  Forester,  editor  of 
the  Daily  Astorian,  is  a  fourth-generation 
Oregon  journalist. 

His  great-grandfather  ran  a  weekly 
paper  in  Newport;  his  father  was  editor 
of  the  East  Oregonian  for  40  years  and 
then  bought  a  third  interest  in  the  Asto¬ 
ria  daily. 

Forester’s  father  edited  the  East  Ore¬ 
gonian  at  Pendleton  for  20  years  and 
then  served  as  editor  of  the  Astorian 
until  1988,  when  Forester  took  over.  His 
second  cousin,  Kathryn  Brown,  will  be 
the  first  member  of  the  fifth  generation 
when  she  joins  the  board  of  directors 
this  August. 

In  Eugene,  home  of  the  University  of 
Oregon,  Alton  F.  Baker  III  is  editor  and 
publisher  of  the  Register-Guard,  the  sec¬ 
ond-largest  daily  in  the  state.  He  is  the 
third  generation  to  edit  and  publish  the 
daily-Sunday  paper. 

The  Clatskanie  Chief,  published 
weekly  since  1891,  is  edited  and  pub¬ 
lished  by  a  third-generation  Oregonian, 
Deborah  Steele  Hazen.  Her  grandfather, 
Arthur  Steele,  bought  the  paper  in  1922. 
He  and  his  wife,  Melvina,  operated  the 
Chief,  until  her  death  in  1972.  Their  son, 
Gail,  grew  up  in  the  newsroom  and 
served  as  both  editor  and  publisher  for 
many  years.  Deborah,  who  has  worked  at 
the  paper  since  her  teens,  is  now  editor- 
owner-pubUsher. 


Restructure 

Continued  from  page  13 

As  a  result  of  the  changes,  three  new 
promotions  were  also  announced: 
William  A.  Niese  was  appointed  vice 
president,  general  counsel  of  Times  Mir¬ 
ror;  Elizabeth  A.  Drewry  was  named 
senior  vice  president,  human  resources 
at  the  Los  Angeles  Times-,  and  Steven  J. 
Schock  will  become  president  and  CEO 
of  a  new  Times  Mirror-owned  company 
which  will  focus  on  resource  acquisition. 
Schock  will  continue  to  hold  the  title  of 
corporate  vice  president/treasurer. 

Media  spokesperson  Martha  Goldstein 
said  about  50-to-55  jobs  will  be  affected 
and  employees  will  be  placed  appropri¬ 
ately  as  the  consolidation  occurs.  Any 
future  layoffs,  if  necessary,  after  the  con¬ 
solidation  is  completed  would  be  few, 
she  said. 

The  announced  changes  are  expected 
to  take  place  over  the  next  few  weeks. 


Legal 

Continued  from  page  23 

At  the  Star-Ledger  office,  the  mood 
was  also  affected  by  Garcia’s  lawsuit. 

“1  have  a  lot  of  feelings  on  this,”  said 
Kevin  Whitmer,  assistant  managing  editor 
and  sports  editor. 

“I’m  disappointed  he  didn’t  share  the 
information  sooner,”  said  Whitmer.  “I  hate 
to  see  any  disagreement  come  to  this.” 

Days  before  the  suit  was  filed,  Garcia 
met  with  Star-Ledger  management  to  dis¬ 
cuss  the  implications,  said  Whitmer.  The 
meeting  was  not  an  attempt  to  talk  Gar¬ 
cia  out  of  the  lawsuit,  he  said,  but  an 
attempt  to  “slow  things  down”  and  find 
out  “why  he  hadn’t  told  us  about  it.” 

The  First  Amendment  question  is  also 
intriguing  to  Whitmer. 

“As  a  reporter.  I’m  anxious  to  see  how 
this  comes  out,”  he  said.  “If  he  won,  it 
would  be  a  landmark  decision.” 

Despite  the  outcome  of  the  lawsuit, 
Garcia  has  already  lost  something  impor¬ 
tant  —  his  beat.  After  covering  the  Nets 
for  nine  years,  Garcia  will  be  reassigned, 
confirmed  Whitmer,  though  his  new  beat 
hasn’t  been  determined. 


Lexis-Nexis 
Making  Personal 
Data  Available , 

LEXIS-NEXIS  PLANS  to  let  people  eas¬ 
ily  and  cheaply  examine  the  data  it 
keeps  about  them. 

The  company  said  it  will  continue  to 
keep  most  information  it  collects  off-lim¬ 
its  to  people  other  than  lawyers,  investi¬ 
gators,  reporters  and  other  professional 
subscribers. 

But  it  plans  within  the  year  to  permit 
ordinary  Americans  to  check  out  their 
own  “P-Trak”  records,  which  include 
names,  addresses,  telephone  numbers 
and  dates  of  birth. 

Lexis-Nexis  said  it  plans  to  charge  peo¬ 
ple  seeking  their  files  a  nominal  cost  for 
a  mailing,  comparable  to  the  $10 
charged  by  credit-report  companies  for 
information.  The  cost  is  far  less  than  the 
roughly  $80  the  company  charges  pro¬ 
fessional  subscribers.  —  AP 

Indiana  Edition 

The  OWENSBORO,  KY,  Messenger- 
Inquirer  has  started  a  southern  Indi¬ 
ana  edition,  published  seven  days  a  week 
in  two  counties. 

A  southern  Indiana  bureau  has  been 
opened  to  cover  local  news  and  sports. 
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Workshop 

Continued  from  page  3 
educated  audience 

And  it  certainly  doesn’t  mean  that 
wholesale  abandonment  of  the  right- 
branching  sentence  is  appropriate  to 
smaller  newspapers.  Writers  and  editors 
who  ape  the  twisted  syntax  of  the  elite 
press  confuse  pretense  with  communica¬ 
tion. 

Roy  Peter  Clark  has  it  right.  We  serve 
democracy,  our  audience  and  ourselves 
with  the  right-branching  sentence.  Get 
the  basic  idea  first,  and  all  else  will  fol¬ 
low. 


Delayed 

Continued  from  page  9 

Dreyfuss  said,  and  Our  World  News 
hopes  to  fill  that  void. 

Although  there  is  no  monolithic  black 
view  of  the  worid,  Dreyfuss  said  he  does 
believe  many  blacks  see  government  as 
“the  protector  of  last  resort.” 

But  the  mainstream  media  has  tuned 
out  that  view. 

“The  irony  is  that  black  people  with 
liberal  views  find  it  impossible  to  get  in 
print,”  Dreyfuss  said. 

However,  there  is  a  place  for  black 
conservatives  on  the  pages  of  Our  World 
News. 

“I  think  black  conservatives,  if  they’re 
honest,  will  have  a  different  point  of 
view  than  white  conservatives,”  he  said. 

“We  have  no  real  dialogue  with  the 
white  community,  liberal  or  conserva¬ 
tive,”  Dreyfuss  said. 

Miller,  former  vice  president  of 
employee  relations  at  Dow  Jones  &  Co., 
publisher  of  the  Wall  Street  Journal, 
resigned  in  August  1995  to  launch  the 
venture. 

Since  then,  he’s  set  up  offices  in 
Baltimore  and  hired  a  staff  of  12,  which 
has  developed  two  prototype  issues  that 
have  been  used  in  presentations  to 
potential  investors  and  advertisers. 

There  also  has  been  a  direct  mail  cam¬ 
paign  to  line  up  inaugural  subscribers. 

Miller  is  seeking  $10  million  in  capital 
before  launching  the  print  product,  and 
said  he  can  meet  that  goal  in  one  month. 

“We  think  it  would  not  be  practical  to 
do  it  for  less  if  we  want  to  do  a  serious, 
high-quality  product,”  he  said. 

MiUer  declined  to  name  all  of  his 
investors,  but  said  the  Freedom  Forum 
has  provided  $1  million.  He  also  has 
received  a  business  loan  from  the  state  of 
Maryland. 

Miller  claimed  to  have  commitments 
from  national  advertisers  and  letters  of 
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intent  from  others,  in  all  categories.  He 
said  the  paper  has  commitments  with 
Gannett  Offset  to  print  the  paper,  and 
with  Dow  Jones  to  distribute  it. 

The  paper  will  be  introduced  on 
newsstands  in  New  York,  Chicago, 
Richmond,  Va.,  and  Raleigh/Durham, 
N.C.,  with  other  cities  to  be  added  over 
five  years.  It  will  continue  with  direct- 
mail  solicitations. 

“The  real  interest  we  have  is  in  creat¬ 
ing  a  strong  subscriber  base,”  Miller  said. 

The  paper  will  begin  in  October  with 
a  biweekly  schedule  and  go  to  weekly 
publication  in  January. 

The  plan  is  to  be  at  100,000  circula¬ 
tion  at  the  end  of  the  first  12  months  and 
up  to  at  least  400,000  paid  circulation  in 
five  years. 

International  coverage  is  a  key  com¬ 
ponent  of  the  newspaper,  and  they 
intend  to  distribute  in  Canada,  the 
Caribbean,  and  possibly  in  the  United 
Kingdom  and  Africa. 

The  second  void  Our  World  News 
seeks  to  fill  is  for  national  advertisers 
who  wish  to  reach  black  consumers. 

Our  World  News'  weekly  publication 
and  national  reach  gives  them  timeliness 
and  flexibility.  Miller  and  Dreyfuss  said. 

Most  of  the  200  or  so  established 
black  newspapers  are  weeklies,  circulat¬ 
ed  locally  or  regionally.  Few  of  the 
nationally  distributed  black  magazines 
publish  more  often  than  monthly. 

Kathy  Hyett,  a  spokeswoman  for  the 
Association  of  National  Advertisers,  said 
most  monthly  magazines  have  a  four-  to 
six-month  lead  time. 

That  limits  the  kinds  of  messages 
advertisers  can  present,  Miller  said.  For 
example.  Miller  noted  that  all  of  the 
Fortune  1000  corporations  are  Equal 
Opportunity  Employers  and  most  active¬ 
ly  recruit,  but  find  it  difficult  to  do  other 
than  image  advertising  when  the  lead- 
time  is  so  long. 

In  Our  World  News,  “they  can  adver¬ 
tise  a  real  job  rather  than  just  their  com¬ 
mitment  to  hiring,”  Dreyfuss  added. 

But  its  positioning  as  a  national  vehicle 
has  brought  on  criticism  from  estab¬ 
lished  black  newspapers,  some  quite 
scathing. 

The  New  York  Amsterdam  News  char¬ 
acterized  it  in  a  July  1996  editorial  as  “a 
competing  paper  of  dubious  black  own¬ 
ership”  and  called  it  “an  effort  that  would 
essentially  undermine  and/or  attempt  to 
destroy  the  black  press.” 

Dorothy  Leavill,  president  of  the 
National  Newspaper  Publishers  Associa¬ 
tion,  also  scoffed. 

“I  really  see  this  as  another  attempt  to 
take  funds  away  from  African-American 
newspapers,”  she  said,  because  advertis- 
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ers  may  buy  with  Our  World  News  and 
think  they  won’t  need  to  buy  with  oth¬ 
ers. 

She  also  questions  why  there  is  inter¬ 
est  in  a  publication  that  delayed  its 
launch  several  times  and  has  yet  to  print 
a  single  page. 

“Frankly,  I’m  really  tired  of  the  subject. 
We’ve  heard  about  it  since  1995,”  she 
said. 

Miller  said  he  chooses  not  to  respond 
to  the  criticism. 

“We  have  sought  to  be  respectful  of 
the  interests  of  the  black  press,  and  all  of 
us  have  a  debt  of  sorts  to  those  who  have 
been  out  there,”  he  said.  “We  are  in  no 
way  seeking  to  displace  or  replace  any¬ 
one.” 

“I  do  not  see  us  in  competition  with 
other  local  publications  because  they  do 
a  fine  job  in  covering  local  issues,”  Miller 
said.  “We  think  it’s  probably  more  com¬ 
plementary  than  competitive.” 


Shop  Talk 

Continued  from  page  48 

Oddly,  the  students  enjoyed  the  “Kids 
Section”  of  the  newspapers,  especially' 
when  children  drew  pictures  or  wrote 
stories. 

“Great  idea,”  “fun  to  see  the  kids’ 
work,”  and  “wonderful  way  to  get  stu¬ 
dents  involved  in  the  conununity”  were 
some  of  their  comments. 

They  also  appreciated  the  comics,  pre¬ 
ferring  “Dilbert”  and  “Mother  Goose  and 
Grimm.” 

Surprisingly,  while  they  did  not  live  in 
the  community  served  by  the  newspaper 
they  critiqued  and  often  admitted  they 
did  not  understand  some  of  the  stories, 
they  appreciated  the  in-depth,  local  cov¬ 
erage  given  by  many  papers,  especially 
the  smaller  ones. 

One  section  of  the  newspapers  that 
many  students  focused  on  was  business. 
They  found  the  topics  dull  and  the  writ¬ 
ing  lackluster.  They  found  many  newspa¬ 
pers  filling  their  business  sections  with 
wire  stories. 

What  were  they  looking  for?  “Business 
stories  should  relate  to  the  average  read¬ 
er,”  one  student  wrote. 

A  story  in  the  Star-Ledger  about  three 
high  school  buddies  who  set  up  a  busi¬ 
ness  online  intrigued  another  .student. 

In  spite  of  the  criticisms  of  their  news¬ 
papers,  there  was  some  good  news. 
When  I  asked  if  when  they  graduated 
they  would  take  a  job  that  paid  $35,000 
a  year  but  not  in  journalism  or  one  that 
paid  $18,000  to  work  long  hours  at  a 
small  newspaper  or  television  station, 
more  than  50%  opted  for  the  news  job. 
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FEATURES  AVAILABLE 


ANTIQUES 


AnHque  Talk-The  “Calvin  &  Hobbes”  of 
wkly  antique  columns.  Wayne  Mattox, 
(203)  263-2431 .  vmvw.antiquetalk.com. 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http://vrww.time-data.com 
e-nrail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


ENTERTAINMENT 


“HOLLYWOOD-BEHIND-THE-SCENES” 
by  award-winning  columnist.  Gossip, 
news,  pictures  in  hot  format.  Camera- 
ready.  Competitive  rates.  Weekly. 

L.A.  Features  Syndicate  800-959-9977 


POLITICAL  CARTOONS 

Political  Cartoons  with  a  LOCAL 
ANGLE.  Created  for  your  community  & 
your  readership.  (800)  778-7815. 


PUZZLES 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


Editor  &  Publisher:  The  communication  link 

of  the  newspaper  industry  every  week  since  1884. 


RELIGION  NEWS 

FOR  AN  estoblished  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


DISTRIBUTION  BUSINESS  FOR  SALE 
Steady  growth  since  its  inception  in 
1982,  located  in  the  Southwest.  News¬ 
papers,  magazines,  1-800  calls  and 
ma  il  fulfillment.  $330,000.  The 
Newman  Agency,  (505)  843-7788. 


NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 


ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSCXIIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  *  Appraisals  *  Brokers 
(561)368-4352 
123NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)540-0636 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  S^ton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger- SWest/West,  (505) 
524-0122 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-01 70. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


NEWSPAPER  BROKERS 


Mil 


Bolitho-Cribb  Report:  http://www.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners. 
Bank  Tax,  Stock,  Assets 


EstaW/s/Md  In  1923 
1  Annette  Park  Drive,  Bozeman, 
JohnT.  Cribb  MT  59715  e-mail;  icribbOlnit.nat 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
A  Appraisal 

406-586-6621 

Fax  406-586-6774 


NEWSPAPER  BROKERS 


MICHAEL  D,  LINDSEY 
Experienced  --  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-  Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

Your  broker  (or  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fax  (214)  369-6496 


Restructuring  &  Reorganization 
Cash  out.  Merger/ Acquisition. 
Joint  Venture.  Capitalization. 
JMPC.  Est.  1983,  (614)  889-9747. 


NEWSPAPERS  FOR  SALE 


NO  CHARGE:  List  of  newspapers  for 
sale.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703,  (51 2)  476-3950. 


ONE  OF  A  KIND! 

County  Seat  Arkansas  weekly  in  scenic 
area.  Very  profitable.  No  competition. 
Gross  revenue  $280,000.  Newspapers 
and  community  growing  in  exciting 
market.  Terms.  Rickenbacher  Media, 
(214)  265-9300. 


SOLID  Unopposed  Kansas  weekly  in 
excellent  growing  town.  Owner  has 
other  interests.  Paper  has  great  poten¬ 
tial  for  a  full-time  publisher,  and  with 
new  community  growth.  Gross  sales 
$200,000.  Terms.  Rickenbacher 
Media,  (214)  265-9300. 


/  never  had  a  piece  of  toast  Part¬ 
icularly  Iona  ana  wide  But  fell  upon 
the  sandea  floor  And  always  on  the 
buttered  side 

James  Payn 


NEWSPAPERS  FOR  SALE 


TWO  ADJACENT  V/EEKUES  with  com- 
bined  paid  circulation  5,000, 
$750,000  gross,  fast  growing  Califor¬ 
nia  location.  Selling  below  gross. 

MOM  'N  POPS  -  Several  grossing  up 
to  $400,000.  All  seller  financed. 

TWO  AG  JOURNALS  -  grossing 
$51 0,000  with  28%  cash  flow. 

David  Gauger,  Gauger  Media  Service, 
Inc.,  P.O.  Box  627,  Raymond,  WA 
98577.  (360)  942-3560. 


UTAH  -  Established  Weekly  Com¬ 
munity  Newspaper  in  strong  market 
area,  grossing  $250,000  annually, 
good  potential  for  growth  with  rea¬ 
sonable  marketing  effort,  call  John  at  1 
(800)  574-0004  or  send  inquiries  to 
P.O.  Box  267,  Bountiful,  UT  84010. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  vrelcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


NEWSPAPER  BROKERS 


"2m/  Generation  Newspaper  Broker" 
Experkn^  •  Professional 

BoUtho  -  Taylor 
Media  Service 
(405)  421-9600 

Dailies  •  Weeklies 
Indivutuals  eGroups 
I  Thomas  a  Bomtio  nSS.Bni>lwiya/Ua.OK  74S20 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  CaHbom  -  CK  Optical 
(310)  372-0372. 


MAILROOM 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


HARRIS  VI 5D  22-3/4”  units,  HARRIS 
JF-25  folders,  BALDWIN  105  stackers, 
BUTLER  infeed,  5-unit  COLOR  KING 
heatset  press  with  KJ6  folder  ($70K). 

Call  Grafica  Worldwide 
(91 4)  761  -6360  Fax  (91 4)  761  -0597 


1989  HARRIS  VI 5D  21.5'  cutoff  press 
with  JF25B  folder,  brush  dampening, 
oil  bath,  running  circ.  register,  sidelay, 
Martin  splicers,  Count-O-Veyer,  run¬ 
ning  daily  in  Oklahoma,  complete  with 
all  8  units  or  may  sell  as  a  5,  6  or  7 
unit  press,  (913)  362-01 19. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


QuaMy  ttuc  makes  an  Impression  wortdwMe 

'*X  Select  from: 

(  ^  ^  Comploto  Proeeos 

\J  O  Additions  to  Existine  Prossos 

◦  ^<olor  SaWlttos 
”\  rn  O  4-Hi  Arranoomonts 
O  Stackod  Units 
k  □  Intogral  Roll  Stand  Units 
0  Half  and  Ou»tar  FoWars 
I  \  O  Cutoff:  20"  -  2^W  ■  2T  -  22%’ 

^  O  1 8,500  to  30,000  IPH 
SALES  -  SERVICE  -  PARTS  A  I VA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSS 


FOR  SALE:  12-unit  Goss  Suburban 
press  with  two  folders,  o  Suburban 
991  and  Urbanite  763  with  second 
former.  Nine  units  are  1000  series, 
three  are  900  series.  Two  suburban 
reelstands.  Both  folders  hove  on-line 
tape  delivery  quarterfolders, 
Accumeter  gluer.  Console  with 
pneumatics,  two-highs  converted  to 
belt  drive.  Call  for  more  information 
(91 6)  774-7945  or  (61 9)  451  -6200. 


2  UNIT  GOSS  METRO  22  3/4'  c.o. 
Available  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4' 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

1  folder,  baloon,  and  Engle-bars 
Harris  1650,  22  3/4"  c.o. 

Northeast  Industries  (800)  821-6257 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

■Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
V15A  VI 5D  or  845,  KING  Process 
Color  or  Doily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)  362-8888 
Fox:  (913)  362-8901 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (8(X))  356-4886  or 
Fax  (816)  887-2762. 


WANTED:  Presses  -  Inserters 
Coll'  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  irre. 

(770)  428-5817  Fax  (770)  590-7267 


Call  us  about  our  low 
contract  rates! 
(212)  675-4380  ext.  170 


INDUSTRY  SERVICES 

CIRCULATION  CONSULTANTS 

CIRCULATION  SERVICES 

.lOHN  A.  BURKE 
Advisor/Catalyst 

Marketing  Sirategies/Employee  Trainirtg 
NY  •  NJ  •  PA 

Call/Fax  (516)  588-2735 

CIRCULATION  2000  INC.  j 

Outside  Crew  Sales,  Turn-Key  1 

Alternative  Start  Pressure  i 

Storefronts  &  Seminars  i 

(800)  798-5667  j 

E-mail:  CIRC2000@aol.com  1 

CIRCULATION  SERVICES 

CIRCULATION  DEVELOPMENT  XtUTH  \ 
Ccxnplaint  free  telemarketing  w/quality  i 
subscription  sales  and  guaranteed  col-  • 
lections.  Nationwide.  (800)  844-3581  ■ 

17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 

(800)  247-2338 

_ _ _  _ _  _ _  : 

BLENKARN 

Your  Telemarketing  Partner 

JEFF  BLENKARN  (616)  458-661 1 

CIRCULATION  IS  SPEaRUM'S  j 

BUSINESS  -  CALL  DOLX3  REESE  1 

(800)  972-6778  I 

Reach  the  Best  and  the  Brightest  Newspaper  PfofesSiqrtalSs, 


Newspaper 


A  Special  Editonal  Sectibirn^ugu^  23 

EdfT*  will  he  running  on  a  monthly  basis  recruitment  features 
highlighting  various  issue  that  affect  newspaper  personnel  and 
managers.  If  you  need  additional  information  about  placing  an 
ad  in  this  section,  please  call  Shawn  Olson,  Classified  Manager, 
(212)  675-4380,  ext.  170 

August  23  (Recruitment  Issue)  ♦  September  20 
♦  October  25  ♦  November  22  ♦  December  20 


CIRCULATION  SERVICES 


HEADUNE  PROMOTIONS  INC. 
Telemarketing  Programs 
Designed  to  respond  to  your  needs. 
Dennis  McQuillan  |8(X))  260-9823 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

We  Deliver  More  Homes  to 
Your  Newspaper” 
Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http:/ /www.fakebrains.com/  scout. 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATKDNS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


MARKH  RESEARCH 


QUALITY  Advertising,  Editorial,  Circula¬ 
tion  projects  with  training!  Professional 
&  experienced.  Let  us  bid  your  next 
project.  Call  Today. 

Market  Index,  Inc.  (913)  696-0909 


A  computer  will  do  what  you  tell  it  to 
do,  but  that  may  be  different  from 
what  you  had  in  mind. 

Joseph  Weizenboum 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRIOL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  nrotors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
dervrays?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
AIL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACJKDN! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
CaU  (212)  675-4380 
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HELP  WANTED 

ADMINISTRATIVE 


PUBLISHER  -  Are  you  a  publisher  seek¬ 
ing  on  opportunity  for  career  growth? 
Community  Medio  Group  is  now  accep¬ 
ting  applications  for  Publishing  posi¬ 
tions  at  recent  and  pending  newspaper 
acquisitions  in  the  east  and  midwest.  If 
you  are  entrepreneurial,  aggressive, 
and  hove  a  solid  track  record,  this  may  be 
the  opportunity  of  your  career  to  join  a 
premiere  publishing  organization.  If 
you  wish  to  be  a  part  at  an  incredibly 
exciting  and  rapidly  expanding  group, 
send  your  resume,  including  earnings 
history  to  Joan  R.  Williams,  executive 
vice  president,  Cammunity  Media 
Group,  Box  10,  West  Frankfort,  IL 
62896  or  fax  to  (61 8)  932-3848. 


PUBLISHER:  Zone  4,  group-owned,  5K 
daily  with  weeklies,  2M  gross.  Appli¬ 
cants  should  have  prior  publisher  back¬ 
ground  with  strong  priors  in  selling, 
marketing,  community  involvement. 
Web  printing  knowledge  helpful. 
Turnaround  job.  Competitive  salary, 
bonus,  car  allowance,  health  insur¬ 
ance,  401  (k),  equity  plan.  Send  confi¬ 
dential  cover  letter,  resume,  salary  his¬ 
tory  by  fax  to  Republic  Newspapers 
(423)  675-0675. 


PUBUSHER 

We're  searching  for  a  unique  individ¬ 
ual  to  publish  an  1 1 ,500  paid  tri¬ 
weekly  located  in  Roseville,  California 
near  Sacramento.  Responsibilities  also 
include  three  weekly  newspapers. 
You're  looking  for  a  company  that  will 
appreciate  your  ‘Vinning”  experience 
and  proven  abilities.  We're  a  pri¬ 
vately-owned,  growing  community 
newspaper  and  shopper  company, 
operating  60  publications  in  the 
Midwest  and  Western  U.S.  You're  a 
charismatic  leader,  with  the  ability  to 
provide  hands-on  “coaching”  style  of 
leadership  to  a  talented  staff.  We're 
people-oriented  and  reward  high 
achievers.  You're  a  sales  and  market¬ 
ing  hatshot,  with  suburban  newspaper 
experience,  ready  for  a  new  challenge. 
Salary  plus  annual  bonus  potential  in 
$70's.  Company  car,  profit  sharing 
and  strong  benefits  program.  Send 
resume,  with  pay  history  and 
references  to  General  Manager,  Brehm 
Communications  Inc,  P.O.  Box  28429, 
San  Diego,  CA  921 98. 

ADVERTISING 


ADVERTISING  DIREQOR 
Family-owned  daily  newspaper  in  the 
Pacific  Northwest  is  seeking  an 
enthusiastic  and  results-oriented  person 
to  lead  the  advertising  staff.  We're 
looking  for  a  team  player  who  has 
excellent  organizational  skills,  can 
motivate  a  veteran  staff,  and  bring  a 
new  spark  to  our  management  team. 
Competitive  compensation  and  benefits 
package.  Send  resume  and  salary 
requirements  to:  Rufus  Woods,  editor, 
P.O.  Box  1511,  Wenatchee,  WA 
98807-1511. 


SALES  MANAGER  for  growing 
15,000-circulation  daily.  Send  letter  to 
Publisher,  Palo  Alto  Daily  News,  329 
Alma  Street,  Palo  Alto,  CA  94301 . 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 
Rockingham  County  Newspapers,  tops 
among  New  England's  “quality”  weekly 
groups,  seeks  ad  director  due  to  career 
advancement.  Natural  leadership,  peo¬ 
ple  skills,  and  care  for  customers  and 
co-workers  must  be  there  along  with 
ability  to  create  effective  programs  for 
small  advertisers,  negotiate  with 
majors,  and  wark  hands-an  with 
accounts  in  the  field.  Department's  top 
priority  is  to  gain  new  business;  eight 
experienced  sales  reps  on  total  com¬ 
mission  and  strong  circulation  are 
there  if  you  possess  the  personality, 
drive  and  know-how  to  build  a  team 
and  build  the  business.  Complexities  of 
multi-title  operation  and  central  plant 
require  analytical  skills  and  ability  to 
handle  administrative  detail.  In  the  past 
decades,  two  of  our  ad  directors  have 
gone  to  become  daily  newspaper  pub¬ 
lishers;  show  us  what  talents  you 
possess.  Resumes  only  to  John  Tabor, 
publisher,  P.O.  Box  250,  Exeter,  NH 
03833.  FAX:  (603)  773-2308. 


ADVERTISING  DIRECTOR:  Richner 
Communications,  an  award-winning 
group  of  paid  community  newspapers 
and  TMC  shopping  guides  in  affluent 
Long  Island,  NY  market  seeks  a 
growth-oriented  professional  to 
coordinate  our  sales  management 
team.  You  will  work  closely  with  the 
publisher  and  lead  a  team  of  30-I- 
managers  and  account  execs  responsi¬ 
ble  for  all  display,  FSI  and  classified 
sales. 

Your  experience  should  include  staff 
development  and  training,  major 
accounts  management,  and  innovating 
strategies  for  growth  in  a  competitive 
market.  Experience  launching  new 
publications  a  plus.  Excellent  com¬ 
pensation  package  including  401  (k) 
and  health  plans. 

Send  resume,  salary  history  to:  Richner 
Communications,  379  Central  Ave., 
Lawrence,  NY  11559;  Fax  (516)  569- 
4942,  Attn:  Louise. 


ADVERTISING  DIRECTOR  sought  to 
lead  graup  of  three  dailies  and  five 
weeklies  in  upstate  New  York.  The 
ideal  candidate  will  be  a  strong  leader 
with  skills  in  planning,  sales  and 
motivation.  We  are  a  new  company 
with  exciting  opportunities.  Please  send 
resume  to  Mark  Francis,  publisher. 
Greater  Niagara  Newspapers,  MPO 
549,  Niagara  Falls,  NY  14302-0549 
or  fax  to  (716)  286-3913. 


GOOD  NEWSPAPER  needs  a  good 
leader.  General  manager/ad  manager 
sought  by  progressive  county  seat 
weekly  newspaper  and  shopper.  New 
building,  modern  equipment.  Excellent 
opportunity  for  sales  person  to  make 
move  to  management.  Send  resume  to 
Hirt  Publishing  Company,  P.O.  Box 
1 49,  Mount  Gilead,  OH  43338. 


When  you  hove  got  on  elephant  by  the 
hind  legs  and  he  is  trying  to  run  away, 
it  is  best  to  let  him  run. 

Abraham  Lincoln 


_ ADVERTISING _ 

ADVERTISING  MANAGER 

Small  market  daily  newspaper  in  Zone 
5  is  seeking  an  aggressive,  hands-on 
sales  manager  to  lead  a  staff  of  five  in 
developing  the  potential  Classified  and 
Retail  revenue  that  we  know  is  out 
there.  Successful  candidate  will  hove  pro¬ 
ven  sales  and  managerial  experience, 
be  highly  motivated  and  results  arien- 
tated.  This  position  reports  directly  to 
the  publisher  and  is  part  of  a  solid 
management  team.  We  offer  a  com¬ 
petitive  compensation  package  with  an 
excellent  benefit  program  including 
profit  sharing,  401  (k),  dental  and 
medical  plans.  Our  operation  is  part  of 
a  growing,  owned  media  company 
with  an  opportunity  for  advancement. 
Send  resume  including  compensation 
history  in  strict  confidence  to  Box 
08234,  Editor  &  Publisher. 


ADVERTISING  SALES:  Join  growing 
58-year  old  Keister-Williams.  Work 
with  publishers  and  ad  managers  at 
your  own  “no  hassle”  pace.  You'll  be 
teamed  with  tele-sales  or  hired  to  sell 
new  church  page  and  renew  present 
pages.  Head  special  effort  in  Ml,  IL,  IN, 
OH,  and  PA.  Some  travel.  Resume  to 
Box  8005,  Charlottesville,  VA  22906. 


CLASSIFIED  ADVERTISING  MANAGER 
Leading  trade  magazine  is  looking  for 
a  Classified  Sales  Manager  with  4  to  5 
years  sales  management  experience  in 
a  magazine  or  newspaper  environ¬ 
ment.  Must  be  ready  to  grow  the  busi¬ 
ness  in  print  and  on  the  Web.  Highly 
organized  self-starter  with  excellent 
written/personal  communication  skills. 
PC  and  Internet  literacy  is  required.  If 
you  are  a  leader  and  ready  to  inspire 
and  grow  the  business,  reply  to  Mike 
Dardano,  VP/Sales,  Editor  &  Pub¬ 
lisher,  1 1  W  1 9th  Street,  New  York, 
NY  1 001 1 .  No  phone  calls,  please. 


GENERAL  SALES  MANAGER 
Little  Nickel  Classifieds  is  Washington 
States  largest  free  distribution  shopper 
with  10  printed  zones  and  an  Internet 
zone  with  over  340,000  papers  dis¬ 
tributed  each  week.  We  are  looking  for 
a  manager  to  oversee  the  operation  of 
6  sales  offices  with  a  total  of  over  40 
marketing  representatives. 
Responsibilities  include  budgeting, 
training  and  promotion.  Minimum  five 
years  experience  as  a  retail  or  sales 
manager  in  the  print  industry.  We  pro¬ 
vide  a  complete  benefits  package  with 
personal  growth  and  advancement. 
Please  send  your  resume  and  salary 
history  to:  President/General  Man¬ 
ager,  3701  148th  St.,  SW,  Lynnwood, 
WA  98037.  Our  main  office  is  located 
20  miles  north  of  Seattle. 


RETAIL  ADVERTISING  MANAGER 
Midwest  60,000  daily  seeks  an 
aggressive,  team-oriented  manager 
who  is  ready  to  take  on  the  leadership 
role  in  helping  a  sales  force  of  over 
20.  Must  be  computer  literate  and 
results-oriented.  If  you  have  a  praven 
track  record  and  are  interested,  please 
send  a  resume  and  salary  history  confi¬ 
dentially  ta:  GOOD  NEWS,  Alpine 
Centre,  Suite  245  N,  2435  Kimberly 
Rd.,  Bettendorf,  lA  52722,  Tel:  (319) 
359-4877,  Fax:  (319)  359-8539. 


_ ADVERTISING _ 

CORPORATE  CLASSIFIED 

DEVELOPMENT  DIREQOR 

St.  Louis-based  Pulitzer  Community 
Newspapers,  Inc.  seeks  to  odd  a  know¬ 
ledgeable  classified  professional  to  its 
corporate  staff.  The  ideal  candidate 
will  hove  an  accomplished  background 
at  running  classified  sales  at  newspa¬ 
pers  of  various  sizes.  As  a  member  of 
our  corporate  marketing  support  staff, 
you'll  advise  our  newspapers  on  sales 
strategies,  promatians,  rating, 
customer  service,  classified  niche  and 
new  media  products,  and  sales  staff 
training,  deployment  and  compensa¬ 
tion.  You  need  experience  that  includes 
selling  Real  Estate,  Auto,  Help  Wanted, 
Legals,  and  Transient  ads.  Vife're  look¬ 
ing  for  someone  with  a  complete 
understanding  of  the  fundamentals,  as 
well  as  a  track  record  of  taking 
innovative  approaches  to  unique  prob¬ 
lems.  Knowledge  of  telephone  system 
technology  and  classified  front-end 
systems  is  also  essential. 

This  is  a  great  opportunity  to  join  one 
of  America's  leading  media  com¬ 
panies.  PCN,  a  division  of  Pulitzer  Pub¬ 
lishing  Company,  has  16  newspapers 
in  fine  markets,  such  as  Provo,  UT, 
Napa,  CA,  Flagstaff,  AZ,  DeKalb,  IL 
and  Santa  Maria,  CA.  For  considera¬ 
tion,  forward  yaur  resume  and  salary 
requirements  to  Dan  Cotter,  VP  Market¬ 
ing,  Pulitzer  Cammunity  Newspapers, 
7701  Forsyth,  Suite  1000,  Clayton, 
MO  63105.  Fax  to:  (314)  340-3145. 

Equal  Opportunity  Employer 

RETAIL  ADVERTISING  MANAGER 

Opportunity  For  energetic  and 
aggressive  leader  to  manage  retail 
department  at  270,000+  daily  and 
360,000  Sunday  newspaper  in 
Upstate  New  York.  Responsibilities 
include  the  progressive  leadership  and 
motivation  of  commission  salespeople 
and  support  staff,  development  of 
incentive  programs,  goal  setting  and 
account  presentations.  Successful  his¬ 
tory  of  increasing  ad  revenue  and  new 
business,  initiating  creative  sales 
strategies  and  building  account  rela¬ 
tions  are  essential.  Electronic  media 
sales  experience  and  PC  proficiency 
preferred.  Respond  with  letter  of 
introduction,  resume  and  salary  history 
to:  Scott  Brooks,  advertising  director. 

The  Buffalo  News,  P.O.  Box  100,  Buf¬ 
falo,  NY  14240,  Fax:  (716)  854-3169. 


_ CIRCULATION _ 

HOME  DELIVERY  SALES  MANAGER 
The  Record,  with  growing  circulation  of 
55,000  daily  and  68,000  Sunday,  is 
searching  For  an  aggressive/creative 
sales-oriented  circulation  pro  to  lead 
telemarketing,  carrier  and  NIE  sales. 
The  Record  is  a  regional  newspaper 
serving  the  San  Joaquin  and  Calaveras 
counties  of  north  central  California. 
We  offer  a  strong  salary,  incentive  and 
benefit  package.  Please  fax  resume, 
salary  history  and  cover  letter  to:  Dave 
Williams,  (209)  546-8310. 


FAX  your  ad  to 
212  ^929  ♦1259 
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_ CIRCULATION _ 

AUDIENCE  SALES  MANAGER 
LA  CROSSE  TRIBUNE 
La  Crosse,  Wisconsin 

The  La  Crosse  Tribune,  in  scenic  La 
Crosse,  Wisconsin,  is  lookina  for  on 
experienced  circulation  soles  leoder  to 
grow  not  only  audience  numbers  but 
also  our  understonding  of  our 
audience. 

This  position  will  be  directly  responsi¬ 
ble  for  audience  sales  and  supervise 
the  further  development  of  relevant 
audience  service. 

We're  looking  for  someone  who  is 
creative,  motivated  and  motivating  and 
can  champion  targeted  sales  while 
maintaining  WAC  groNvth. 

In  addition,  this  person  will  work 
closely  with  the  editor  on  content  ond 
value  as  well  as  sales  and  promotions. 
We  hove  the  organization  and  means 
to  accelerate  targeted  marketing  vrith  a 
household  demographic  database, 
new  distribution  center  and  a  man¬ 
agement  team  that  prides  itself  on 
developing  content  and  service  that  is 
relevant. 

Send  resume  (with  highlights  of 
accomplishments),  references  and  a  con¬ 
cise  but  thorough  summary  of  how  you 
would  address  me  challen^s  of  circula¬ 
tion  sales  arKi  service  in  the  next  five 
years  to: 

Meribelh  Catania 
Human  Resources  Manager 
La  Crosse  Tribune 
401  North  Third  Street 
La  Crosse,  Wl  54601 

Xication  Deadline: 

,  August  1 5,  1 997 


CIRCULATION  DIREaOR 
Immediate  assignment  for  on  experi¬ 
enced  circulator  for  a  36,000  daily, 
42,000  Sunday  newspaper  located  in 
central  Ohio.  Candidate  must  hove  pra- 
ven  ability  at  achieving  volume  growth, 
revenue  and  expense  budgets.  Suc¬ 
cessful  leadership  in  customer  service, 
home  delivery  and  marketing  of  the 
daily  newspaper  a  must.  Strong  com¬ 
munication  skills  and  coa(^ing/ 
training  experience  a  must.  Candidate 
must  have  management  experience  at 
a  comparable  or  larger  7-day  news¬ 
paper.  We  are  part  of  a  well-known 
newspaper  group  who  offers  a  salary 
and  bonus  commensurate  with  your 
experience.  In  addition,  we  offer  a 
401  |k),  health,  dental,  life,  long  term  dis¬ 
ability  and  other  benefits.  Our  com¬ 
munity  is  nationally  ranked  among  the 
most  affordable  places  to  live  in  the 
U.S.  If  you  are  ready  for  a  new 
challenge,  then  submit  your  resume 
and  salary  history  to: 

Nick  Monico/Publisher 
News  Journal 

70  W.  4th  Street,  P.O.  Box  25 
Mansfield,  OH  44901 
FAX:  (419)  522-5877 


SEND  E&P  BOX  REPUES  TO: 

Editor  6?  Publisher 

Classified  Ad  Dept. 

1 1  West  19th  St. 
New  York,  NY  10011 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 
The  Athens  Bonner-Herald/Daily  News 
located  in  Athens,  GA  seeks  a  highly 
motivated,  hands-on  irKlividual  to  (rad 
and  manage  its  circulation  department 
in  this  growing  university  area.  Must 
have  proven  strengths  in  service,  pro¬ 
motions,  and  strong  people  skills.  Col¬ 
lege  education  or  equivalent  manage¬ 
ment  experience  required.  Send 
resume  and  references  to  Martha 
Thomas,  personnel  department,  Athens 
Banner-Herald/Daily  News,  P.O.  Box 
91 2,  Athens,  GA  30603,  e-mail  to: 
jwilson9athensnevrspapers.com. 

CIRCULATION  DIREQOR  needed  for 
West  Texas  41,000  daily  newspaper. 
Candidates  must  hove  hands-on,  run- 
domental,  basic  circulation  manage¬ 
ment  experience.  A  working  know¬ 
ledge  of  CJ's  CIS  and  a  warking 
understanding  of  database  utilization. 
College  degree  in  business  or  market¬ 
ing  preferrra  or  equivalent  experierKe 
required.  Send  resume  to:  Human 
Resources  Department,  P.O.  Box  30, 
Abilene,  TX  79604.  FAX:  (915)  672- 
8754.  E-mail:  rachealc9abinews.com. 


CIRCULATION  MANAGER 
Daily  Record,  Canon  City,  Colorado 
seek  experienced  manager  with  strong 
sales  orientation.  Evenings  Mon-Fri 
and  Saturday  morning  paper  under 
9,000  circulation.  FAX  resume  to  (71 9) 
275-1353:  Bob  Heisley,  general  man¬ 
ager,  Daily  Record,  201  S.  9th  Street, 
Canon  City,  CO  81212. 


CREW  SALES  MANAGERS 

The  Denver  Post  is  expanding  its  crew 
sales  efforts  in  the  Denver  metro  area. 

We're  looking  for  individuals  who  wish 
to  work  with  our  existing  crew  con¬ 
tractor  (CMI)  or  have  the  personnel 
and  experience  to  strike  out  on  their 
own. 

Denver  is  a  wonderful  place  to  live  and 
work! 

Great  order  offers  and  commissions! 

Call  for  an  interview:  Vem  Mallinen 
Circulation  Marketing  Director 
(303)  820-1900 


REGIONAL  ZONE 
CIRCULATION  MANAGER 
The  Blade,  Toledo,  OH,  has  an 
immediate  opening  for  a  Regional 
Zone  Manager  to  optimize  growth 
potential  in  its  state  area.  The  suc¬ 
cessful  candidate  will  supervise  seven 
district  managers  and  work  with  a 
network  of  independent  agents  and 
motor  routes  in  home  delivery  and 
single  copy  sales.  Qualified  candidates 
must  have  5+  years  management 
experience,  preferably  in  a  union 
environment,  and  be  a  sales/service 
leoder.  College  degree  preferred.  Very 
generous  salary  and  benefits.  Send 
cover  letter,  resume,  and  salary  require¬ 
ments  to:  Janelle  Author,  human 
resources  manager.  The  Blade,  541  N. 
Superior  St.,  Toledo,  OH  43660  by 
August  15,  1997.  EOE. 


_ CIRCULATION _ 

THE  MARSHFIELD  NEWS-HERALD,  a 
15,000  doily  newspaper  in  Central 
Wisconsin  is  seeking  a  Circulation 
Manager  to  lead  team  members  in 
maintaining  high  levels  of  customer 
service,  and  d^elop  a  broad-based 
sales  effort.  Specific  duties  include 
strategic  sales  (ranning  and  marketing, 
quality  circulation  sales  development; 
home  delivery  and  single  copy  sales; 
increasing  circulation  penetration; 
development  of  active  NIE  program; 
staff  motivation  and  training;  revenue 
development  and  expense  control; 
focus  on  customer  sotisroction  and  sub¬ 
scriber  retention;  assist  with  conversion 
to  new  circulation  computer  system; 
budget  planning  and  corporate 
reports;  ABC  auditing;  postal  regula¬ 
tions.  This  position  is  a  key  member  of 
our  management  tram,  which  provides 
leadership  for  the  Central  Wisconsin 
Strategic  Marketing  Group.  Complete 
benefit  package  available  including 
401  (k)  and  bonus  opportunities.  Please 
submit  resume  and  cover  letter  detail¬ 
ing  your  qualifications,  and  salary 
requirements,  in  confidence  to: 

Mr.  Randy  Graf/Group  Publisher 
Central  Wisconsin 
Strategic  Marketing  Group 
P.O.  Box  8090 

Wisconsin  Rapids,  Wl  54495-8090 


THE  TAMPA  TRIBUNE  has  an 
immediate  opening  for  a  Hawker 
Supervisor.  The  desired  candidate  will 
be  responsible  for  the  inception  of  the 
hawker  program.  An  individual  with 
prior  “hands-on”  and  management 
experience  relating  to  a  hawker  pro¬ 
gram  is  a  must.  We  offer  an  attractive 
salary,  bonus  and  benefit  package. 
Mail  or  fox  your  resume  and  cover  1^ 
ter  to:  Tampo  Tribune,  1103-E  N. 
22nd  St.,  Tampa,  FL  33605,  Attn:  Matt 
Monks,  Single  Copy  Manager,  FAX: 
(813)  248-5607.  EOE. 


EDITORIAL 


1 A  LAYOUT  EDITOR 
If  you  hove  good  design  skills  coupled 
with  strong  news  editing  credentials, 
we  hove  an  exciting  new  position  for 
you  at  The  Des  Moines  Register.  In  con¬ 
nection  with  its  move  to  pagination. 
The  Register  is  adding  a  1A  layout/ 
design  editor.  Working  under  the  daily 
supervision  of  the  news  editor,  you'll 
design  and  paginate  the  1A  cover. 
You'll  also  team  with  other  editors  in 
designing/paginating  some  inside 
pages  in  the  A  and  Metro  sections. 
Previous  paginotion  experience  is 
highly  preierrra,  as  is  Mac  experierKe. 
Digital  Technologies  pagination  expe¬ 
rierKe  is  a  plus.  If  you're  kitrigued  by 
the  opportunity  to  tap  your  breaking 
news  talents  and  your  page  design 
skills,  please  send  a  cover  letter, 
resume,  and  page  layout  samples  to 
Dennis  Ryerson,  editor,  P.O.  Box  957, 
Des  Moines,  lA  50304.  The  Register  is 
an  equal  opportunity  employer. 


_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR 
An  experiefKed  assistant  metro  editor 
is  sought  bv  the  Daily  Record,  a 
57,000  circulation  daily  published  in 
Morris  County,  NJ,  just  45  minutes 
from  New  York  City.  Candidates 
should  have  five  years  experierKe  as 
reporter,  three  os  an  editor  and  one  as 
a  supervisor.  Proven  record  of  commih 
ment  to  community  news,  sophisticated 
reporting  and  fine  writing  a  must. 
Reply  to  James  McGarvey,  assitant 
managing  editor.  Daily  Record,  800 
Jefferson  Rd.,  Porsippony,  NJ  07054. 


ASSOCIATE  EDITOR 
No.  2  position  at  a  fully  Mac- 
paginated  30,000  AM  in  Southeast. 
We've  won  multiple  awards  (or  design, 
photography  and  writing  but  are  look¬ 
ing  to  move  up  to  the  next  level.  Our 
news  staff  is  a  mix  of  veterans  and 
newcomers  with  a  mission  not  just  to 
report  the  news,  but  to  meet  it  halfway. 
Strong  writirrg/coaching  skills  a  must 
as  the  person  who  fills  this  slot  will 
share  editorial  writing  duties  with 
executive  editor  (irKluding  paginating 
the  editorial  page)  while  overseeing  con¬ 
tent  development  (or  the  entire  paper. 
Must  be  willing  to  be  visible  part  of  the 
community  and  bring  life  to  an 
editorial  page  that  has  grown  stale. 
Staff  includes  a  talented  artist/ 
cartoonist  just  waiting  (or  the  reins  to 
be  loosened  a  little  so  he  can  help 
tackle  locol  issues.  Excellent  salary  and 
benefits  package  to  match  your  years 
of  experience.  Reply  to  Box  08225, 
Editor  &  Publisher. 


ATTENTION  GRADUATES 
Entry-level  reporter,  capable  of  sound, 
award-winning  writing,  needed  for 
NC's  largest  weekly.  Will  need  to  hove 
some  combination  of:  hard  news 
(education  expertise  o  plus), 
investigative,  business,  features,  and/ 
or  have  photography  skills.  $15,000- 
$16,000.  Send  resume,  references, 
best  clips  to:  The  Alamance  News, 
P.O.  Box  431 ,  Groham,  NC  27253. 


BUSINESS  REPORTER  -  Enjoy  competi¬ 
tion?  Washington  Business  Journal 
needs  an  aggressive,  energetic 
reporter  to  beat  the  dailies  on  local 
business  news  in  the  Washington  DC 
area.  Send  resume,  clips  and  letter  to 
Kent  Hoover,  editor,  Washington  Busi¬ 
ness  Journal,  2000  14th  Street  North, 
Arlington,  VA  22201 . 


CITY  EDITOR 

Daily  1 5,000  circulation  in  the  heart  of 
Indian  Country.  Aggressive,  energetic 
individual  to  design  pom  layout,  give 
out  story  assignments,  direct  reporters, 
edit  copy  and  assist  in  managing 
newsroom  for  6-day  a  week  paper  in 
gorgeous  western  New  Mexico.  Send 
resume  to  City  Editor,  The  Independent, 
P.O.  Box  1210,  Gallup,  NM  87305. 


Attn:  Positions  Wanted  Advertisers 

For  quicker  placement,  you  con  Fox  your  Positions 
Wantea  ad  along  with  your  Visa/Mastercard  number 
and  expiration  date  to  (212)  929-1259. 
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CITY/METRO  EDITORS 
Southwest  Times  Record  -  Ft.  Smith,  AR 
Inland  Valley  Doily  Bulletin 
Ontario,  CA 

As  city  or  metro  editor,  you  will  lead  a 
team  of  assistant  city  editors,  reporters, 
columnists  and  clerks  in  cavering  news 
for  multiple  city  markets  and  neighbor¬ 
ing  counties.  Will  coordinate  with 
managing  and  section  editors  in  mak¬ 
ing  daily  assignments  and  designing 
and  executing  special  projects.  Will 
work  closely  with  copy/design  desk  to 
meet  production  deadlines  and  create 
compelling  presentations.  Conduct 
daily  meetings  with  reporters,  arrange 
and  lead  training  programs  and  is  a 
key  player  in  hiring,  evaluation  and 
staff  decisions. 

Candidates  should  hove  3-d  years 
newsroom  management  experience,  a 
degree  in  journalism  or  related  area 
and  be  able  to  demonstrate  superior 
editing  skills. 

These  newspapers  are  members  of  the 
Donrey  Media  Group.  Donrey  is  a  sta¬ 
ble,  national  multi-media  company 
with  administrative  offices  in  Fort 
Smith,  AR.  We  offer  an  excellent  cor¬ 
porate  benefits  package  which  includes 
medical,  dental  and  life  insurance, 
retirement  and  savings  plans  and  much 
mare. 

Final  candidate  will  be  required  to  take 
a  drug  test.  Mail  resume,  references 
and  salary  history  to: 

Jodie  Long 

Monoger/Recruiting  and  Placement 
Donrey  Media  Group 
P.O.Box  17017 
Fort  Smith,  AR  7291 7-701 7 
FAX:  (501)785-9467 
EOE  M/F/H 


COPS/CITY  Reporter  for  2X  weekly. 
Need  someone  who  can  hustle.  Recent 
grads  considered.  Send  clips/resume 
to  Osceola  News-Gazette,  P.O.  Box 
422068,  Kissimmee,  FL  34742.  E-mail: 
OsceolaNG@aol.com.  FAX:  (407) 
933-6856. 
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COPY  EDITOR 
POUCE/COPS  REPORTER 

THE  PADUCAH  SUN,  a  30,000  morn¬ 
ing  daily  in  western  Kentucky's  lakes 
and  outdoor  recreation  region,  has  two 
openings:  a  copy  editor/paginator 
and  a  fX)lice/courts  reporter.  The  Sun 
is  the  Hagship  of  the  14-paper  Paxton 
Media  Group.  We  need  a  copy  editor 
to  function  as  interim  night  city  editor 
working  with  our  reporters,  before 
ultimately  moving  to  the  copy  desk.  We 
need  a  high-energy,  enthusiastic, 
aggressive  police  and  courts  reporter 
v^o  likes  to  find  news  where  others 
can't  and  who  pitches  in  for  GA  needs. 
Our  core  staff  of  seasoned  reporters 
will  welcome  a  hard  worker.  Send  let¬ 
ter,  resume,  clips  to  Executive  Editor, 
Paducah  Sun,  P.O.  Box  2300, 
Paducah,  KY  42002-2300.  The 
Paducah  Sun  is  an  Equal  Opportunity 
Employer. 


COPY  DESK  DESIGNER 
An  award-winning  Ohio  mid-sized 
AM  daily  seeks  person  with  flair  for 
headlines,  an  eye  for  spotting  errors  in 
stories,  and  catching  incorrect  nuances 
in  copy.  Emphasis  will  be  designing/ 
paginating  special  sections,  daily  qual¬ 
ity  control  of  pages,  ensuring  night 
deadlines  met,  editing/paginating  wire 
pages.  QuarkXPress  and  online  expe¬ 
rience  expected.  Send  heodline,  edit¬ 
ing,  design  samples  to  Karen  Jantzi, 
night  charge  editor.  The  Lima  News, 
P.O.  Box  690,  Lima,  OH  45802-0690. 

COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  ward 
person,  a  style  enforcer,  someone  who 
cares  about  editing,  who  can  write 
good,  punchy  headlines  and  make 
deadlines  every  night.  Resume,  clips  to 
Box  0821 7,  Ecfitor  &  Publisher. 


COPY  EDITOR 
REPORTERS 

Experienced  copy  editor  and  business/ 
technology  reporters  sought  for  grow¬ 
ing  suburbon  newspaper  group  in 
Washington,  DC  metro  area.  Sub¬ 
sidiary  of  the  Washington  Post.  QuarkX¬ 
Press  knowledge  helpful  for  copy  editor 
position.  Reporters  with  related  experi¬ 
ence  desired.  Contact  Miranda  S. 
Spivack,  deputy  editor.  Gazette  News¬ 
papers,  12(X)  Quince  Orchard  Blvd., 
Gaithersburg,  MD  20878  or  fax  to 
(301 )  670-71 83.  EOE.  No  phone  calls. 


COPY  EDITORS 

The  (Bergen)  Evening  Record,  located 
in  Zone  #2,  is  accepting  resumes  far 
full-time,  part-time,  and  per  diem  copy 
editors.  Must  have  3-4  years  of  daily 
newspaper  copy  editing  experience 
and  be  well-versed  in  grammar,  AP 
style,  and  headline  writing.  EEO.  Send 
cover  letter,  clips  and  resumes  to: 

THE  RECORD 
Attn:  Helen  Moore-D.C. 

1 50  River  St.,  Hackensack,  NJ  07601 


CORRESPONDENTS  (Freelance) 
STATE  &  LOCAL  GOVERNMENT 
Freelance  correspondents  sought  in 
Zones  7-9  for  regional  trade  magazine 
focusing  on  state  and  local  government 
operations  and  policies.  Must  have  an 
eye  for  unique  feature  stories  that  pro¬ 
vide  senior  government  officials  with 
practical  information.  Weekly  or  daily 
government  reporting  experience  pre¬ 
ferred,  but  will  consider  recent  gradu¬ 
ates  with  solid  clips.  Pay  by  article/ 
assignment.  Send/fax  resume, 
references,  3  best  clips  to:  Editor,  CSI, 
1005  12lh  St.,  Suite  H,  Sacramento, 
CA  95814.  Fax:  (916)  442-5963. 


EDITORIAL 


DESIGN/COPY  EDITOR 
This  job  with  the  Bismarck  Tribune  is  a 
dream  for  a  designer  with  the  soul  of  a 
journalist.  We  offer  the  opportunity  to 
design  features  and  hard  news  fronts. 
Also,  the  chance  to  edit  and  design  our 
quarterly  magazines  awaits  the  suc¬ 
cessful  candidate.  Our  full-color  poges 
are  Mac-produced.  If  interested,  please 
send  resume  and  clips  to  Libby  Simes, 
HR  Manager,  The  Bismarck  Tribune, 
P.O.  Box  1498,  Bismarck,  ND  58502. 


EDITOR  NEEDED;  ours  is  retiring.  Com¬ 
munity  involvement  a  must  as  well  as 
recent  experience  and  strong  belief  in 
community  journalism.  We  need  a 
leader  for  our  award-winning  news 
team  that  produces  a  6-day  daily,  3 
weeklies,  our  own  Web  site  and 
audiotext  services.  Please  send  resume 
to  Publisher,  The  Daily  Courier,  P.O. 
Box  312,  Prescott,  AZ  86302. 


EDITOR  for  weekly  paper  in  Mid¬ 
dletown,  DE,  4,000  circulation,  must 
enjoy  small  town  living  and  working  in 
a  small  office.  Competitive  isay  and 
benefits  including  health  and  401  (k). 
Send  resume  ana  three  samples  of  writ¬ 
ing  to  Don  Flood,  Dover  Post  Com¬ 
pany,  P.O.  Box  664,  Dover,  DE  1 9903. 


EDITOR:  Great  opportunity  to  lead  the 
newsroom  of  our  daily  and  Sunday 
AM  paper  in  the  booming  Piedmont  of 
Norm  Carolina.  If  you  like  to  coach 
and  mentor,  love  local  news  and  are 
committed  to  excellence,  this  is  the  slot 
for  you.  Current  editor  is  moving  to  a 
larger  paper.  Send  letter  and  resume 
to: 

Steve  Buckley /The  Times-News 
P.O.  Box  481 
Burlington,  NC  27216 


EDITOR 

Do  you  know  finance?  Do  you 
understand  technology?  Here's  your 
chance  to  get  in  on  the  ground  floor  of 
a  new  media  publishing  company. 
Warfield  Media  seeks  an  associate 
editor  for  its  print  and  digital  pub¬ 
lications.  Based  in  West  Palm  Beach, 
FL,  Warfield  Media  publishes 
Review.Net  online  and  Florida  Business 
&  Technology  and  digitalsouth  in  print. 
We're  looking  for  a  hard-working, 
energetic,  well-organized  journalist 
who  can  handle  a  wide  range  of 
responsibilities.  Resumes  to  Martin 
Donsky,  editor-in-chief,  Warfield 
Media,  222  Clematis  #200,  West  Palm 
Beach,  FL  33401.  Fax:  (561)  804- 
9050,  E-mail:  mdonsky@revlew.net. 


EDITOR 

Seeking  editor  for  six-day-a-week, 
locally  owned,  10,000  circulation 
newspaper  located  in  Midwestern  city 
in  Zone  5.  Excellent  opportunity  for 
seasoned  journalist.  Will  supervise  staff 
of  seven  covering  four  counties  in  two 
;  states  and  oversee  opinion  pages. 
:  Candidates  should  have  a  minimum  of 
i  ten  years  of  newspaper  experience 
I  GENERAL  ASSIGNMENT  Reporter  :  with  at  least  five  in  management. 
I  needed  for  mid-sized  Zone  5  PM  daily.  :  Salary  commensurate  with  experience. 
;  Prefer  Midwest  applicants.  Reply  to  i  Send  resume  and  samples  of  work  to: 
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EDITOR 

RESPONSIBILITIES:  Execute  judgment 
in  making  timely  and  effective  revisions 
to  instructional  and  communications 
materials  that  reflect  client  and  project 
team  requests.  Ability  to  turn  dry  copy 
into  error-free,  sporkling  prose.  Ability 
to  communicate  effectively  with  clients, 
contractors,  vendors  and  other  lEC 
team  members. 

REQUIREMENTS:  Excellent  writing  and 
editing  skills  for  instructional  and 
communications  materials.  Two  to  four 
years  experience  as  an  editor  or  writer 
for  a  newspaper  or  publisher  is  a  plus. 
Instructional  Design/Writing  experi¬ 
ence  also  a  plus.  Degree  in  English  or 
Journalism  preferred.  Enjoy  wodting  in 
a  fast-paced,  multi-task  environment. 

Fax  or  mail  resumes  to:  4215  Glen- 
cove  Avenue,  Suite  100,  Marina  Del 
Rey,  CA  90292.  FAX:  (310)  827-8205 
or  e-moil  careers@iec.com. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016,  (703)  506-4400. 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for 
associate  editors  at  the  Dallas 
Observer  and  Miami  New  Times.  Our 
new  paper  in  Fort  Lauderdale,  slated  to 
begin  in  the  fall  of  1997,  also  needs  a 
managing  editor. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  hove  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  ond 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 
No  phone  calls,  please. 


Box  08231 ,  Editor  &  Publisher. 


Box  08228,  Editor  &  Publisher 


EDUCATION  REPORTER 
The  Register-Guard,  an  80,000- 
circulatian  AM  daily  in  Eugene,  OR, 
seeks  an  aggressive  trendspotter  who 
can  mix  K-12  education  coverage  with 
issues-ariented  enterprise.  Four-year 
degree  and  at  least  tv«3  years  of  daily 
newspaper  experience  required.  Com¬ 
puter-assisted  reporting  experience 
recommended.  Deadline:  August  16, 
1997.  Send  letter,  resume  and  non- 
returnable  clips  to:  Education  Reporter, 
HR  Dept.,  Tne  Register-Guard,  P.O. 
Box  1 01 88,  Eugene,  OR  97440-21 88. 


It's  a  Classified  Secret- Wfe'//  never  reveal  the  identity  of  an  E&P  box  holder.  If  you  don't  wont  your  reply  to  go  to  certain  newspa¬ 
pers  (or  companies),  seal  your  reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department  with  an  attached  note  listing  the 
newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list,  we'll  discard  your  rqjiy. 


40  Editor  &  Publisher 
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EXPERIENCED  REPORTER 
REPORTER 
BUREAU  REPORTER 
COPYEDITOR 

The  Standard-Examiner,  a  65,000 
circulation  PM  newspaper  in  Ogden, 
Utah,  is  recruiting  for  the  following 
openings: 

EXPERIENCED  REPORTER:  Seeking  a 
reporter  with  5-8  years  experience, 
looking  to  showcase  his  or  her  in-depth 
reporting  skills.  Will  also  cover  $2.6 
billion  reconstruction  of  1-15  through 
Salt  Lake  volley. 

REPORTER:  Looking  for  o  reporter  with 
2-3  years  experience  to  cover  o  variety 
of  general  assignment  and  government 
stories  in  our  Ogden  office. 

BUREAU  REPORTER:  Seeking  reporter 
with  2-3  years  experience  to  cover  o 
variety  of  stories  in  our  Davis  County 
bureau. 

COPY  EDITOR:  Looking  for  copy  editor 
to  write  headlines,  design  pages  and 
paginate  using  Sll  MTX  Layout  system. 

The  Starnkird-Examiner  is  just  north  of 
Salt  Lake  City,  home  or  the  2002 
Winter  Olympics.  Send  cover  letter, 
resume  and  work  samples  to  Manag¬ 
ing  Editor  Ron  Thornburg,  Standard- 
Examiner,  P.O.  Box  951,  Ogden,  UT 
84402-0951 . 


FEATURES  EDITOR 

Seeking  on  experienced  features  writer 
vtfho  will  lake  charge  of  our  Living  sec¬ 
tion  and  make  it  an  indispensable  port 
of  the  mornings  for  our  33,000  daily 
and  40,000  Sunday  subscribers. 
Pagination  experience  a  plus.  Send 
resume,  cover  letter  and  examples  of 
work  to  Jim  Hendricks,  managing 
editor.  The  Albany  Herald,  P.O.  Box 
48,  Albany,  GA  31702. 


GAY  NEWS  EDITOR 
TWN,  a  Miami-based  gay  paper  is 
seeking  a  bright,  intelligent  individual 
from  a  weekly  background  to  head  our 
newsroom  as  a  writer/fealures  editor 
with  page  design  experience.  Lead  our 
small  staff  and  dozen  freelancers.  Pen 
several  pieces  a  week,  oversee  staff, 
design  by  QuarkXPress  (PC),  plan  for 
future  issues.  Excellent  salary  &  bene¬ 
fits  package.  Move  to  South  Florida 
and  be  yourself.  Fax  resume  (305) 
756-6932,  and  mail  clips  TWN,  901 
NE  79  Street,  Miami,  FL  33138.  Start 
work  immediately. 


E«rP’s  Clatsified 


The  newspaper 
industiy^s  meeting 
place. 

(2U)  675*4380 
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GRAPHIC  ARTIST:  The  Tribune,  a 
106,000  circulation  doily  paper  in  sub¬ 
urban  Phoenix,  is  seeking  a  full-time 
newsroom  graphic  artist.  Applicants 
must  have  a  strong  Mocintosh  and 
Freehand  (or  Illustrator)  skills.  Experi¬ 
ence  with  Photoshop,  QuarkXPress  or 
other  media  production  software 
packages  is  also  helpful.  We  are  look¬ 
ing  for  a  hard  worker  and  a  team 
player  to  help  contribute  to  our  news¬ 
paper's  rapid  grov/lh.  To  apply,  send 
resume  and  samples  demonstrating 
graphical  ability  to  John  W.  Fleming, 
graphics  director.  The  Tribune,  1 20  W. 
First  Ave.,  Mesa,  AZ  85210.  For  more 
information,  send  queries  via  e-mail  to: 
jfleming@amug.com. 

GRAPHIC  JOURNAUST 
The  Daytona  Beach  News-Journal 
seeks  an  experienced,  energetic 
graphic  journalist  to  help  us  produce  a 
visually  compelling  newspaper.  We 
vrant  someone  who  is  accomplished  on 
the  Power  Macintosh  and  offers  solid 
expertise  using  Photoshop  and  other 
graphics  software.  Strong  page  design 
skills  and  ability  to  draw  Freehand  also 
are  essential.  The  right  candidate  will 
be  able  to  produce  informational 
graphics,  charts,  maps,  logos  and  illus¬ 
trations  on  deadline,  and  will  be 
enthusiastic  about  working  with  editors 
to  develop  story  packages  and  display 
pages  readers  can't  overlook.  Send  let¬ 
ter,  resume  and  work  samples  to:  Don 
Lindley,  managing  editar,  News- 
Journal,  P.O.  Box  2831,  Daytona 
Beach,  FL  32120-2831. 


IMMEDIATE  Openings  for  6  regional 
reporters.  States  Nevrs  Service,  1333  F 
St.,  NW,  Washington,  DC  20004. 

JEWISH  WEEKLY  seeks  reporter-editor; 
minimum  2  years  experience;  fax  back¬ 
ground,  (518)459-5289. 


MANAGING  EDITOR 
The  Free  Press  in  Kinston,  NC  has  an 
opening  for  a  managing  editor.  In 
charge  of  staff  of  1 4.  4- Year  degree  in 
journalism  or  related  field;  3  years 
management  experience;  8  years  news 
experience.  Pagination  skills;  Proven 
ability  to  lead,  challenge  staff.  Ability 
to  train  reporters,  editors.  Send 
resume,  references,  tear  sheets  to 
Richard  Wagner,  editor.  The  Free 
Press,  2103  N.  Queen  St.,  Kinston,  NC 
28501.  FAX:  (919)  527-9407.  Or 
E-mail:  rwagner@link.freedom.com. 


METRO  EDITOR 

The  Kokomo  (IN)  Tribune  is  seeking  a 
person  to  assist  the  managing  editor  in 
the  day-to-day  operations  of  the  metro 
staff.  Responsibilities  include 
supervision,  editing  metro  and 
specialty  page  news,  and  pagination 
of  weekend  pages.  Reporting,  copy 
editing  and  QuarkXPress  experience  a 
must;  management  experience  a  plus. 
The  Tribune  is  a  25,000-circulation  PM 
daily  (AM  weekend)  50  miles  north  of 
Indianapolis.  Send  cover  letter,  resume 
with  references  to  John  Wiles,  manag¬ 
ing  editor,  300  N.  Union  St.,  P.O.  Box 
9014,  Kokomo,  IN  46904-9014. 


Reuters  is  inforrrration  24  hours  a  day 
in  197  offices  around  the  world,  more 
than  15,000  employees  work  together 
to  collect,  edit  arKi  distribute  informa¬ 
tion  to  161  countries. 

Reuters  News  &  Television  is  seeking 
experienced  journalists  for  its  New 
York  City,  Washington  DC  and  other 
regional  offices.  The  ideal  candidates 
will  possess  a  bachelors  degree  and 
hove  a  minimum  of  2  years  reporting 
experience.  Emphasis  on  a  business 
beat  is  preferred.  Please  send  resume 
and  2-3  recent  clips  to  Megan  Jones, 
Manager  Human  Resources,  Reuters 
News  &  Television,  1 333  H  Street 
NW,  Washington,  DC  20005.  Reuters 
is  an  equal  opportunity  employer  com¬ 
mitted  to  workforce  diversity, 

M/F/D/V 

REUTERS 
LAYOLJT  EDITOR 

We're  looking  for  an  ace  layout  editor 
to  join  our  copy  desk.  We  require  top 
layout-pagination  skills  and  newspaper 
experience  in  QuarkXPress,  PhotoShop 
and  Illustrator.  Resume,  samples  to 
Editor  Allan  Kort,  Daily  Evening  Item, 
P.O.  Box  951 ,  Lynn,  MA  01903. 


UFESTYLE  TRENDS  REPORTER:  Have  a 
passion  for  telling  tales?  Can  spot  a 
trend  in  progress?  The  Dayton  Daily 
News  is  looking  (or  an  accomplished 
reporter  and  writer  who  can  capture  in 
compelling  and  entertaining  prose  the 
drama  and  comedy,  angst  and 
absurdities  of  everyday  life  and  every¬ 
day  people.  The  qualified  candidate 
should  be  able  to  turn  a  story  quickly 
in  response  to  breaking  nev/s  and  to 
spin  a  yam  that  will  keep  readers  com¬ 
ing  back  for  more  We're  counting  on 
this  reporter  to  bring  a  sense  of  place, 
of  real  life  to  our  pages  and  to  stay  on 
top  of  the  shifting  patterns  of  life.  Par¬ 
ticular  emphasis  will  be  placed  on 
workplace  and  relationship  issues  and 
trends.  Minimum  of  five  years'  experi¬ 
ence  in  daily  journalism  required. 
Interested  candidates  should  send 
resume  and  writing  samples  to  Ann 
Hoffman  or  Edwina  Blacicivell  Clark  at 
The  Dayton  Daily  News,  45  S.  Ludlow 
Street,  Dayton,  OH  45402. 


MULTIPLE  OPENINGS 
The  Bryan-College  Station  Eagle,  an 
A.H.  Belo  newspaper  and  the  fastest 
growing  daily  in  Texas,  anticipates  job 
openings.  We  are  accepting  applica¬ 
tions  for  a  reporter,  news  copy  editor 
and  sports  copy  editor.  We  are  seek¬ 
ing  dedicated  self-starters  interested  in 
being  part  of  a  team  where  quality 
journalism  is  the  top  priority.  Experi¬ 
ence  on  a  daily  is  preferred,  but  we 
will  consider  talented  recent  graduates. 
The  Eagle  offers  competitive  salaries, 
the  best  benefits  in  the  business  and  the 
chance  to  work  for  one  of  the  top 
media  corporations  in  the  country. 
Send  resumes,  clips  and  references  to 
Joe  Michael  Feist,  managing  editor. 
The  Eagle,  P.O.  Box  3(XX),  Bryan,  TX 
77805. 


New  Times  has  immediate  openings 
(or  music  editors  at  its  weekly  nevrspa- 
pers  in  Los  Angeles  and  Miami,  and 
tor  its  new  paper  in  Fort  Lauderdale 
starting  this  fall.  Strong  writing  skills 
essential.  Job  entails  pianning/Miting 
music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  reviews  and  feature- 
length  pieces.  Send  cover  letter, 
resume  and  five  best  clips  to:  Christine 
Brennan,  P.O.  Box  5970,  Denver,  CO 
8021 7.  No  phone  calls,  please. 


MUTUAL  FUNDS  MAGAZINE 
Openings  for  experienced  financial 
writers,  tull-time  (in  South  Florida)  or 
free  lance.  Fox  resume  and  samples  to 
Norman  Fosback  (954)  570-8200. 


NEWS  EDITOR  -  Mid-sized 
Midwestern  daily  in  historic  and  livable 
city  an  hour  from  Kansas  City  seeks  a 
news  editor  to  lead  a  copy  desk  of 
seven  editors  and  serve  as  ranking 
editor  at  night.  Design  and  slot  experi¬ 
ence,  excellent  news  judgment 
required.  Send  resume,  references, 
work  samples  to  Bob  Unger,  executive 
editor,  St.  Joseph  News-Press,  P.O. 
Box  29,  St.  Josepn,  MO  64502. 

NEWS  EDITOR:  The  Post-Star,  a 
34,000-plus  circulation  daily  in  upstate 
New  York,  seeks  a  news  editor.  Needs 
excellent  news  judgment,  knowledge  of 
national  and  international  news  and 
understanding  of  the  importance  at 
local  news  on  the  front  page.  Must 
have  flair  for  quality  front-page 
design.  Duties  include  managing  the  six- 
person  copy  desk.  Experience  with 
Macintosh  QuarkXPress  preferred. 
Region  has  mix  of  great  recreational 
and  cultural  offerings.  Send  resume, 
samples  of  work  to  Stephen  Elennett, 
ME,  The  Post-Star,  P.O.  Box  2157, 
Glens  Falls,  NY  12801. 


REPORTERS 

The  Northwest  Herald,  a  35,000  AM 
daily  and  Illinois'  fastest-growing 
newspaper,  has  several  openings.  We 
are  looking  for  aggressive  reporters  to 
help  us  remain  the  state's  best  mid¬ 
sized  daily. 

REPORTERS 

Qualified  candidates  will  have  one 
year  of  experience  or  the  equivalent. 
Experience  covering  a  city  hall  or 
school  beat,  ability  to  scoop  the  com¬ 
petition  important. 

BUSINESS  REPORTER 
Looking  for  versatile,  experiefKed  busi¬ 
ness  reporter  able  to  write  light 
features  about  new  local  businesses 
and  stories  about  complicated  financial 
issues. 

Send  resume  and  clips  to  Cliff  Ward  at 
the  Herald,  P.O.  Box  250,  Crystal 
Loke,  IL60014. 


Classified  Advertisers: 

If  you  don't  see  a  category 
that  fits  your  needs,  please 
call  us  at  (212)  675-4380 
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HELP  WANTED 


_ EDITORIAL _ 

NEWS  EDITOR 
ASSISTANT  METRO  EDITOR 

Central  Californio's  leading  newspa¬ 
per,  just  named  number  one  in  G^- 
eral  Excellence  by  the  California 
Newspaper  Publishers'  Association, 
has  immediate  openings  for  the  follow¬ 
ing  positions: 

NEWS  EDITOR:  Duties  include  supervis¬ 
ing  news  desk  and  overseeing  editing, 
headlines  and  design  of  news  sections. 
Seeking  strong  editor  who  is  proficient 
in  design,  has  5-10  years  daily  news¬ 
paper  experience  and  proven  lead- 
ersnip  skills. 

ASSISTANT  METRO  EDITOR/ 

PUBUC  SAFETY 

Will  coach  and  supervise  staff  of  five 
reporters  covering  courts  and  police, 
assign  and  edit  stories.  Looking  for 
candidates  with  3-5  years  editing/ 
managing  experience. 

Both  positions  offer  competitive  salary 
plus  excellent  benefits  package.  The 
Bee  values  and  encourages  workplace 
diversity.  Send  resume  and  cover  letter 
to:  THE  FRESNO  BEE,  HUMAN 
RESOURCES  DEPARTMENT,  1626  E 
Street,  Fresno,  CA  93786.  News  Editor 
applicants  should  send  3-5  pages  they 
have  designed. 

NEWS  EDITORS 
Bring  your  daily  newspaper 
experience  to  new  horizons! 

We  seek  News  Editors  with  five  or 
more  years'  experience  at  a  daily 
newspaper,  strong  page  design  and 
headline-writing  skills,  proficiency  in 
AP  style  and  excellent  communication 
skills.  Experience  handling  color  on  a 
deadline  would  be  a  plus. 

Gannett  professionals  earn  a  com¬ 
petitive  salary.  Our  benefits  are  gener¬ 
ous  and  include  a  pension  and  401  (k). 

Gannett  maintains  policies  and 
proctices  that  reflect  commitment  to 
work/life  balance.  We  value  diversity 
in  our  workforce  and  encourage  those 
of  diverse  bockgrounds  to  apply.  Gan¬ 
nett  maintains  a  safe,  drug-free 
workplace  and  pre-employment  drug 
screening  is  required.  Send  your 
resume,  along  with  a  letter  that  sum¬ 
marizes  and  illustrates  your  accomplish¬ 
ments  and  examples  of  work,  in  con¬ 
fidence,  to:  Gannett  Suburban  News¬ 
papers,  c/o  J.  Walsh,  News  Depart- 
ment-EP,  One  Gannett  Drive,  White 
Plains,  New  York  10604. 

NEWS  REPORTER 

Illinois  AgriNews  has  an  immediate 
full-time  opening  for  a  field  editor  to 
work  in  LaSalle,  IL.  Seeking  an  experi¬ 
enced  reporter,  or  recent  ag  communi- 
cations/joumalism  grad.  Photo  experi¬ 
ence  a  plus.  Car  required.  Mail 
resume/clips  to:  Warren  T.  Pufahl, 
Illinois  AgriNews,  426  Second  Street, 
LaSalle,  IL61301. 

Just  because  you're  paranoid,  don't 
mean  they're  not  after  you. 

Kurt  Cobain 


_ EDITORIAL _ 

OPENING  in  bureau  offices  for 
someone  with  good  reporting  and 
communication  skills.  You  will  help 
provide  and  direct  news  coverage  for 
the  northern  portion  of  our  circulation 
area.  Good  entry  level  job.  We  will 
train.  Send  resume  and  clips  to  Joyce 
McCullough,  NewsTribune,  426  S^- 
ond  St.,  La  Salle,  IL  61301 . 

OPENINGS  for  reporters  are  being  con¬ 
sidered  by  four  daily  newspapers 
located  in  Michigan's  Upper  Peninsula. 

If  you  love  the  outdoors  and  want  to 
live  in  atmosphere  of  unspoiled 
landscape,  incredible  lakes  and 
unlimited  hunting,  fishing,  skiing  and  a 
host  of  other  outdoor  activities,  then  we 
may  have  a  career  opportunity  for 
you.  If  your  priority  is  quality  of  life, 
then  our  Upper  Peninsula  communities 
cannot  be  matched.  If  you  are 
searching  for  a  professional  challenge 
without  urban  burnout,  one  of  our 
newspapers  could  be  part  of  your 
uture.  Send  resume  to:  The  Mining 
bumal,  Attn:  Reporter,  P.O.  Box  430, 
249  W.  Washington,  Marquette,  Ml 
49855. 

OPINION  PAGE  EDITOR 
rhe  Kokomo  (IN)  Tribune  is  seeking  an 
opinion  page  editor  who  will  develop 
and  produce  a  daily  opinion  page, 
including  a  daily  editorial.  The  opinion 
sage  editar  will  provide  support  in 
copy  editing  and  pagination  as 
needed.  The  Tribune  is  a  25,000- 
circulation  daily,  50  miles  north  of 
Indianapolis.  Send  cover  letter,  resume 
and  work  examples  to:  Kokomo 
Tribune,  John  Wiles,  managing  editor, 
300  N.  Union  St.,  P.O  Box  9014, 
Kokomo,  IN  46904-901 4. 

PAGE  DESIGNER 

Two  poginotors  wanted  for  daily  prod¬ 
uction  of  news  and  feature  pages  using 
Macintosh-based  QuarkXPress.  Design 
and  desktop  publishing  skills 
necessary.  Computer  graphics  skills  a 
plus.  Please  send  resume  and  work 
samples  to  Editor,  Pekin  Daily  Times, 
Box  430,  Pekin,  IL61555. 

PAGE  EDITOR  -  The  Naples  Daily 
News,  a  Scripps  Howard  newspaper, 
has  an  immediate  opening  for  a  page 
editor  on  the  night  news  desk.  We  are 
looking  for  someone  with  the  design 
skills  to  put  together  an  eye-catching 
page  and  the  word  skills  to  edit  copy 
and  craft  good  headlines.  We  are  an 
award-winning  50,000-circulation 
daily  on  Florida's  beautiful  southwest 
coast.  Pages  are  produced  using  the 
Harris  pagination  system  and  QuarkX¬ 
Press.  Please  send  resume,  plus  the 
names  and  telephone  numbers  of  three 
references  to:  Bill  Blanton,  deputy 
managing  editor/presentation,  Naples 
Daily  News,  1075  Central  Ave., 
Naples,  FL  34102. 

PHOTOGRAPHER  for  7-day,  20,000 
circulation  AM  paper.  Send  resume, 
examples  and  salary  requirements  to 
Mark  Smidt,  The  Messenger,  713  Cen¬ 
tral  Ave.,  Fort  Dodge,  lA  50501 . 


_ EDITORIAL _ 

REGIONAL  EDITOR 

Southeastern  North  Carolina's  largest 
newspaper  is  seeking  a  dynamic, 
creative  editor  to  lead  a  team  of 
reporters  in  a  nine-county  region.  The 
team  leader  is  responsible  for  an 
aggressive  daily  news  report  and  regu¬ 
lar  enterprise  work.  Top  candidates 
have  daiy  newspaper  editing  experi¬ 
ence  and  praven  leadership  ability. 
Want  to  be  part  of  our  team?  We're 
the  Fayetteville  Observer-Times,  a  fam¬ 
ily-owned,  75,000-circulation  daily  in 
a  growing  military  market  with  a 
diverse  population.  Breaking  news? 
We've  got  plenty.  Send  a  cover  letter, 
resume  and  work  samples  to  Mike 
Arnholt,  managing  editor,  P.O.  Box 
849,  Fayetteville,  NC  28302. 

REPORTER  -  The  Tribune-Star  at  Terre 
Haute,  IN,  is  a  37,000  daily  and 
44,000  Sunday  newspaper  in  West 
Central  Indiana.  The  city  offers  a  col¬ 
lege  environment  and  typical  Midwest 
lifestyle.  The  Tribune- Star  has  a  reputa¬ 
tion  for  pursuit  of  public  records  and 
has  won  more  awards  than  any  other 
newspaper  our  size  in  the  last  three 
state  contests.  We're  looking  for  a 
reporter  who  can  turn  the  big 
enterprise  story  and  who  also  can  con¬ 
tribute  on  breaking  news  and  other 
daily  stories.  We  need  someone  who 
can  work  independently,  who  has  the 
versatility  to  understand  a  variety  of 
issues  and  who  can  bring  those  issues 
to  life  with  real  characters.  If  you  are 
interested  in  this  position,  send  resume, 
five  clips  and  a  letter  explaining  your 
best  clip  to  Jim  Lewers,  content  editor, 
c/o  Trioune-Star,  P.O.  Box  149,  Terre 
Haute,  IN  47808. 


REPORTER  sought  to  raise  hell  and 
take  names.  Not  afraid  of  long  hours 
for  a  chance  to  make  their  mark.  Expe¬ 
rience  preferred,  but  not  necessary  for 
bright  college  graduate.  Will  train, 
won't  babysit.  Job  offers  quick  advan¬ 
cement  for  the  right  person.  Beautiful 
area  in  Southern  Sierra  Nevada's 
where  you  can  work  hard,  then  ploy 
hard. 

Please  send  resume,  clips  to: 

Bret  Bradigan/Publisher 
Kern  Valley  Sun 
P.O.  Box  3074 
Lake  Isabella,  CA  93240 


REPORTER-Award-winning  business 
weekly  seeks  enterprising  reporter  for 
York  bureau.  Need  experience.  Send 
resume,  clips  to  Editor  Beth  Mollord, 
Central  Penn  Business  Journal,  409  S. 
Second  St.,  Harrisburg,  PA  17104. 


REPORTER:  Award-winning,  semi¬ 
weekly  70  miles  wrest  of  Houston  seeks 
good  news  person.  Minimum  $18,200 
to  start,  plus  gaod  benefits.  Photo, 
darkroom,  paste-up  helpful.  Mail 
resume,  letter  af  application,  references 
to  Christopher  Barbee,  P.O.  Box  1 1 80, 
El  Campo,  TX  77437. 


_ EDITORIAL _ 

REPORTER:  Break  into  daily  newspa- 
pering  in  a  lively,  competitive  Western 
market.  The  Times-Newrs  is  a  growing 
23,500  AM  in  sunny  southern  Idaho. 
We  need  a  sharp  entry-level  reporter 
vrho  can  produce  front-page  newrs  and 
readable  features  on  a  4-person 
bureau  staff.  Send  resume,  best  clips, 
reference  list  to  Clark  Walworth, 
managing  editor,  P.O.  Box  548,  Twin 
Falls,  ID  83303. 


REPORTER:  Immediate  opening  for  a 
skilled,  aggressive  reporter  vvbo  can 
find  the  story,  get  it  right  and  get  it  to 
our  readers  first.  We're  looking  for 
someone  who  can  write  well  and 
explain  to  our  33,000  AM  readers 
what  the  story  means  to  them.  Send  let¬ 
ter,  resume,  clippings  to:  Jim 
Hendricks,  ME,  The  Albany  Herald, 
P.O.  Box  48,  Albany,  GA  31703. 
FAX:  (912)  888-9353. 


REPORTER 

Rockingham  County  Newspapers,  pub¬ 
lishers  of  the  twice-weekly  Exeter 
News-Letter  and  Hampton  Union  and 
the  wreekly  Rockingham  News,  is  seek¬ 
ing  a  full-time  reporter.  Successful 
applicant  will  have  a  demonstrated 
ability  to  cover  a  beat  and  write  con¬ 
cise,  accurate  news  and  feature  stories. 
Send  resume  and  at  least  three  clips  to 
Howard  Altschiller,  Rockingham 
County  Newspapers,  P.O.  Box  250, 
Exeter,  NH  03833.  No  phone  calls, 
please.  EOE 


REPORTERS  &  EDITORS 
Investor's  Business  Daily  continues  to 
expand  its  staff  as  it  builds  a  notional 
franchise.  Positions  possible  for 
reporters  in  Los  Angeles,  New  York, 
Detroit  and  Sunnyvale,  Calif.,  and  for 
editors  of  all  stripes  (senior,  newrs,  wire 
and  copy)  in  L.A.  Inquiries  on  report¬ 
ing  jobs  welcomed  from  both  seasoned 
business,  technology  and  market 
writers  and  less  experierKed  applicants 
who  are  sharp  and  eager  to  learn. 
Advanced  degree  preferred  but  not 
required.  Send  resumes  and  clips  to 
Susan  Warfel,  managing  editor,  by  fax 
to  (310)  577-7350  or  by  mail  to 
1 2655  Beatrice  Street,  Los  Angeles, 
CA  90066. 


REPORTER 

The  Daily  Item,  located  in  picturesque 
central  Pennsylvania,  has  an  opening 
for  general  assignment  reporter.  Join  a 
team  of  aggressive,  community-minded 
reporters.  The  Daily  Item  is  a  30,000 
circulation  daily  with  statehouse  and 
Washington  bureaus  to  enhance  local 
caverage.  Send  resume,  clips  to: 
Human  Resources  Manager,  The  Daily 
Item,  200  Market  Street,  Sunbury,  PA 
1 7801 .  No  telephone  calls,  please. 

EOE 


CLASSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 
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EDITORIAL  I  EDITORIAL 

REPORTER  ROOM  TO  WRITE 


The  Norfhville  Record,  twice  named 
“Michigan's  Best,"  is  seeking  a  com¬ 
munity  journalist  who  con  write  both 
hard  news  and  people  features.  Our 
readership  is  a  tight-knit,  well- 
educated  community  which  has  high 
expectations  of  its  hometown  newspa¬ 
per  and  gives  us  plenty  of  feedback 
about  our  coverage.  Our  toughest 
competition  is  the  backyard  ferKe.  We 
expect  our  reporters  to  be  involved  in 
the  community,  breaking  bread  with 
newsmakers  ot  lunch  and  writing  the 
hard,  objective,  balanced  truth  -  lots  of 
it  -  on  deadline.  Those  who  vrant  to 
work  for  “the  big  doily"  need  not  apply. 
Send  resume,  clips  and  references  to 
The  Northville  Record,  104  W.  fAain 
Street,  Northville,  Ml  48167. 

REPORTER 

We  ore  o  60,000-circulation  daily 
newspaper  within  35  minutes  of  New 
York  City.  Who  are  we  looking  for?  A 
top-notch  community  reporter  who's 
got  two  years  of  full-time  daily  experi¬ 
ence.  Fluency  in  Spanish  is  a  plus. 
Send  letter,  resume  and  your  five  best 
clips  to  James  McGarvey,  assistant 
managing  editor.  Doily  Record,  P.O. 
Box  217,  Parsippany,  NJ  07054. 

RESTAURANT  CRITICS 
New  Times  is  looking  for  restaurant 
critics  for  its  award-winning  weekly 
newspapers  in  Denver  and  Houston. 
We  Nvant  stylish,  opinionated  columns 
by  writers  who  are  knowledgeable  and 
passionate  about  food,  both  up-scale 
arKf  dowm-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
applicants  experietKe.  New  Times  pub¬ 
lishes  mogazine-style  weeklies  -  cover¬ 
ing  local  news,  politics,  arts  and  music 
"  in  Phoenix,  Denver,  Miami,  Dallas, 
Houston,  Son  Francisco  and  Los 
Angeles. 

To  apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  IrK. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

SPORTS  WRITER  wanted  to  cover  high 
school  and  youth  sports  for  the  twice- 
weekly  Bonita  Banner's  sports  sections 
and  occasionally  for  the  Naples  Doily 
News.  Looking  for  fresh  writing;  no 
cliches  need  apply.  Send  o  resume  and 
clips  to  Bonita  Ekinner,  P.O.  Box  40, 
Bonita  Springs,  FL  34133,  Attn:  Todd 
Pratt,  e-mail:  tjprat1@naplesnews.com. 

SPORTS  WRITER:  The  Northwest  Flor¬ 
ida  Daily  News,  a  40,000  daily  AM 
paper  located  in  Fort  Wolton  Beach,  is 
seeking  a  sports  writer  with  skills  in 
page  design  to  strengthen  o  hard¬ 
working,  award-winning  team.  Appli¬ 
cant  should  have  two  years  of  experi¬ 
ence.  Resume,  clips  and  cover  letter  to 
Arnold  Feliciano,  sports  editor.  North¬ 
west  Florida  Daily  News,  P.O.  Box 
2949,  Fort  Walton  Beach,  FL  32549. 


New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  Son 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  moke  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  ore  immediate  openings  for 
news  vrriters  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  starting  in  the  fall  of  1997, 
will  need  both  news  and  feature 
writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  oil  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

STAFF  REPORTER 

The  Rutland  Herald  has  on  opening  for 
o  full-time  staff  reporter  in  its  Southern 
Vermont  Bureau.  This  is  an  excellent 
opportunity  to  join  a  committed  inde¬ 
pendent  newspaper  covering  local  and 
state  news.  Send  resume  and  three 
clips  to: 

Rutland  Herald 
Southern  Vermont  Bureau 
55  Main  Street 
Springfield,  VT  051 56 
Attn:  Susan  SriKillheer 

THE  DAY  of  New  London,  CT,  an 
independently  owned  45,000  circula¬ 
tion  doily,  has  on  opening  on  its  four- 
person  arts  staff.  Duties  include 
performing  arts  reviews,  topic  and 
institutional  beat  coverage,  news  and 
feature  writing.  Job  requires  strong 
reporting  and  writing  skills,  the  ability 
to  write  with  a  critical  voice,  and  a 
brood  appreciation  and  knowledge  of 
the  arts.  Ideal  candidate  offers  insight 
into  Gen  X  music,  yet  has  strong  groun¬ 
ding  in  traditional  arts.  Contact  Milton 
Moore,  The  Day,  P.O.  Box  1231,  New 
London,  CT  06320. 


EDITORIAL 


THE  DURANGO  HERALD,  o  9,000- 
circulation  in  Southwest  Colorado, 
seeks  o  sports  writer/copy  editor. 
Candidates  for  this  full-time  position 
would  cover  local,  high  school  and  col¬ 
lege  sports  for  o  two-to-five  page  sec¬ 
tion.  ExperierKe  with  QuarkXPress  or 
other  computer  page  layout  programs 
preferred.  Send  letter,  resume  and  dips 
to:  John  Peel,  sports  editor,  Durango 
Herald,  P.O.  Drawer  A,  Durango,  CO 
81302. 


THE  GRIFFIN  DAILY  NEWS,  o  12,000 
circulation  seven-day  daily  near 
Atlanta,  needs  to  fill  three  positions: 
news  editor,  reporter  and  photo¬ 
grapher.  We  have  been  named  one  of 
the  top  three  newspopers  in  Georgia 
the  past  three  years.  News  editor  must 
have  several  years  experience  on 
daily.  Must  know  QuarkXPress  and  be 
able  to  quickly  produce  good-looking 
pages.  Works  some  weekends.  Staff 
writer  is  one  of  five  and  must  produce 
at  least  seven  high-quality  stories  a 
week.  Daily  experience  preferred.  Staff 
photographer  must  know  photo¬ 
journalism.  We  use  process  color 
exclusively  on  page  one  daily  and  on 
three  other  section  fronts  a  week.  You 
must  kfXTw  Photoshop,  own  cor  arxJ  camera 
equipment.  For  information,  contact  or 
send  resumes  to  Ronald  R.  Wayne, 
managing  editor,  Griffin  Doily  News, 
P.O.  Drawer  M,  Griffin,  GA  30224. 
Tel:  (770)  227-3276. 


EDITORIAL 


EDITORIAL 


THE  HERALD-JOURNAL,  a  60,000 
circulation  daily  nevrspoper  serving  the 
Upstate  of  South  CorolitKi,  is  seeking  a 
business  writer.  Located  in  Spartan¬ 
burg,  the  nevrspaper  serves  a  growing 
multi-national,  diverse  monutocturing 
and  business  community.  It  is  home  to 
BMW's  only  U.S.  manufacturing  plant. 
The  newspaper  recently  has  installed  a 
new  system  thot  provides  lap-top  com¬ 
puters  with  docking  stations  to  all  its 
reporting  staff,  an  intranet  for 
newsroom  communication  and 
archives,  access  to  the  internet  and 
other  technological  advances  that 
enhance  reporting.  Minimum  two  years 
experience.  Send  resumes  and  pub¬ 
lished  work  samples  to  Bob  Dalton, 
business  editor.  The  Herald-Journal, 
P.O.  Box  1657,  Spartanburg,  SC 
29304.  (864)  582-451 1  ext.  7267. 


THE  NAPLES  DAILY  NEWS,  a  Scripps 
Howard  newspaper,  has  an  immediate 
opening  (or  on  assistant  city  editor. 
Applicant  must  hove  at  least  Hve  years 
of  experience  on  a  daily  newspaper 
and  a  bachelor's  degree  in  journalism 
or  a  related  field.  Job  duties  include 
assign  and  direct  reporters,  edit  copy 
and  make  late  night  news  decisions. 
Night  and  vireekend  hours.  The  Naples 
Doily  News  is  an  award-winning 
50,000-circulation  paper  on  Floridas's 
southwest  coast. 

Send  resume  and  tel¬ 
ephone  numbers  of  references  to: 
Michael  Cote,  Naples  Daily  News, 
1075  Central  Ave.,  Naples,  FL  34102. 


EDITORIAL 


tegral 


Fast-growing  joint  venture  between 
Aetna  U.S.  Healthcare^  and  Johns  Hopkins  is  looking  for  experienced 
health/medical  journalists  to  write  and  edit  a  variety  of  exciting  new  web 
products  for  both  the  consumer  and  health  professional  markets. 

NEWS  EDITOR:  You’ll  take  the  reins  of  our  news  service  for  the  health 
professional,  selecting  and  editing  stories  for  daily  news  ^eeds  —  either 
from  your  home  or  our  office.  Must  have  substantial  medical  journalism 
background,  the  ability  to  comprehend  'medicalese,'  solid  news  judg¬ 
ment  in  the  health  area,  and  the  ability  to  work  well  under  deadlines. 

REELANCE  WRITERS:  You'll  write  detailed,  action-oriented,  consumer- 
friendly  stories  for  various  products.  Must  be  able  to  translate  complex 
medical  jargon  into  clear,  everyday  ’’lay'’  language,  and  have  a  talent 
for  spotting  health  trends,  solid  reporting  skills  and  an  engaging 
writing  style. 

REELANCE  EDITORS:  You'll  help  shape  our  products  into  the  best 
in  the  business.  You'll  need  solid  health  knowledge,  great  story  ideas, 
excellent  editing  skills,  and  the  ability  to  teach  and  nurture  writers. 


For  immediate  consideration, 
please  send/fax  your  resume 
and  clips  to:  InteliHeaMi™ , 
Dept  LM720EPE,  P.O.  Box 
337,  Blue  Bell,  PA  19422,  Fax: 
(215)  283-6579.  E0E,m/f/d/v. 


InteliHealth. 
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HELP  WANTED 


THE  SAVANNAH  NEWS-PRESS  is 
looking  for  a  talented,  energetic  high 
school  sports  reporter  to  be  responsible 
for  covering  local  and  area  prep  sports 
in  depth.  Our  goal  is  to  hove  the  best 
high  school  coverage  in  a  prep  sports- 
oriented  state.  We  want  to  know  more 
than  just  what  happened,  what  it 
means  and  what  will  happen  next. 
Must  be  hard-working,  accurate  and 
willing  to  face  challenges.  At  least  one 
year's  experience  preferred.  Send 
resumes  to  Anthony  Stastny,  Savannah 
News-Press,  P.O.  Box  1088,  Savan¬ 
nah,  GA  31402. 


THE  SEATTLE  TIMES  is  looking  for  an 
inspirational  assignment  editor,  with 
an  ear  for  larrguoge,  a  nose  for  news 
and  an  eye  for  stories  that  tell  readers 
something  they  didn't  know.  This  posi¬ 
tion  offers  the  opportunity  to  work  with 
extraordinarily  talented,  seasoned 
reporters  and  requires  equal  talent  and 
experience.  The  successful  candidate 
will  hove  at  least  five  years  on  a  daily 
newspaper,  including  experience  as  an 
assigning  editor.  The  Times  is  seeking 
candidates  with  clear  potential  to 
become  a  senior  editor.  Send  cover  let¬ 
ter  and, resume  to  Millie  Quan,  AME, 
Seattle  Times,  P.O.  Box  70,  Seattle, 
WA  98111.  No  phone  calls,  please. 


TOWN  NEWS  REPORTER  -  50,000- 
circulation  Connecticut  suburban  daily 
seeks  a  town  news  reporter  who  can 
handle  government,  police,  features, 
and  general  assignment.  Send  letter, 
resume,  and  clips  to  Chris  Powell, 
managing  editor.  Journal  Inquirer, 
Box  510,  Manchester,  CT  06045-0510 


WANT  TO  WORK 
IN  A  2-PAPER  CITY? 

The  York  Dispatch/Sunday  News  in  his¬ 
toric,  scenic  and  affordable  York,  an 
hour's  north  of  Baltimore  in  south- 
central  Pennsylvania,  has  the  following 
openings: 

ASSISTANT  MANAGING  EDITOR/ 
PRESENTATION:  We're  looking  for 
someone  who  wants  to  hove  a  lead¬ 
ership  role  in  our  newspaper's  content 
and  design.  Someone  with  strong 
design  skills  as  well  as  news  sense, 
who  values  reader- relevance  over  pure 
aesthetics.  Editor  oversees  copy  desk, 
graphic  artists;  designs  in-depth 
pockoges  and  some  daily  A  Is;  works 
with  photo  department.  Salary  to 
upper  30s. 

REPORTERS:  We  now  need  someone 
to  cover  York  City  from  a  financial/ 
economic  development  perspective. 
Future  openings  anticipated  on  other 
beats.  Seek  enterprising,  aggressive 
reporters  who  can  tell  a  good  story. 
Minimal  meeting,  event  coverage. 

COPY  EDITOR/DESIGNER:  Work  is 
about  75  percent  design/layout/ 
pagination,  some  copy  editing.  Seek¬ 
ing  candidates  with  experience  in 
design  beyond  the  classroom. 

Interested  candidates  should  send 
resume,  copies  of  current  paper,  other 
relevant  work  samples,  letter  to  Manag¬ 
ing  Editor  Deena  Gross,  The  York  Dis- 
potch/Sunday  News,  P.O.  Box  2807, 
York,  PA  17401. 


WE  ARE  LOOKING  for  an  exceptional 
Executive  Editor  for  our  21,000  circ. 
newspaper.  Beyond  industry  experi¬ 
ence  in  the  newsroom,  we're  looking 
for  a  skilled  manager  to  lead  and 
motivate  the  news  staff  of  over  20,  set 
and  attain  department  and  company 
goals,  and  pursue  the  news  with  clarity 
and  integrity.  You  will  also  represent  us 
to  a  growing  and  dynamic  community 
60  miles  north  of  Seattle.  Please  send  a 
resume  to  Donna  Duvall,  P.O.  Box 
578,  Mount  Vernon,  WA  98273. 


ZONE  8  Daily  with  circulation  of 
30,000  daily,  35,000  Sundays  looking 
for  a  solid  reporter  with  2  to  5  years 
experience.  We  want  someone  who 
can  report  and  write  the  big  stories 
and  stay  on  top  of  a  beat  on  a  day-to- 
day  basis.  We're  an  award-winning 
daily  with  a  strong  cadre  of  writers 
and  editors  who  are  determined  to 
make  our  newspaper  the  best  in  the 
Rocky  Mountain  West.  Cover  letter, 
resume,  clips  and  salary  requirements 
to  Box  08232,  Editor  &  Publisher. 


FREELANCE 


YES,  people  do  make  a  living  as 
freelance  writers.  Find  out  how  with 
FREELANCE  SUCCESS,  the  marketing 
newsletter  for  pros.  Send  SASE  to  801 
NE  70th  St.,  Box  EP,  Miami,  FL  33138, 
e-mail:  freelance-success@usa.net. 


MARKETING 


FREELANCE  WRITERS 

Editor  &  Publisher  magazine  is  seeking 
writers  to  cover  assorted  newspaper 
production  topics  to  supplement  staff 
coverage.  Knowledge  of  newspaper  pre¬ 
press,  press  and  post-press  preferred. 

Send  resumes  to 
John  Consoli,  executive  editor 
Editor  &  Publisher,  1 1  W  1 9th  St. 
New  York,  NY  1 001 1  or  fax  to 
(212)691-7287. 


INFORMATION  SYSTEMS 


IS/PRODUCnON  DIREaOR 

The  Sun  Herald,  a  Knight-Ridder 
newspaper  in  Biloxi,  MS,  has  an  open¬ 
ing  for  an  experienced  IS  Director  who 
can  also  manage  production  opera¬ 
tions  for  a  growing,  50,000  circulation 
daily. 

Responsibilities  will  include: 

•Monaging  IS  operations 

•Installing  new  classified  and  news 

systems 

•Managing  Camposing,  Press, 
Mailroom  and  Building  Operations 
•Serving  as  a  key  member  of  our  execu¬ 
tive  team 

Send  resume  to  Human  Resources 
Director,  The  Sun  Herald,  P.O.  Box 
4567,  Biloxi,  MS  39535. 

EOE-M/F/V/D 


MARKETING 


UJe  Poiiier  the  Press! 


INFORMATION  SYSTEMS 


SYSTEMS 

Dotabase/Systems  Monoger 

Philadelphia  Direct,  the  telemarketing 
subsidiary  of  Philodelphia  Newspapers 
Incorporated  is  seeking  a  Systems  Arta- 
lyst  responsible  for  the  manogement  of 
the  database  and  automat^  dialer. 
Responsibilities  irKlude: 

•  Operational  effectiveness  of  the  tele¬ 
marketing  database  and  automated 
dialer. 

•  Responsible  for  coordinating  data 
necessary  to  execute  telemarketing 
campaigns. 

•  Manage  all  calling  materials  to 
effectively  canvas  me  market  and  tap 
its  potential. 

•  Provide  data  on  sales  results  in  order 
to  analyze  response  rate,  TSP 
performance  and  market  penetration . 

Qualifications  include: 

•  Database  management  skills,  list  pro¬ 
cessing,  merge  purge  techniques  and 
segmentation. 

•  Analytic  and  problem  solving  skills. 

•  Expertise  in  oatabase  and  spread¬ 
sheet  software  (knowledge  in  use  of 
Informix  relational  database  a  plus). 

•  Unix  network  administration,  not 
necessary  but  a  plus. 

•  Verbal  and  written  communication 
skills. 

•  Ability  to  work  independently  and 
be  a  team  player. 

Send  resume  to: 

Philadelphia  Direct 
Human  Resource  Department 
8001  Roosevelt  Blvd.,  Suite  410 
Philadelphia,  PA  1 91 52 


MARKETING 


Zlp2 

HiHmiiVoufMK 


www.zip2.coni 

At  Zip2,  the  World  Wide  Web  has  real-world  newspaper  applications  that 
are  becoming  indispensable  to  everyone  from  consumers  to  business 

executives.  Our  online  business  dir^ories,  dty  guides,  and  real  estate  and  autorrxjtive  sen/ices  are  helping 
millions  of  users  to  find  exactly  what  they  need.  If  you’re  looking  for  ongoing  challenge,  opportunity,  and  the 
chance  to  prove  yourself  in  one  of  today’s  most  promising  industries,  we  have  exactly  what  your  career 
needs,  too.  (Consider  joining  us  in  New  York  City  or  Mountain  View,  CA  as  a: 

Market  Development  Manager 

This  high-impact  position  puts  you  in  charge  of  consulting  with  our  newspaper  partners  to  plan  and 
develop  profitable  Internet  publishing  businesses.  We’ll  also  rely  on  you  to  provide  sales  and  marketing 
training  to  new  media  staff  who  will  sell  and  produce  Web  site  business  advertising.  To  meet  the 
demands  of  this  position,  you  must  have  a  record  of  success  in  new  business  development 
management,  Internet  experience,  and  availability  for  50-75%  travel.  Advertising  sales  or  media 
management  experience  is  preferred. 

Channel  Acquisition  Manager 

Your  challenge  is  to  develop  partnerships  with  newspaper  publishers  to  incorporate  Zip2  services  into 
new  media  operations.  You  will  be  selling  the  suite  of  Zip2  products  and  offering  our  sales  and 
marketing  programs,  which  enable  publishers  to  plan  and  implement  profitable  local  web  businesses.  To 
qualify,  you  must  have  technology  or  media  sales  experience,  availability  for  50%  travel  and,  ideally, 
newspaper  publishing  experience. 

For  consideration,  please  send  your  resume  and  salary  history,  indicating  position  of  interest,  to;  Zip2, 
Human  Resources  Manager,  FAX:  (415)  429-4500  or  e-mail  to:  Ichristensen@zip2.com 

Equal  Opportunity  Employer 
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HELP  WANTED 


INFORMATION  TECHNOLOGY 

THE  ARIZONA  REPUBUC'S  InformaHon 
Technology  department  is  looking  for 
individuals  possessing  o  highly  positive 
altitude  lo  work  in  our  customer  driven 
and  team  oriented  organization. 

PROJEa  MANAGER  -  PRODUCTION 

Strong  project  management  skills 
needed  to  coordinate  and  develop 
technologies  for  the  press  and  post¬ 
press  areas  of  production.  Must  hove 
extensive  knowledge  of  printing  and 
production  operations  and  experience 
managing  total  integration  of  systems 
and  processes.  Familiarity  with  Goss 
Colorliner  offset  presses,  Goss  press  con¬ 
trol  systems,  FMG  AGV's,  Heidelberg 
(2299)  inserters.  Western  Litho  lithe 
exposures,  and  K&F  Manufacturing 
Vision  Benders  a  plus. 

INTERNET/INTRANET  DEVELOPER 

Strong  technical  skills  needed  to  help 
coordinate  major  Internet  integration 
and  work  on  a  company-wide  Intranet 
project.  Two  or  nwre  years  experience 
In  UNIX  shell  scripting,  experience  in 
Web  development  tools  and  pro¬ 
gramming  (Java,  CGI,  C++,  HTML, 
and  HTTP)  required.  Experience  with 
Lotus  Notes  a  plus. 

DEVELOPER  -  ADVERTISING 

Opportunity  to  work  in  a  team  environ¬ 
ment  that  is  on  the  leading  edge  of 
technology  supporting  an  advertising 
team  that  utilizes  desktop  tools  to 
manage  and  support  their  customer 
base.  Must  have  experience  with 
Powerbuiider,  C++,  SQL,  SQR  and 
Sybase  database  structures  and 
implementation.  Must  have  good  pro¬ 
ject  management  skills  (familiarity  with 
MS  Project  a  plus.) 

DEVELOPER  -  EDITORIAL 

The  Arizona  Republic  hod  been  100% 
direct  to  negative  since  1990  and  has 
recently  replaced  its  triple-l  design 
system  with  a  CCI  Europe  publishing 
database.  Experienced,  team  oriented 
publishing  system  analyst  need  to  work 
on  installation  of  the  CCI  editorial 
system,  CCI  media  server  and  a  photo 
database.  Experience  with  Sun  OS, 
UNIX,  C  and  C+  required;  experience 
with  Oracle,  shell  programming  and 
pagination  systems  highly  desirable. 
Experience  with  Sll  and  CCI  Newsdesk 
a  plus. 

Excellent  salary,  benefits  and  300+ 
days  of  sunshine  per  year.  Submit  your 
resume  by  nxiil:  The  ArizorKi  Republic, 
P.O.  Box  #C-1866,  Phoenix,  AZ 
85001;  by  fox  (602)  271-8695,  or  via 
E-mail:  ITJOBS@PNI.COM. 

Visit  our  Web  site  at 

http:/ / www.azcentral.com 
The  Arizona  Republic  is  an  equal 
opportunity  employer. 


INTERAaiVI/ONLIIII 

GUY  GANNETT  COMMUNICATIONS 
NEW  MEDIA  DEVELOPMENT  GROUP 

ON-UNE  COPY  EDITOR/PRODUCER 

Guy  Gannett  New  Media  is  seeking  an 
experienced  Web  copy  editor/ 
producer  to  join  our  award-winning 
on-line  editorial  staff  in  Portland, 
Maine.  We  ore  interested  in  someone 
who  sees  the  Web  as  a  medium  for 
delivering  content,  building  com¬ 
munities  of  interest,  and  facilitating  com¬ 
merce. 

Duties  may  include  all  or  some  of  the 
following:  working  with  live  news  con¬ 
tent;  creation,  ocquisition  and  editing 
of  text,  photos,  graphics,  video  and 
audio  from  sources  inside  and  outside 
our  organizotions;  creation  of 
interactive  features;  site  maintenance; 
page  design;  working  with  other  team 
members  and  employees  to  develop 
skills  and  improve  content. 

Some  night  and  weekend  work  will  be 
required. 

Minimum  requirements  for  this  position 
include: 

•  a  Bachelor's  degree 

•  at  least  one  year  of  daily  newsroom 
experiefKe 

•  experience  producing  high-quality 
Web  content 

•  experiefKe  in  scripting  and  pro¬ 
gramming  projects,  and/or  multi- 
media  work  desired. 

We  are  looking  for  a  demonstrated 
team  player  who  enjoys  working  with 
the  public  and  with  a  variety  of  people 
across  our  organizations.  The  suc¬ 
cessful  candidate  will  join  an  8-person 
editorial  team  responsible  for  on  on¬ 
line  strategy  that  involves  three  daily 
newspapers,  a  TV  station  and  a  wide 
variety  of  Web-unique  content,  all 
focused  on  Maine. 

To  see  the  scope  of  our  services,  visit 
www.mnetwork.com,  or 
www.portland.com 

Deadline  for  applications  is  August  1, 
1997.  Qualified  applicants  should 
send  a  letter  of  interest  and  resume 
reflecting  familiarity  with  our  work, 
plus  salary  requirements  and  URLs  of 
work  somples  to: 

Joyce  C.  Pulcifur,  CPS 
Corporate  Human  Resources 
Guy  Gannett  Communications 
One  City  Center,  P.O.  Box  1 5277 
Portland,  ME  041 12-5277 

No  telephone  inquiries,  please 

We  are  an 

Equal  Opportunity  Employer 


Sporting  events  give  people  time  off 
from  the  problems  of  the  world 

Pete  Rozelle 


INSTALLATION  TECHNICIANS 

INSTAUATION  TKHNKIANS 
UNI-STACK™  COMPENSATING 
COUNTER  STACKING  SYSTEMS  &  UNI- 
TRIAA®  IN-UNE  TRIMMING  SYSTEMS 
SALES  hove  created  immediate  opportu¬ 
nities  for  installation  personnel. 
Compensating  counter  stacker  experiefKe 
preferred.  Fox  or  tnoil  your  resume  to: 
Rock-Built  In-Line  Finishing  Systems,  1 885 
Main  Street,  Pittsburgh,  PA  15215. 
FAX:(412)  782-5267.  No  calls,  please. 

MAILROOM 

MAILROOM  MANAGER 
Busy  commercial  printer  needs  a  strong 
individual  to  manage  a  very  diverse 
work  force  that  packages  and  distrib¬ 
utes  dozens  of  publications.  Your  back¬ 
ground  should  include  operational 
experience  with  stitching/trimming, 
inserters,  labelers  &  quarter  folders.  If 
you  can  control  costs  and  maintain 
strict  deadlines  through  proper  schedul¬ 
ing,  please  send  your  resume  to  Box 
08223,  Editor  &  Publisher. 


MARKETING 


_ MAILROOM _ 

MAILROOM  SUPERVISOR 

The  Vindicator  Publishing  Company,  a 
daily  and  Sunday  newspaper,  located 
in  Youngstown,  Ohio,  is  looking  for  a 
supervisor  to  oversee  its  mailroom 
operations. 

All  candidates  should  have  previous 
supervisory  experience  in  a  mailroom  set¬ 
ting.  The  ability  to  meet  deadlines  is  a  nec¬ 
essary  requirement.  Some  computer  skills 
are  required.  Previous  experience  in  deal¬ 
ing  with  a  union  and  with  a  new 
Heidelberg  630  inserting  machine  would 
be  beneficial. 

Please  send  a  resume  and  salary  his¬ 
tory  to: 

The  Production  Director 
The  Vindicator 
P.O.  Box  780 

Youngstown,  OH  44501  -0780 
Equal  Opportunity  Employer 


MARKETING 


StieliloctieyNeius 


Sports  Publications,  a  division  of  Transcontinental 
Publications,  has  an  exciting  challenge  for  a  marketing 
wizard  to  increase  the  circulation  and  profile  of 
The  Hockey  New*. 

Marketing  Director 


Reporting  to  the  Publisher,  you  will  draw  on  your 
promotion,  circulation  and  newsstand  experience 
and  on  your  background  in  business  and  partnership 
development  to  maximize  the  profile  in  the  U.S. 
market  of  this  weekly  hockey  tabloid  and  maintain 
readership  in  Canada.  The  driving  force  behind 
strategic  planning  and  creative  execution,  you  will 
work  closely  with  the  Circulation  and  Advertising 
teams  to  increase  circulation  and  develop  sales 
optimization  programs. 

To  successfully  meet  this  challenge,  you  should  have 
experience  in  sports  publishing  as  well  as  an  under¬ 
standing  of  subscription  and  newsstand  promotion 
and  development.  Direct  marketing  knowledge  is  a 
definite  asset.  You  must  be  well-organized  and 
self-motivated,  and  possess  strong  analytical  skills. 
You  must  also  demonstrate  excellent  oral  and 
written  communication  abilities. 

This  position  is  iocated  in  Toronto. 


Qualified  candidates  are  invited  to  submit  their 
written  application  before  August  8,  1997,  to 
Transcontinental  Publications  inc.,  Human 
Resources  Department,  1100  Ren6-L^vesque  Blvd. 
West,  24th  Floor,  Montreal,  Quebec,  Canada 
H3B4X9.  Fax:  (51^  392-4724 

V/e  are  an  equal  opportunity  employer. 
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HELP  WANTED 


PRESSROOM 


PRODUaiONAKH 


GOSS  SC  Press  Operator  with  trimmer 
experience.  Fax  resume  to  (605)  335- 
6873  or  call  (605)  339-3633. 


PRODUCTION  MANAGER 
Ttiis  35,000  circulation  daily  is  looking 
for  a  Production  Manager  wfio  can 
provide  leadership  and  direction  for 
our  production  departments  which 
include  press,  prepress,  distribution, 
technology  support  and  maintenance. 
The  Ideal  candidate  must  possess  skills 
to  lead  a  highly  motivated  team  in  a 
very  competitive  environment.  The 
candidate  must  be  committed  to  staff 
development  and  possess  analytical 
skills  to  maximize  strategic  goals. 
Working  knowledge  of  computer  and 
production  equipment  is  necessory. 
Prior  production  management  experi¬ 
ence  is  preferred.  Experience  in  setting 
and  achieving  commercial  print 
revenue  goals  are  a  plus. 

Send  resume  to: 

The  Journal  Times 
212  Fourth  Street 
Racine,  Wl  53403 
Equal  Opportunity  Employer 


MARKETING/RESEARCH 


MARKETING/RESEARCH 


SENIOR  RESEARCH  ANALYST 
Increased  demand  for  prima^  ond 
secondary  research  by  staff  and 
advertisers  has  stretched  our  small 
research  department  to  the  limit.  The 
Fort  Worth  Star-Telegram  is  a  growing 
Top  50  newspaper  in  the  Dallas/Fort 
Worth  market  and  one  of  the  new 
Knight-Ridder  papers.  If  you  have  4-7 
or  more  years  of  media  or  consumer 
research  experience  including  analysis 
and  presentation  --  with  extensive 
experience  in  use  of  Powerpoint  or 
other  presentation  software  -  we  could 
use  your  skills.  Graduate  work  or 
decree  is  preferred.  Salory  com¬ 
petitive.  Send  resume  and  salary  needs 
to  Gory  R.  Kromer,  director  of 
research.  Fort  Worth  Star-Telegram, 
P.O.  Box  1870,  Fort  Worth,  TX  76102 
or  E-mail  to  grkromer@startext.net. 
Deadline  is  August  22. 


MARKETING  RESEARCH  ANALYST 

The  Oregonian,  a  Newhouse  paper 
located  in  Portland  OR,  is  looking  for  a 
Marketing  Research  Analyst.  The 
Oregonian  is  the  largest  daily  in  the 
Pacific  Northwest  and  serves  a  pre¬ 
mier,  expanding  growth  market  with 
daily  circulation  of  349,193  and  Sun¬ 
day  circulation  of  445,293. 

The  job  requires  an  analytical  mind, 
marketing  expertise  and  the  ability  to 
communicate  effectively  In  group  set¬ 
tings.  Knowledge  of  Word  for  Win¬ 
dows,  Excel,  Access  and  statistical 
programs  like  SPSS  is  required.  Can¬ 
didates  will  have  two  years  recent 
research  analyst  experience.  A  college 
degree  with  training  in  marketing  and 
market  research  is  preferred. 

Competitive  salary,  bonus,  excellent 
benefits. 

Mail  cover  letter,  resume  and 
references  by  August  23,  1 997  to: 

Human  Resources  Department 
THE  OREGONIAN 
1 320  SW  Broadway 
Portland,  OR  97201 


PRESSROOM  MANAGER 
Gannett  Offset-Phoenix  is  seeking  o 
quality  conscious  “hands-on"  individual 
with  a  minimum  of  five  years  experi¬ 
ence  in  pressroom  management.  We 
are  a  USA  Today  print  site  with  lots  of 
commercial  work,  using  Urbanite 
presses.  As  the  manager,  you  will  be 
responsible  for  every  operational 
aspect  of  a  very  busy  department.  The 
right  candidate  must  be  able  to 
balance  quality  work  and  on-time 
performance  while  containing  costs. 
Managing  in  a  union  environment 
would  be  a  plus.  Send  resume  with 
salary  requirements  to  Chuck  Rathbun, 
Gannett  Offset-Phoenix,  411  N. 
Roosevelt,  Chandler,  AZ  85226. 


SYSTEMS  COORDINATOR 

The  Burlington  Free  Press  seeks  an 
individual  with  experience  in  the  print- 
irig  and  publishing  industry.  2-I-  years 
or  Macintosh  skills,  Unix,  Windows 
3.0,  Win  '95  and  Horris  Pagination 
system  preferred.  User  support  and 
software  assistance  for  QuarkXPress, 
Photoshop  (Mac),  Harris  XP21  and 
Informix  on  Unix,  ond  Harris 
Newsmaker  Pagination  on  Windows 
platform  is  expected.  This  is  a  night 
position  which  requires  problem  solv¬ 
ing  system  issues  and  computer/ 
software  related  problems.  Being  under 
constant  deadline  and  the  ability  to 
react  quickly/effectively  with  trou¬ 
bleshooting  issues  is  important. 
Excellent  communication  skills  and  self- 
direction  are  necessary  for  training 
and  discussing  system  issues.  This  posi¬ 
tion  reauires  strong  interpersonal  skills 
and  technical  skills  to  help  us  meet  the 
emerging  technological  needs  of  this 
newspaper. 

This  position  offers  a  comprehensive 
benefits  package  including  a  401  (k) 
plan,  medical,  dental,  vision,  tuition 
reimbursement  and  nrrore! 

Please  send  resume  to: 

The  Burlington  Free  Press 
Attn:  Trevor  Cnase/P.O.  Box  10 
Burlington,  VT  05402-0010 
EOE 


PRESSROOM 


EXPERIENCED  Double  Wide  press 
operators  for  newspaper  in  southeast. 
Seeking  press  operator  and  press 
supervisor  for  Goss  Metroliner  offset 
press.  Excellent  quality  of  life,  low  cost 
of  living  and  a  great  package.  Send 
resume  and  references  to  The  Clarion- 
Ledger,  P.O.  Box  40,  Jackson,  MS 
39205-0040,  altn:  Mike  Huffman. 


PRODUaiON/TECH 


PRODUaiONAtCH 


PRODUaiONAECH 


PLANT  MANAGER 


National  Inserting  Systems,  Inc.  is  look¬ 
ing  for  a  highly  motivated  individual  to 
manage  its  Allentown  PA  inserting 
facility.  Candidate  should  possess  the 
following: 


•  Exceptional  organization  skills 

•  Able  to  manage  &  motivate  people 

•  Minimum  5-7  years  packaging/ 
mailroom  management  experience 

•  Mechanical  expertise,  including 
strong  knowledge  of  a  variety  of 
packaging/mailroom  equipment 

•  Ability  to  adhere  to  strict  deadlines 
while  providing  quality  customer 
service 

•  Strong  computer  skills 

•  Financial  planning  &  expense  con¬ 
trol  experience 


Please  forward  resume,  including 
references  and  salary  history  to: 
Donald  Curley,  National  Inserting 
Systems,  Inc. ,  734  Roble  Rood,  Allentown, 
PA  18103. 


PRODUCTION  DIREaOR 
We  are  interested  in  locating  an  expe¬ 
rienced  newspaper  production  director 
vho  has  the  leadership  skills  to  assist 
us  in  our  continued  growth.  We  are  a 
busy  multi-publication  group,  located 
in  Zone  5,  with  commercial  printing 
customers.  We  operate  24  hours  a  day 
within  a  heavy  oriented  deadline  situa¬ 
tion.  Our  experienced  production 
associates  operate  a  1 4-unit  Goss  Com¬ 
munity  press  and  work  in  a  Mac 
oriented  comp,  department.  If  you 
hove  the  experience  and  believe  you 
can  lead  our  associates  to  new  heights 
and  maintain  our  commercial 
customers,  then  we  offer  a  competitive 
salary,  bonus,  and  benefit  package. 


Send  your  letter/resume  to:  Ray  Pike, 
president,  CMN  Publications,  215  N. 
Main  St.,  Mount  Pleasant,  Ml  48858. 


We  are  an  Equal  Opportunity  Employer.  We  do  not  discrimaie  on  the 
basis  of  race,  religion,  color,  sex,  age,  national  origin,  citizenship,  dis¬ 
ability,  err  any  protected  agency. 


companies  ^dpjtoi  want  the  reply  to 
reach.  If  ttw  Box  Number  you're 
answering  is  on  your  list,  Well  discard 
your  reply. 


PRODUCTION  SUPERVISOR 
(Bilinqual  -  Spanish/Enqlish) 


CHICAGO  TRIBUNE  DIRECT,  a  dynamic  subsidiary  of  the 
Chicago  Tribune  located  in  Northlake,  Illinois,  has  a  challenging  opportu¬ 
nity  for  an  experienced  bilingual  (English/Spanish)  Production  Supervisor 
to  supervise  its  50  employee  night  shift  operation. 


The  ideal  candidate  will  possess  2-4  years  experience  as  an  inserting 
supervisor  in  a  newspaper/direct  mail  or  similar  environment  and 
possess  superior  supervisory  skills.  Individual  must  be  experienced  with 
newspaper  inserting  equipment  such  as  Harris  or  GMA  and  possess 
knowledge  of  Videojet  equipment.  Requires  strong  communication, 
interpersonal,  problem-solving  and  operational  skills  as  well  as  profi¬ 
ciency  with  Lotus  1-2-3  or  Excel.  Must  have  the  ability  to  work 
independently,  motivate  a  diverse  work  force,  analyze  situations,  imple¬ 
ment  solutions  and  work  deadline  pressure.  Days  and  hours  of  this 
position  are  typically  Saturdays  through  Tuesdays,  5  p.m.  to  5  a.m.; 
however  individual  needs  to  be  flexible  to  work  any  days  or  nights, 
including  holidays.  Must  be  bilingual  in  English/Spanish. 


In  return  we  offer  excellent  advancement  opportunities  in  addition  to  a 
competitive  benefits  and  compensation  package  including  medical/ 
dental,  free  life  insurance,  401  (k),  stock  purchase  plan,  tuition  reim¬ 
bursement  and  much  more.  For  immediate  consideration,  please 
forward  your  resume,  including  salary  history  to: 


Lives  of  great  men  all  remind  us  we 
can  make  our  lives  sublime;  and, 
departing,  leave  behind  us,  footprints 
on  the  sands  of  time 

Longfellow 


CHICAGO  TRIBUNE 
DIRECT 


505  NORTHWEST  AVENUE 
NORTHLAKE,  IL  60164 
ATTN:  HUMAN  RESOURCES  -  LVS 
FAX:  (708)  836-0405 
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PRODUaiONAKH 

PRODUCnON  DIREaOR 

Once  in  a  lifetime  career  opportunity 
for  a  top-notch  production  executive  to 
participate  in  the  selection,  installation 
and  conversian  af  a  75,000  daily 
nevrspaper  from  letterpress  to  state  of 
the  art  offset.  We  are  seeking  a 
dyrKimic,  quality-driven  leader  with  a 
proven  track  record  in  managing 
newspaper  production  operations  rrom 
pre-press  through  packaging.  Excellent 
managerial  and  organizational  skills 
are  essential.  Must  hove  superior  grasp 
of  current  industry  trends  and 
technology.  Any  experieisce  in  offset  con¬ 
version,  press  purchase  and  installa¬ 
tion,  project  management  and  com¬ 
mercial  printing  a  real  plus. 

We  are  a  progressive,  forward  looking 
family-ownea  newspaper  company. 
We  offer  an  excellent  compensation 
pockage  and  a  great  area  of  the  coun¬ 
try  to  live  and  raise  a  family. 

Send  letter  and  resume  to: 
Anthony  G.  Chovonne 
General  Manoger 
P.O.  Box  849 
Fayetteville,  NC  28302 


PRODUaiON/nCH 

SYSTEMS  TECHNICIAN  -  Entry-level 
position  for  energetic  computer  lover 
with  knock  for  troubleshooting,  interest 
in  print  and  Web  publishing.  Maintain 
paper's  computer  production  system  on 
deodline.  Maintain  Website  with  daily 
and  classified  updates.  Design  new 
Web  pages  to  expand  site.  Win  '95, 
Microsoft  Word,  QuarkXPress, 
Photoshop,  HTML  v3.2,  Netscape  skills. 
Previous  programming  experience 
(WordBosic/VisualBasic)  helpful. 
Great  opportunity  for  someone  who 
thrives  on  computer  challenges  and 
who  works  well  with  people  at  all 
levels.  Send  resume  to  Kim  de 
Bourbon,  Pocono  Record,  51 1  Lenox 
St.,  Stroudsburg,  PA  183^.  Tel:  (717) 
420-4340. 


CLASSIFIED  ADVERTISING  RATES 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


POSITIONS  WANTED 


_ ADMINISTRATIVE _ 

EXPERIENCED  PUBLISHER/CEO  with 
proven  success  record  seeks  Zone  5 
position.  Knovdedgeable  in  all  facets  of 
the  newspaper  business.  Experience 
includes  Mid-size  dailies,  weeklies, 
small  dailies  ■¥  group  publishing.  Reply 
to  Box  08233,  Editor  &  Publisher. 

NEED  A  BREAK?  Former  weekly 
owner,  publisher,  editor  with  25  years 
experiefKe  willing  to  “fill  in.'  Length  and 
terms  negotiable.  Call  Jon  at  (330) 
263-0049. 


_ CIRCULATION _ 

EXPERIENCED  &  ACCOMPLISHED 
Circulation  Director  seeks  position  with 
progressive  quality  7-day  company  of 
25K  or  larger  for  Zones  4,  6,  7,  8,  9. 
Box  08196,  Editor  &  Publisher. 

EDITORIAL 


AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site: 
http://netnow.micron.net/~iinnews/ 
Contact  Dove  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnews@micron.net 

EXILED  LIBERAL!  -  M.E.  in  conservative 
Gehenna,  former  college  instructor, 
seeks  mid/large  daily,  alternate 
weekly,  for  op/ed,  columns,  special 
projects  on  politics,  life,  science, 
religion,  etc.  from  serious,  humorous 
views.  (Isaac  Asimov  meets  Dave 
Barry,  Ambrose  Bierce.)  Steve  Snyder 
(505)  393-5141 


EDITORIAL 


HUMOR  COLUMNIST  -  4  years  expe¬ 
rience  with  small  weeklies,  seeks  lar^ 
audiefKe.  Pop  culture,  media  &  other 
big  targets,  with  a  different  slant,  i.e. 
(Mng  I’rincess  Di,  Mike  Tyson's  eating 
habits,  auto  service  departments, 
“Ellen's”  coming  out  on  TV  arid  interview¬ 
ing  Tickle  Me  Elmo.  Reply  to  Box 

0821 9,  Editor  &  Publisher. _ 

SEASONED  General  Assignment 
reporter  seeks  position  in  Zone  9  with 
doily,  weekly  newspaper  or  magazine. 
Experienced,  accurate,  versatile.  Hard 
news  to  in-depth  features.  Diligent  and 
hardworking.  Reply  to  Box  08209, 
Editor  &  Publisher. 


VETERAN  Award-Winning  Sports 
writer  seeks  challenge  at  daily  or  large 
weekly.  Hove  covenM  everything  from 
Little  League  to  Pro  Football.  Prefer 
Zones  1 ,  2.  or  3.  Rqply  to  Box  08224, 
Editor  &  Publisher. 


INFORMATION  SYSHMS 


PROGRAMMING  MANAGER 
Over  1 2  yeors  of  experience  with  Col- 
lier-Jackson  Advertising  and  Circula¬ 
tion  systems.  Self-starter  with  superior 
organizational  and  motivational  skills. 
HP,  VAX  and  Sll.  Looking  for  growth 
into  client/server.  Reply  to  Box  08235, 
Editor  &  Kiblisher. 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 

For  magazines,  newspapers,  books! 

Free  travel!  Jeff  (973)  575-1005. 


LINE  ADS 

1  week-$9.05  per  line 

2  weeks-$8.00  per  Hne,  per  issue. 

3  weeks-$7.00per  line,  per  Issue. 

4  weel(s-$6.05  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$4.S0  per  line 

2  weeks-$3.80  per  Hne.  per  issue. 

3  weel(s-$3.15  per  line,  per  issue. 

4  weeks-  $2.90  per  Hne.  per  issue 


Acid  $  1 2.00  per  insertion  tor  box  senrice.  Add  S6.00  per  insertion  for  box  service. 

Count  os  an  additional  line  in  copy.  Count  os  an  additional  line  in  copy. 


SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  1 2  noon  (ET)  for  Saturday's  issue. 

DISPL/y  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  foHowring  rotes  per  column  inch,  per  insertion:  1  time,  $105:  2  to  5  times,  $100 
6  to  13  times,  $96;  14  to  26  times  $90;  27  to  52  times  $85. 


DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


11  West  19th  Street,  NY,  NY  10011. 
(212)675-4380,  FAX  (21 2)  929-1 259. 


NOW  ON  SALE 

199'^ 

MMi 


ER 

International! 
Year  Book 

To  order  your  copy, 
contact  EOT  Circulation 
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Save  Some  Money — Have  A  Local 
Journalism  Class  Critique  Your  Paper 


IF  YOU  ARE  the  publisher  of  a 
small  newspaper  and  you  want 
to  find  out  what  your  readers, 
especially  the  younger  ones,  real¬ 
ly  want  when  they  open  up  your 
newspaper,  all  you  may  need  to  do  is 
turn  to  the  journalism  department  of 
your  local  college  and  save  yourself 
$5,000  or  more  that  you’d  otherwise 
spend  on  a  reader  survey. 

Help  may  be  a  telephone  call  away, 
and  it’s  free.  Most  journalism  depart¬ 
ments  offer  a  course  on 
media  criticism,  a  per- 
feet  vehicle  for  an  in- 
depth  critique  of  your 
newspaper  by  the 
group  of  readers  most 
papers  are  deeply  inter- 
ested  in  attracting  and 
keeping.  ^^^■■||||| 

This  last  semester  1 
required  the  35  stu- 
dents  in  my  “Media 
Criticism  in  America”  class  to  read  a 
daily  newspaper  of  their  choice  for  two 
weeks,  then  write  a  1,500-word  critique 
of  it.  Among  the  things  they  looked  at: 
the  variety  and  depth  of  news  cover¬ 
age,  including  local,  national,  interna¬ 
tional,  sports  and  business;  layout  selec¬ 
tion  and  display  of  photos. 

The  results  of  their  study  were  both 
predictable  and  surprising. 

The  newspapers  included  large  ones, 
like  the  Baltimore  Sun,  Star-Ledger  in 
Newark,  N.J.,  the  Providence  Journal- 
Bulletin,  New  Orleans  Times-Picayune, 
the  Asbury  Park  (N.J.)  Press,  the  San 
Diego  Union-Tribune,  the  Richmorui 
(Va.)  Times-Dispatch,  and  smaller 
dailies,  like  the  Daily  News  of  New- 
buryport,  Massachusetts,  the  Fargo, 
N.D.,  Forum,  the  Leaf-Chronicle  in 
Clarksville,Tenn.,  and  the  Newport 
(R.I.)  Daily  News. 

Some  students  chose  their  newspa¬ 
per  because  a  friend  or  relative  lived  in 
that  area  and  could  send  the  papers  to 
them.  Others  called  circulation  depart¬ 
ments  at  newspapers  in  cities  where 

Lotridge  Levin  is  a  journalism 
professor  at  the  University  of  Rhode 
Island. 
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they  eventually  wanted  to  work. 

When  they  ordered  newspapers,  they 
sometimes  were  confronted  with  rude 
circulation  clerks,  and  they  discovered 
that  it  costs  a  lot  to  have  a  newspaper 
delivered  by  a  less-than-speedy  mail  ser¬ 
vice. 

One  student,  discouraged  that  her 
copies  of  the  Times-Picayune  still 
hadn’t  arrived  a  week  before  her  cri¬ 
tique  was  due,  spent  an  afternoon  at 
the  airport  in  Boston  waiting  for  planes 
from  New  Orleans  to 
arrive  so  she  could 
scavenge  used  papers 
from  the  passengers. 
The  search  proved 
futile,  but  her  Times- 
Picaynes  finally 
arrived,  in  the  nick  of 

What  did  the  stu- 
dents  find  when  they 
read  their  newspapers? 
Here  are  some  of  their  thoughts: 

Almost  to  a  person,  they  complained 
about  too  little  international  and  nation¬ 
al  news  in  newspapers  with  under- 
100,000  circulation. 

Most  felt  that  three-  or  four-para- 
graph  stories  inside  the  first  section  did 
not  sufficiently  inform  readers  of  news 
outside  their  community.  The  students 
understand  the  capability  of  newspa¬ 
pers  to  present  the  news  in-depth  as 
opposed  to  television’s  headline  news 
formats,  and  they  were  critical  when 
they  felt  a  newspaper  was  not  perform¬ 
ing  that  service  for  its  readers. 

One  student  observed:  “The 
American  media’s  lack  of  significant 
attention  to  world  news  stems  from  an 
ethnocentrism  that  cannot  be  eradicat¬ 
ed  by  a  small  newspaper  that  does  not 
possess  the  size  in  staff  to  cover  inter¬ 
national  stories  rather  than  relying  on 
wire  services.” 

She  then  suggested  that  the  small 
daily  she  was  critiquing  “could 
undoubtedly  make  a  stronger  effort  to 
make  its  world  news  stories  more  visi¬ 
ble  rather  then  burying  them  amidst 
less  relevant  local/state  stories  that  are 
more  appealing  to  readers.” 

She  noted  that  one  day  her  newspa- 
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per  carried  no  international  stories  at 
aU. 

On  the  other  hand,  another  student 
complained  that  her  newspaper,  a  small 
daily,  “sometimes  filled  page  one  with 
too  much  national/intemational  news 
at  the  expense  of  local  stories.” 

Another  complaint  many  had  was 
jumping  Page  One  stories  to  random 
inside  pages.  “Why  not  run  the  whole 
story  on  page  one?”  said  one  student. 
Another  wondered  why  the  jumps 
could  not  all  go  on  the  back  page  of 
the  first  section. 

The  look  of  Page  One  was  important. 
They  appreciated  color  photos  and 
complained  when  a  page  carried  only 
black  and  white. 

News  briefs  or  promos  for  inside  sto¬ 
ries  that  ran  down  the  left  column  of 
Page  One  were  popular.  Students  called 
them  informative  and  reader-friendly. 

“They  got  the  job  done,”  one  wrote. 

Another  student  did  find  what  she 
called  “the  perfect  front  page.”  It  was  in 
the  Richmond  Times-Dispatch  and  it 
contained  seven  stories.  They  were 
about  a  large,  local  industry  on  the  mar¬ 
ket,  an  ethics  bill  in  the  state  legislature, 
the  kK'al  capture  of  two  murder  sus¬ 
pects  with  “an  awesome  photo”  of  one 
trying  to  shoot  a  police  officer  and  the 
other  suspect  attempting  to  shoot  him¬ 
self,  a  story  about  President  Clinton,  and 
a  story  on  heart  attacks. 

She  declared  that  this  page  “pos¬ 
sessed  all  the  qualities  that  make  an 
excellent  front  page:  a  great  visual,  a 
perfect  mix  of  local,  government  and 
Presidential  stories,  and  a  health  story.” 
She  also  appreciated  the  few  number  of 
jumps. 

Cute  headlines  annoyed  them.  “Just 
tell  what  the  story  is  about,  and,  please, 
don’t  bury  the  point  of  the  head  8  or  10 
grafs  into  the  story,”  one  student  wrote. 

Feature  photos  with  no  stories  also 
bothered  some.  “A  waste  of  space,”  one 
wrote. 

And  feature  stories  about  Beanie 
baby  dolls  on  Page  One  prompted  one 
student  to  complain  that  “these  kinds  of 
stories  are  run  at  the  expense  of  hard 
news.” 

(See  Shop  Talk  on  page  35) 
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Mail  your  order  and  payment  to: 


19th  St,  New  York,  NY  10011-4234.  Or  to 


charge  your  order  to  your  Visa/MC  account  call  (212) 


67S4380,ext255. 

■  Fax:  (212)  691-6939  *  E-mail:  edpub@me(iaiiifo.com 
*  Web  site  store:  http://www.meciaiiifo.com 

COROM  questions:  Please  call  (212)  675-4380 
Ext  509  (Southeast,  South  and  West) 

Ext  172  (Northeast  and  Midwest) 

Payments  must  accompany  all  orders.  NY,  CA,  DC,  OH  ar>d  Canada  add  appropriate  tax. 
Pie^  supply  proper  street  address  ^  UF^  d^ivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittarx»  must  be  in  U.S.  dollars. 


WORLDWID 
NEWSPAPER 

INFORMATION: 


LATEST 
ISSUE  NOW 
AVAILABLE 


•  Section  II-U.S. 

Weeklies  and  Special 
Newspapers. 

•  Section  HI -Canadian 
Newspapers. 

•  Section  IV -Foreign 
Newspapers. 


*  Section  V- News, 
Picture  and  Syndicated 
Services. 

•  Section  VI  -  Newspaper 
Equipment/Interactive 
Products  and  Services. 


Find  the  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  res|3onsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections, 
mechanical  specifications  and  more. 


PART  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  company 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 


- PRICING - 

-  E&P  Year  Book  Part  1  and  Part  2  Who's  Where:  $125 

-  E&P  Year  Book  Part  1  Only:  $1 15 

-  E&P  Year  Book  Part  2  "Who's  Where"  Only:  $35 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

without  listing  capabilities:  $495 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

with  listing  capabilities:  $895 


CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 
4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 

indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select.  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects.  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available  -  call  for  pricing) 


Real  Skills. 

Real  Savings. 

Real  Smart. 

API  Seminars  Online.  At  Your  Desk.  On  Your  Computer. 

♦  Introduction  to  Computer-Assisted  Reporting  c 

♦  Creative  Copy  Editing  I:  Improving  Skills  for  the  job 

♦  Creative  Copy  Editing  II:  Compelling  Headlines  and  Captions  " 

♦  Reporter's  Workshop  I:  Skills  for  Enlivening  Everyday  Stories 

♦  Circulation  Supervisory  Skills:  Successful  Strategies  for  (irowing  Sales 

♦  Advertising  Sales  1:  Results-Oriented  Sales  Techniques 

'  ♦  Building  a  Newspaper  Marketing  Plan 

These  seminars  online  begin  September  22.  Register  today. 

Course  descriptions,  schedules,  online  demonstration  and  registration  available  at: 

www.newspaper.orglapixl 

American  Press  Institute 

1 1690  Sunrise  Valley  Drive  Resion.  VA  20191-I49S  (70.^)  620-.Vil  I  FAX  (70.^)  62()-.SK14  api@apireston.org 

This  space  pros  idecl  bs  Tlie  Boston  (ilobe  as  a  Iribiile  to  the  American  Press  Institiite's  .s(l  \ears  of  e\traorclinar\  service  to  newspapers.  j 
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